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FOREWORD

National Statistics Bureau (NSB) is pleased to release the Consumer Price Index (CPI) Bulletin for
October 2015. This is the 24™ series of monthly CPI Bulletin published by National Accounts and
Price Division, NSB.

The Bulletin is compiled using December 2012 as the price reference period and tracks the price
movements of 151 items (436 varieties) in 20 districts and 2 major urban areas. The rebased CPI uses
the Geometric Modified Laspeyres formula, and has separate indices for domestic and imported

goods and services.

We thank all agencies and stakeholders for their support in bringing out this bulletin and look

forward for their continued support.

December 2015 National Statistics Bureau
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GRAPH 1: YEAR-ON-YEAR INFLATION
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YEAR-ON-YEAR INFLATION RATE

The annual inflation rate for November 2015 [i.e., from November 2014 to November 2015] rose by
3.59%. This was 0.03 percentage point higher than the previous month which was 3.56%. Prices for
food has risen by 2.64% and non-food prices by 4.23%.

The prices of domestic goods and services increased by 4.60% due to increase in food prices by
3.19% and non-food prices by 5.42%.

The prices of imported goods increased by 2.69% because of the increase in food prices by 2.26%
and non-food prices by 3.04%.

Table 1: Year on Year Index & percent change (National)
Index (December 2012=100) percent change(%)
o Wehs 0 2015 015
Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov
Food 3992 | 1167110754 | 11881 | 11980 | 12025 | 12090 | 12098 | 120.39| 1221 | 120,89 121,27 {12210 12300} 123.73 | 12445 | 12460 | 385 | 285 | 207 | 192 | 29 | 234 | 28 | 264
Non-Food 60.08 | 110111 11077 | 11210 | 125,54 | 11656 | 11690 | 117.04 | 11691 | 118.82 | 119,04 | 119.44 112069 12080 121.19 | 12175 | 12185 | 693 | 650 | 655 | 446 | 364 | 367 | 403 | 423
Overall 100 | 11331 114,04 | 11473 | 117.02 | 118.02 | 11848 | 118,60 | 11868 | 119.77| 119,771 120.07 12125 | 121.68| 122.20 | 122.82 | 12294 | 569 | 503 | 474 | 344 | 310 | 3.14 | 35 |359
Table 2: Year-on-Year Index & percentage change (Domestic )
Index (December 2012=100) Percent change(%)
Group Weighs 014 2015 015
Apr - May | Jun | Jul | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov
Food 17.77) 11794 | 118.31 | 119.84 12097 | 120,02 | 12017 | 121.31 | 121.82| 122.58 | 122.08 | 122.21 123.16{ 124.20 | 12488 | 12571 | 12571 | 393 | 318 | 197 | 181 | 262 | 307 | 362 | 319
Non-Food 3024/ 11080 11325 | 11348 (11522 | 11651 | 116.58 | 11692 (116.93 | 11885 | 11894 | 118.99 1 121,111 121.62 | 12243 | 123.21 | 12326 | 7.6 | 502 | 486 | 512 | 438 | 500 | 538 |54
Total 48,01/ 11333 | 115,06 | 115.74 | 117.27 | 118.12 | 118.22 | 118.49 | 11868| 120.18| 120,06 12015 121,84 12254} 12331 | 12410 | 124.14 | 6.04 | 435 | 380 | 390 | 374 | 431 | 474 | 460
Table 3: Year-on-Year Index & percentage change (Import)
Index (December 2012=100) Percent change(%)
6roup Weghs 014 2015 015
Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov | Apr | May [June [lly [Aug (Sep |Oct [Nov
Food 015 | 1159311713 | 11822 | 119.14 | 11992 120.97 | 121,03 | 120.39| 120.53| 12035 12092 | 121,66 12246} 123.23 | 12385 | 12413 | 397 | 274 | 228 | 212| 212 18| 23| 26
Non-Food 2984 | 11143111028 {11071 | 11586 | 11661 | 117.22 | 117.16 | 116.89| 118.79 | 119.14 1119901 12027 11999} 119.94 | 1209 | 12044 | 660 | 803 | 830 | 380| 2901 23| 27| 304
Total 5199 | 11336111320 {11390 | 117.27 | 118.03 | 118.83 | 118.82 | 11882| 119.54 | 119,66 | 12034 12087 120.04| 12134 | 121.80 | 12200 | 545 | 571 | 565 | 307| 285| 21| 251| 269
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Table 4: Year on Year index: Group Level

