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The National Statistics Bureau (NSB) is pleased to release its inaugural edition of the Household Consumption 
and Expenditure Survey Report (HCES) 2025. This report offers vital insights into the consumption patterns 
of Bhutanese households covering both food and non-food expenditures as well as key demographic and 
housing characteristics.

Aligned with the government’s aspiration to achieve high-income GNH economy status by 2034, the demand 
for robust, reliable data for informed decision-making and effective policy development has never been greater. 
The HCES 2025 aims to meet this need by providing essential household-level consumption data to support 
economic planning, social policy formulation, and poverty reduction strategies. The report also provides 
details in estimating contribution from private consumption to overall Gross Domestic Product (GDP).

This report is the outcome of extensive consultative meetings with different stakeholders on questionnaire 
HIWMKR�� WYVZI]� HIWMKR� ERH� QIXLSHSPSK]�� ǖIPH� HEXE� GSPPIGXMSR� ERH� HEXE� TVSGIWWMRK� ERH� EREP]WMW�� ;I� EVI�
GSRǖHIRX�XLEX�XLMW�VITSVX�[MPP�WIVZI�EW�E�ZEPYEFPI�VIWSYVGI�JSV�TSPMG]�JSVQYPEXMSR��QSRMXSVMRK�ERH�IZEPYEXMSR�SJ�
plans and programs, particularly the 13th Five Year Plan.

Finally, we extend our sincere appreciation to our dedicated staff, the Asian Development Bank, and 
representatives from various government agencies. Their commitment and support were instrumental in the 
successful execution and publication of the HCES 2025.

Director General
National Statistics Bureau

FOREWORD
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The National Statistics Bureau (NSB) has successfully conducted the Household Consumption and Expend-
MXYVI�7YVZI]��,')7
�������%W�XLI�ǖVWX�WYVZI]�SJ�MXW�OMRH�MR�&LYXER��XLI�HIWMKR�SJ�XLI�,')7������MW�FEWIH�SR�
XLI�'PEWWMǖGEXMSR�SJ� -RHMZMHYEP�'SRWYQTXMSR�F]�4YVTSWI��'3-'34
�������8LMW�EGLMIZIQIRX� MW�XLI�VIWYPX�SJ�
extensive cooperation and coordination among various stakeholders.

;I�I\TVIWW�SYV�HIIT�KVEXMXYHI�XS�XLI�%WMER�(IZIPSTQIRX�&ERO��%(&
�&LYXER�6IWMHIRX�1MWWMSR�JSV�XLI�8IGLRM-
GEP�%WWMWXERGI��[LMGL�IREFPIH�27&�XS�ǖREPM^I�XLI�WYVZI]�UYIWXMSRREMVI�ERH�WEQTPI�HIWMKR��%HHMXMSREPP]��%(&�
extended its support during the data analysis and tabulation phase.

;I�EPWS�I\XIRH�SYV�LIEVXJIPX�ETTVIGMEXMSR�XS�XLI�;SVPH�&EROƅW�7YVZI]�7SPYXMSRW�JSV�JEGMPMXEXMRK�XLI�YWI�SJ�'SQ-
TYXIV�%WWMWXIH�4IVWSREP�-RXIVZMI[MRK��'%4-
��[LMGL�[EW�MRWXVYQIRXEP� MR�IRWYVMRK�XLI�IǘGMIRX�ERH�EGGYVEXI�
collection of data.

;I�EVI�IUYEPP]�KVEXIJYP�XS�EPP�(^SRKOLEK�7XEXMWXMGEP�3ǘGIVW�[LS�WYTIVZM^IH�XLI�ǖIPH[SVO��IRWYVMRK�XLI�WQSSXL�
I\IGYXMSR�SJ�WYVZI]�STIVEXMSRW�MR�XLIMV�VIWTIGXMZI�H^SRKOLEKW��;I�EPWS�XLERO�EPP�WXEOILSPHIVW��PSGEP�EYXLSVM-
XMIW��ERH�SǘGMEPW�SJ�XLI�PSGEP�KSZIVRQIRX�JSV�XLI�WYTTSVX�I\XIRHIH�XS�XLI�WYVZI]�XIEQ�

