CHAPTER 10
TOURISM

The tourism industry in Bhutan began in 1974. The government agency, erstwhile Bhutan Tourism Corporation, controlled tourism until its privatization in 1991. The revenue generation from the tourism sector has increased from over USD 2 million in the late 1980’s to over USD 73 million in 2014. 
The tourism industry in Bhutan enjoyed continued growth rate with the tourist arrivals in the country rising steadily during the 1990s through 2000, while in 2001 there was a comparative decrease in tourist arrivals owing to terrorism and outbreak of SARS. However, the industry saw growing number of international tourist arrival thereafter. In 2008 tourist arrivals had grown significantly than the usual trends owing to the Coronation and the Centenary celebrations where Bhutan had unprecedented media coverage. Also the Smithsonian festival in 2008 also put Bhutan into the international limelight and must have contributed to the growth in numbers. 
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The total visitor arrivals both international and regional, to Bhutan peaked at 133,480 in 2014 which shows a growth rate of 14.85 percent comparing to previous year. Among Bhutan’s top ten source markets, in 2014 the largest growth in tourist arrivals was observed among Thai tourist with a substantial 246 percent increase. Chinese tourists increased by 70 percent compared to the previous year which is the second largest growth rate.  There was also significant increase in growth rates from other countries such as UK (17 percent), Germany (8 percent) and France (5 percent) after slumping by varying degrees in the previous year. The growth rates declined for tourists from the USA and Malaysia. 
There is unequal distribution of tourist arrival in Bhutan in terms of time of their visit. Majority of tourist arrivals are in the month of May, October and December. Paro, Thimphu and Punakha received the largest number of tourist in 2014, also recorded maximum bed nights by Dzongkhag. “Culture and Nature” has always been the Unique Selling Proposition (USP) for the tourism industry of Bhutan.
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