Index (December 2012=100) Percent change(’)
12 Mjor Groups . 2014 2015 2015
Weights| Apr | May | Jun | Jul | Aug | Sep i Oct | Nov | Apr | May |June | July | Aug | Sep | Oct | Nov | Apr | May lJune [luly iAug [Sep [Oct |Nov
FOOD AND NON-ALCOHOLIC BEVERAGES 3689 |115.40]116.32{117.63118.711119.25:119.96:120.02: 120.47,120.08/119.75120.18{121.01| 121.96{122.72| 123.49(123.63| 4.05 | 295 | 2.17 | 194 | 227 | 230 | 289 | 282
ALCOHOLIC BEVERAGES AND NARCOTICS 303 133.85/133.57)134.14/134.17,133.541133.59: 134.241134.041137.02, 136.91 136,54 137.49{137.75|138.08|138.0113834| 237 | 250 | 178 | 248 | 3.15 | 337 | 281 | 305
CLOTHING AND FOOTWEAR 9.20 |119.33{11447}115.341116.811118.20:118.49:118.66:119.06:121.55/121.67122.87/123.35/123.63|123.82{ 124.61/124.93| 186 | 629 | 653 | 559 | 460 | 450 | 502 | 493
HOUSING, WATER, ELECTRICITY, GAS AND OTHER
FUELS Rl 112.16/115.75/116.681119.06:120.87:120.93:121.49:121.18:123.03} 123.06| 123.06{ 124.87{124.90{125.52|126.56{126.55| 9.69 | 6.31 | 547 | 487 | 333 | 380 | 417 | 443
FURNISHING, HOUSEHOLD EQUIPMENT AND ROUTINE
IVIAINTENANCE OF THE HOUSE 20 122.301123.05/123.05/123.601124.09:124.461124.53:124.70:127.381127.211127.31{127.57{127.79|127.86|128.40(12851| 4.15 | 338 | 346 | 321 | 298 | 2.73 | 311 | 3.05
AT 468 1104.31/104.93}104.95/105.021105.161105.16:105.28:105.28:107.831107.83108.07{108.07|103.08108.12{ 108.04|108.20{ 3.37 | 2.76 | 298 | 291 | 2.78 | 281 | 263 | 2.718
TRANSPORT 11.98 |105.74]105.97/106.35/117.661118.15/119.45;118.96{118.491119.241120.04| 120,94 123.42|123.50] 124.07{124.29124.39| 12.77 | 1327 | 1372 | 490 | 452 | 387 | 448 | 4.98
COMMUNICATION 303 | 99.64|99.57 | 95.47 | 954719546 | 9544 1 95.47 1 9547 1 95.47 | 95.69 | 95.56 | 95.56 | 95.62 | 95.62 | 95.62 | 95.62 | -4.18 | 389 | 010 | 0.10 | 0.16 | 019 | 0.15 | 0.05
IRECREATIONAL AND CULTURE 235 1109.80{109.441109.55/109.501109.59:109.68:109.69:109.72:110.59|110.94{111.04{111.32{111.30{111.36| 110,51 |110.5| 0.72 | 138 | 136 | 166 | 156 | 153 | 166 | 167
EDUCATION 164 |114.96/114.96]114.96{116.03/116.03116.03/116.03;116.03/122.40} 122.40{122.40| 123.82123.82|123.82| 123.82|123.82| 648 | 648 | 6.48 | 671 | 671 | 671 | 671 | 671
IRESTAURANTS AND HOTELS 124 |113.45/11235112.70 11345/ 114,601 114.60:114.60: 114.73:120.951 121.50{122.12{122.12123.30| 123.52| 124.15|125.04| 662 | 8.15 | 836 | 7.64 | 760 | 7.79 | 834 | 899
jMISCELLANEOUSGOODSANDSERV\CES 206 |116.34/116.67117.30{118.17,119.06:119.11:119.22:119.22,121.99:121.93122.301 122.48{122.75{ 123.01{123.35/123.45| 485 | 451 | 426 | 364 | 310 | 328 | 346 | 355