Finally, we sincerely acknowledge the enumerators and all respondents for their meaningful participation in 
the survey. Their dedication and cooperation were critical to the successful completion of this important ex-
ercise. The collective efforts and contributions of all individuals and agencies have been truly instrumental in 
VIEPM^MRK�XLMW�WMKRMǖGERX�REXMSREP�EGLMIZIQIRX�

ACKNOWLEDGMENT
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EXECUTIVE SUMMARY

The Household Consumption and Expenditure Survey 
(HCES) 2025 offers critical insights into household 
consumption patterns across Bhutan, including 
expenditures related to special family occasions. 
%W� XLI� ǖVWX� WYVZI]� SJ� MXW� OMRH� MR� &LYXER�� XLI�,')7�
����� [EW� HIWMKRIH� FEWIH� SR� XLI� 'PEWWMǖGEXMSR�
SJ� -RHMZMHYEP� 'SRWYQTXMSR� F]� 4YVTSWI� �'3-'34
�
2018. This report will facilitate the assessment 
of consumption expenditure trends and evaluate 
the effectiveness of socio-economic policies and 
TVSKVEQW��7MQMPEVP]��XLI�ǖRHMRKW�[MPP�FI�GVMXMGEP�MRTYXW�
for the National Accounts estimates, and to update 
[IMKLXW�JSV�XLI�'SRWYQIV�4VMGI�-RHI\��'4-
�

This survey is nationally representative, with a sample 
WM^I� SJ� ������ LSYWILSPHW� WIPIGXIH� JVSQ� ZEVMSYW�
enumeration areas. A total of 5,883 households 
responded to the survey questionnaire, resulting in a 
VIWTSRWI�VEXI�SJ�����	��8LI�,')7������WEQTPI�[EW�
designed to provide estimates at both the national 
ERH�H^SRKOLEK�PIZIPW��VITVIWIRXMRK�E�XSXEP�SJ���������
households and 592,598 individuals.

The Survey Findings

Population and Household Composition

Based on the survey design, the total number of 
households represented in this survey is 159,808 
REXMSR[MHI�� 3YX� SJ� XLIWI�� ����	� VIWMHIW� MR� YVFER�
EVIEW�ERH�����	�MR�VYVEP�EVIEW��0MOI[MWI��XLMW�WYVZI]�
VITVIWIRXW�EFSYX���������TSTYPEXMSR�SJ�[LMGL�����	�
VIWMHIW�MR�YVFER�EVIEW�ERH�����	�MR�VYVEP�EVIEW��8LI�
QIER� LSYWILSPH� WM^I� MW� ���� TIVWSRW�� [MXL� E� WPMKLX�
variation between rural (3.8) and urban (3.6) settings. 
%GVSWW�H^SRKOLEKW��LSYWILSPH�WM^IW�VERKI�JVSQ�����
in Gasa and Pema Gatshel to 4.5 in Trongsa. Among 
the Thromdes, Thimphu Thromde has the largest 
QIER�LSYWILSPH�WM^I�����
��[LMPI�7EQHVYT�.SRKOLEV�
Thromde has the smallest (3.4).

%TTVS\MQEXIP]� ����	�SJ�&LYXERIWI�LSYWILSPHW�EVI�
headed by men, a pattern consistent across both 
YVFER�ERH� VYVEP�EVIEW��,S[IZIV��WIZIR�H^SRKOLEKW�
including Gasa, Trashi Yangtse, Punakha, Paro, 
;ERKHYI� 4LSHVERK�� 0LYIRXWI�� ERH� &YQXLERK�
demonstrate a majority of female-headed household, 
with Bumthang reporting the highest proportion at 

��	��*IQEPI�LSYWILSPH�LIEHW�QEOI�YT�����	�SJ�XLI�
LSYWILSPHW�MR�XLI�GSYRXV]�[MXL�����	�MR�VYVEP�EVIEW�
ERH���	�MR�YVFER�LSYWILSPHW�

Age distribution indicates urban household heads 
tend to be younger (median age 39) compared to 
their rural counterparts (median age 49). The mean 
age of household heads reaches 50 in rural areas 
and 41 in urban areas, with male heads generally 
older than female heads across both areas.