fAll 100.00 |113.31/114.04/114.73/117.221118,02: 118.48:118.60:118.68:119.77:119.77120.17121.25{121.68| 122.20|122.82| 122.94| 5.69 | 503 | 474 | 344 | 310 | 314 | 356 | 359
Table 5: Year-on-year Index & Percent Change: Food Group
Index (December 2012=100) Percent change(’)
014 2015 2015
Group Weights
Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov
Bread and Cereals 9.75 |11761/118811119.57/120431121.15/120.74:120.831121.531121.99121.85/122.32{122.53|12331|123.61|123.84{124.03| 372 | 256 | 230 | 174 | 179 | 238 | 249 | 205
Meat 310 |122.44/124.02/124.491125.571126.06}128.781128.45:128,00{128.73|128.96129.53{129.59| 130.72{129.60| 129.90{129.93| 5.14 | 398 | 405 | 321 { 370 | 063 | 113 | 151
Fish 1,06 [125.63{127.8/128.68/130.341132.25/131.481132.66/129.411129.75{130.64| 132.581132.19|135.61|136.70{ 137,50/ 137.56| 3.28 | 264 | 303 | 142 | 254 | 397 | 364 | 630
ik, cheese and eggs 6.88 |115.63/117.04/117.38]119.11/119.70120.20:120.51:123.10{123.22/123.98 124.29|124.29| 125.18{125.98| 126.93(126.09| 6.56 | 593 | 5.89 | 435 | 458 | 481 | 533 | 243
Oils and fats 319 |11243114.08/113.63113.64/110.541112.10{112.00:112.821113.21/112.96 112,66/ 112.50] 112.27{111.87| 112.34|112.62| 0.69 | -0.98 | -0.85 | -L01 | 065 | -0.21 | 021 | 017
Fruit 1,68 [116.93|117.92{117.49|117.92:116.69}116.62, 115,06 114,00} 112.50{113.54| 112.31{111.91| 110.74|110.19|109.87|109.43| -3.79 | 3.71 | -441 | -5.10 | 5.10 | -5.51 | 451 | 4.08
Vegetables 782 |11063/11046{114.65/116.171117.871120.131120.131119.58116.181113.66{114.57|118.07|119.94|122.77|124.90{125.97| 502 | 289 | 0.07 | 163 | 176 | 2.19 | 397 | 535
Sugar,jam, horey etc 0,93 |107.46107.22/108.82/109.28/109.53}109.70:109.70: 109.841109.30/109.21109.13/109.16|109.83{109.93|110.30{110.52| 1.71 | 187 | 0.29 | -0.A1 | 027 | 0.2 | 055 | 02
Food products ne.c (.64 |119.82121.06/125.01)125.58/125.49}124.271125.27:125.36{126.18/127.81128.27/128.91|130.34{131.52| 131.36{130.67| 5.31 | 558 | 261 | 265 | 387 | 583 | 486 | 43
Cofe, tea.and cocoa 0,68 |117.07/117391117.72/118371119.191119.241119.531119.181122.071122.77|123.88|123.97|124.56|125.55|125.73{125.50| 4.28 | 458 | 5.3 | 473 | 450 | 529 | 5.19 | 531
ineralvter, softinks & ices 111 |106.36|106.36{106.36/106.36106.47,106.49: 106,62/ 10662} 108.241108.30/ 108.45/108.94/109.07/109.23{108.83/109.08| 177 | 182 | 196 | 243 | 244 | 258 | 213 | 231
Splits 0,65 |109.70/111.53{112.16{112.16{111.531111.591112.55{112.55114.56114.67|114.90{114.90| 115.48| 116.03| 115.55(116.77| 444 | 281 | 245 | 245 | 354 | 398 | 267 | 375
Wine 0.4 119.05/121.04120.72/ 121721120041 12111112010 121.111122.50/ 121,50, 124.50{ 126.47| 124.46{124.46| 124.46(124.47| 206 | 038 | -0.18 | 226 | 283 | 277 | 276 | 27
Beer (.56 |112.41/11241/113.28]113.28/110,57, 111.641111.85:111.85{111.61/111.62  111.74/111,00] 111.22{112.09| 112.63[11251| 0.71 | 0.7 | -136 | -201 | 0.33 | 040 | 0.69 | 059
Narcotcs 1.38 |163.79|160931161.23/161.29,161.34 161.341162.32/162.32}168.341167.98| 166.73163.45| 168,62 163.60{ 168.42 | 168.54| 277 | 4.38 | 341 | 444 | 451 | 450 | 376 | 383
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Table 6: Year-on-Year Index & Percent Change: Non-Food Group
Index (December 2012=100) Percent Change(%)
Group Weights 2014 2015 2015
Apr | May | Jun | Jul | Aug | Sep | Oct | Nov | Apr | May | June | July | Aug | Sep | Oct | Nov | Apr | May | June  July = Aug | Sep | Oct | Nov
Clothing 6.24 |118.43/112.37/113.98|115.84|117.79|117.42|117.45|118.03/120.91|121.06|122.43| 123.06|123.49|123.77|124.45|124.70| 2.10 | 7.73 | 7.41 | 622 | 484 | 541 | 59 | 565
Footwear 2,96 |121.26/119.04/118.26(118.88119.06/120.79|121.25(121.26/122.91/122.97|123.81{123.96/123.92|123.93|124.96{125.40, 136 | 3.30 | 4.69 = 4.28 ' 408 | 2.60 | 3.07 | 3.42
Housing (rental) 15.12 |111.35/116.38)117.72|118.67|121.19|121.26|121.97|121.97| 124.41 | 124.41| 124.41|124.41|124.41|125.31|126.79|126.79| 1173 | 691 | 568 | 484 = 266 | 333 | 395 | 3.95
Maintenancen & repair of the dweling 1.88 1109.42/110.32{110.32|110.75/111.34/111.35/112.07|111.93/113.69|114.01 | 114.05| 114,05, 114.36|114.38|114.45/11432| 390 ' 335 | 338 298 @ 272 | 272 | 212 | 213
Electricity, gas & other fuels 454 |116.19]116.19/116.19|124.42|124.421124.42124.42|122.96| 122.96| 122.96|122.96|131.831131.83/131.83131.83|131.83| 5.83 | 583 | 583 | 595 | 595 | 595 | 595 | 7.21
Furniture and fumishing, carpets and other floor covert  0.37 {117.20{118.40{118.13{119.00{119.15/119.84119.84|119.84/119.98|119.98|119.22|119.221119.29119.60/119.60/119.60| 237 | 134 | 0.92 | 0.18 | 0.12 | 0.20 | 0.20 | -0.20
Household textiles 0.57 |143.47|145.44/145.44|146.24|146.411146.58|146.65| 147.58|151.59|151.02|152.00|151.96152.30/152.30/153.08/ 153.36| 5.65 | 3.83 | 451 | 391 | 4.02 | 390 | 439 | 391
Household appliances 0.42 |110.31{108.65/108.67|108.88|110.07/110.09/110.10{110.12|112.80|112.62|112.43|113.12|113.13|113.46|113.55|113.59| 2.25 | 365 | 346 | 389 | 2.78 | 3.06 | 3.13 | 3.15
Glassware, tableware & utensils 0.25 |131.38]132.38/132.52|132.74|132.90/133.15/133.23|133.19|137.66|137.44|137.78|139.37|139.37|139.37|139.56|139.50| 4.78 | 3.82 | 3.97 | 4.99 | 487 | 467 | 475 | 474
Tools and equif for house and garden 0.24 |108.45111.04]111.26|111.85|113.13|113.44113.58|113.27|116.25|116.46|116.78| 116.44|117.01|116.42|116.96|117.42| 7.19 | 4.87 | 496 | 411 | 344 | 262 | 298 | 3.66
Goods and senvices for household maintenance 0.35 |115.19]115.43]115.46|115.90|115.94/116.77116.91|116.94|119.13|119.05|119.01| 118.96/ 119.39|119.46120.97120.95| 3.42 | 3.14 | 3.08 | 2.64 | 298 | 231 | 3.47 | 3.43
Purchase of vehicles 4.58 |100.00{100.00/100.00{127.65|127.65/131.96/131.96|131.96|137.09| 137.09|137.09| 139.66/ 139.66 | 139.66|139.66|139.66| 37.09 | 37.09 | 37.09 | 941 | 9.41 | 583 | 583 | 5.83
Fuels & Lubricants 3.11 {107.08/107.39/107.60{110.79|112.281111.50/109.76|108.10| 104.33 | 106.45|109.18|107.75 104.16| 102.98|103.54|103.82| -2.57 | -0.87 | 147 | -2.75 | -7.23 | -1.65 | 5.66 | -3.96
Telephone and telefax equipment 0.17 [93.619242 | 92.42 | 9242 | 92.26 | 91.86 | 92.42 | 92.42 | 92.42 1 92.42 | 90.22 | 90.22 | 91.15 | 91.15 | 91.15 | 91.15 | -1.27 | 0.00 | -2.39 | -239 | -1.20 | -0.77 | -1.38 | -1.38
Audio-visual, photographic & information processing
equipments 0.48 |108.22|107.54/107.54|106.97|106.85/107.03|107.03|107.03|107.47|107.47|107.66|107.97|107.22107.22|107.22|107.32| -0.70 | -0.07 | 0.11 | 0.93 | 0.35 | 0.18 | 0.18 | 027
Recreational & cultural senvices 0.92 |99.94 1100.04/100.04|100.04{100.04,100.04|100.04| 100.04}100.05100.96|100.96| 100.96100.98| 100.98{100.98{100.98| 0.11 : 0.92 | 092 | 0.92 094 | 0.94 | 094 | 094
Newspapers, books & stationery 0.72 |118.52{118.69/118.71|118.92|119.311119.43/119.43119.52 121,61 121.46|121.70| 121,941 122.40122.63123.15/123.15| 261 | 233 | 252 | 254 | 2.58 | 267 | 3.12 | 3.04
Catering senvices 1.05 [112.19/110.87/111.00|111.51]112.33112.33|112.33|112.48{119.47|120.04|120.68| 120.68}122.05|122.22|122.80{123.72| 6.49 | 8.27 | 8.72 | 823 = 8.65 | 8.80 | 932 | 9.9
A o services 0.19 |120.63{120.91/122.56|124.79|127.95/127.95/127.95|127.95/129.49|129.95|130.35/130.35/ 130.47| 131,00/ 131.87/132.57| 734 | 748 | 636 | 4.46 | 197 | 2.38 | 3.06 | 361
Personal care 159 [111.90{112.73{113.17|114.10|115.24|115.42|115.56{115.52|118.05|117.91|117.88| 118.09| 118.44|118.79|119.12|119.15| 550 | 4.60 | 4.16 | 3.49 | 278 | 291 | 3.08 | 3.14
Personal effects ne.c 0.47 [132.72/131.05/132.45/133.05/132.96/132.48|132.50| 132.64| 136.30/136.55|138.52{ 138.58| 138.53| 138.47|138.82|139.21| 2.70 | 420 | 459 | 416 = 419 | 452 | 477 | 4.95
Table 7: Month-on-Month Index & Percent Change in the CPI (National)
Index (December 2012=100) Percent Change(%)
2015 2015
Group Weights: Feb | Mar = Apr | May | June | July | Aug = Sep = Oct | Nov | Feb | Mar | Apr May | June . July Aug | Sep | Oct | Nov
Food 39.92 12111121121 121.21|120.89 | 121.27 | 122.10 | 123.00 123.73 124.45|12460| 0.05 | 001 A 007  -026 | 031 = 069 074 | 059 058 | 0.3
Non-Food 60.08 | 118.59|118.81 118.82|119.04|119.44|120.69 | 120.80 121.19 121.75[121.85| 036 | 0.19 | 0.005 0.8 034 = 105 | 009 | 032 | 047 | 008
Overall 100.00 | 119.59|119.73 | 119.77| 119.77| 12017 | 121.25| 121.68 ' 122.20  122.82|122.94| 023 | 012 | 0.03 | 0.01 | 033 | 091 035|043 | 051 | 0.10
Purchasing Power of Ngultrum (Nu.) 84 84 83 83 83 82 82 82 81 81
Table 8: Month-on-Month Index (Domestic)
Index (December 2012=100) Percent Change (%)
6 2015 2015
roup Weights: Feb | Mar = Apr | May | June | July | Aug = Sep . Oct | Nov | Feb | Mar | Apr = May June July - Aug | Sep | Oct | Nov
Food 17.77 1122.15]122.06 | 122.58 | 122.08122.21|123.16| 12420 124.88 12571|125.71| 022 A 008 042 041 011 078 084 | 055 066 & 000
Non-Food 30.24 | 118.58|118.64 118.85|118.94|118.99|121.11| 121,62 12243 12321|123.26| 063 | 005 017 008 | 004 178 042 | 067 | 064 | 004
Domestic 4801 1 119.86|119.87 1 120.18| 120.06 | 120.15 | 121.84 | 122.54 1 123.31 124.10| 124.14| 048 | 0.005 0.26 : -0.10 | 007 = 141 : 057|063 | 0.64 | 0.3
Table 9: Month-on-Month Percent Change in the CPI (Import)
Index (December 2012=100) Percent Change (%)
2015 2015
Group .
Weights: Feb | Mar | Apr | May | June | July | Aug = Sep = Oct | Nov | Feb | Mar | Apr May | June | July Aug | Sep | Oct | Nov
Food 2215 12067 120.76 | 120.53|120.35| 120.92 | 121.66 | 122.46 12323 123.85|124.13| -0.07 | 0.07  -019 . -0.15 | 048 . 061 065|063 | 051 | 022
Non-Food 29.84 111860 11898 118.79|119.14|119.90| 12027 | 119.99 119.94 120.29|12044| 007 | 032 016 . 029 | 064 . 031 -024|-004 029 | 013
Import 51.99 1 119.49119.75 | 119.54 | 119.66 | 120.34 | 120.87 | 121.04  121.34: 121.80| 122.01| 001 | 022 1 018 : 0.10 | 057 . 044 014|024 039 | 017
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GRAPH 2: MONTH-TO-MONTH INFLATION RATE (OVERALL, DOMESTIC AND
IMPORTED)
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MONTH-TO-MONTH INFLATION RATE

The Month-to-Month inflation for November over previous month of October was 0.10%. The
prices of the food and Non-food increased by 0.13% and 0.08% respectively.

Prices for domestic goods and services increased by 0.03% on an average over the previous month
with corresponding increase in food and non-food prices by 0.003% and 0.04%.

The prices for the imported goods increased by 0.17% due to increase in food prices by 0.22% and
non-food prices by 0.13%.

GRAPH 3: TIME SERIES INDEX LEVEL TREND
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GRAPH 4: PURCHASING POWER OF NGULTRUM (PPN)
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The PPN, as measured by CPI was 81 Ngultrum as of November 2015. This means, Ngultrum 100 in
October 2015 is worth only Ngultrum 81 at December 2012 prices. The PPN has decreased by 3.47
percent in the past 12 months (i.e. from November 2014 to November 2015) due to price rise in the

economy.
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TECHNICAL NOTES

1. Concept and Definition of CPI

The Consumer Price Index (CPI) is a measure of changes in the average retail prices of a market
basket of goods and services purchased by households for day-to-day living. It shows how much,
on average, prices of goods and services have increased or decreased from a particular reference

period, commonly known as the base period.

2. Uses of CPI

v' As an economic indicator: - CPI is one of the major indicators that determine the
effectiveness of an economic policy. It is used to formulate fiscal and monetary policies
and monitor their effect on the overall economy. Business executives, labor leaders, and
other private citizens use CPI as a guide to make economic decisions.

v' As a means of adjusting income payments: -Many collective bargaining agreements use
CPI to determine wage rates, and index various payments to adjust the effects of
inflation.

v As a deflator of economic series: - CPI or its components is used as a deflator to adjust

for price changes in various economic data series (e.g., GDP).

3. Weights

The weights reflect the relative importance or contribution to the total consumption
expenditures of all households. It is determined using the spending patterns of households

during some previous weight reference period.

It is important for the weights to reflect the current consumption patterns of the household. The
more current the weights, the more reflective they are of current consumer spending patterns.

The international standards recommend rebasing CPI every 5 years.

The current CPI weights were updated in 2012 following the conduct of the Bhutan Living
Standard Survey (BLSS) in March — May 2012. Expenditure details were broken down into

imported and domestic goods to facilitate calculation of domestic and imported inflation.
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4. Reference Period

There is no single “base period” for a price index. It can mean different things to different users.

In practice, there are three “reference periods” used.

v' Weight Reference Period is the period during which household consumption values are

v collected. The weight-reference period for the new rebased CPI is 2012, that is, the period
when the BLSS was conducted.

v" Index Reference Period is the period when the index is set to 100. In the new CPI, the index
reference period is December 2012.

v" Price Reference Period is the period of the first price of each product used to calculate the
elementary indices (indices for individual CPI items). The price reference period for the new
CPI is the fourth Quarter 2012.

5. Index Calculation Formula

Geometric Modified Laspeyres formula is used to calculate the CPI:

b

Si = Expenditure Shares of the Base Period (weight from BLSS)
t
P{ = Current Period Price

il
Py = Previous Period Price

Pt
(P?)

6. Market Basket

= Price Relatives

Market basket refers to a sample of goods and services which is representative of all goods and
services purchased by the households. The present market basket has 151 items (436 varieties)
compared to 80 items (363 varieties) in the previous CPI basket. The new re-based CPI uses the
Classification of Individual Consumption According to Purpose (COICOP). The 12 major
groups are:

1. Food and Non-Alcoholics Beverages;

2. Alcoholic Beverages & Narcotics;
3. Clothing and Footwear;
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4. Housing, Water, Electricity, Gas and Other Fuels;

5. Furnishing, Household Equipment and Routine Household Maintenance;

6. Health;

7. Transport;

8. Communication;

9. Recreation and Culture;

10. Education;

11. Restaurant and Hotels;

12. Miscellaneous Goods and Services.

7. Sample Outlets

Sample outlets are permanent establishments or retail shops from which monthly price of
goods and services are collected or quoted. These include groceries, clothing and footwear,
restaurants, hardware shops, vegetable vendors and service providers etc. The outlets are
selected based on a set of pre-determined criteria. For current CPI, prices are collected from
a sample of 557 outlets. Special procedures are applied to replace the outlets or the items, if

they are no longer available or sold by the outlet.

8. Data Collection Method
Prices are collected online from the sampled outlets by price collectors using mobile

application devices once every month.
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NATIONAL STATISTICS BUREAU
P.O.Box. # 338, Thimphu Bhutan
Phone # +975-2-335851/326802
Fax # +975-2-323069

Website: www.nsb.gov.bt
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