The median age of the surveyed population is 32 
]IEVW�[MXL�����	�SJ� XLI�TSTYPEXMSR�FIMRK�FIPS[����
]IEVW�ERH����	�FIMRK�EFSZI����]IEVW��8LI�TSTYPEXMSR�
structure shows concentration in younger cohorts, 
particularly in the 10-14 and 15-19 age brackets, 
followed by those aged 30-34. A notable population 
decline begins from the 40-44 age group onward. 
Gender distribution includes 292,227 males and 
��������JIQEPIW��[MXL�ETTVS\MQEXIP]���	�VIWMHMRK�MR�
YVFER�EVIEW�ERH���	�MR�VYVEP�VIKMSRW�

;SVOMRK�EKI� MRHMZMHYEPW� ������� ]IEVW
� GSRWXMXYXI�
����	� SJ� XLI� TSTYPEXMSR�� GLMPHVIR� ������ ]IEVW
�
VITVIWIRX� ����	�� ERH� IPHIVP]� GMXM^IRW� ����� ]IEVW
�
EGGSYRX�JSV����	��8LI�[SVOMRK�EKI�TVSTSVXMSR�WLS[W�
E� WPMKLX� YVFER� EHZERXEKI� �����	
� SZIV� VYVEP� EVIEW�
���	
��8LI�HITIRHIRG]�VEXMS�WXERHW�EX����HITIRHIRXW�
per 100 working-age individuals nationwide, with 
VYVEP�EVIEW�JEGMRK�E�LMKLIV�FYVHIR������	
�XLER�YVFER�
EVIEW������	
��8LI�REXMSREP�QIHMER�EKI�MW����]IEVW��
with urban population (28 years) notably younger 
than rural communities (34 years).

%�RSXEFPI�ǖRHMRK�SJ�XLI�WYVZI]�MW�XLI�QEPI�XS�JIQEPI�
sex ration. The sex ration indicates a female majority 
nationwide with a sex ratio of 97 males per 100 
JIQEPIW��8LMW�VEXMS�ǗYGXYEXIW�EGVSWW�EKI�KVSYTW������
in children (0-14), 93 in working-age adults (15-64), 
and 106 among seniors (65+).

%QSRK� EHYPXW� ����� ]IEVW
�� ����	� EVI� GYVVIRXP]�
QEVVMIH�� �	� EVI� HMZSVGIH�� ���	� EVI� [MHS[IH�� ERH�
RIEVP]� �	� EVI� WITEVEXIH�� %TTVS\MQEXIP]� ��	� LEZI�
RIZIV�QEVVMIH��[LMPI�PIWW�XLER��	�GSLEFMXEXI�[MXLSYX�
marriage. The mean age of married individuals is 45 
years, with married men (47 years) slightly older than 
married women (44 years).
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Housing Characteristics

,SYWMRK� TEXXIVRW� VIZIEP� XLEX� EVSYRH� ��	� SJ�
&LYXERIWI� VIWMHI� MR� WXERHEPSRI� LSYWIW�� ��	� MR�
WITEVEXI�ETEVXQIRXW���	�MR�WLEVIH�EGGSQQSHEXMSRW��
ERH� NYWX� SZIV� ���	� MR� EPXIVREXMZI� H[IPPMRK� X]TIW��
6YVEP�YVFER�HMJJIVIRGIW�EVI�TVSRSYRGIH��[MXL�����	�
of rural households occupying houses compared to 
NYWX�����	�SJ�YVFER�LSYWILSPHW��[LIVI�ETEVXQIRXW�
TVIHSQMREXI������	
�EW�XLI�TVIJIVVIH�LSYWMRK�

,SQI�S[RIVWLMT� WXERHW�EX� ����	�REXMSR[MHI��[MXL�
WMKRMǖGERX� ZEVMEXMSR� EQSRK� H^SRKOLEKW�� 0LYIRXWI�
�����	
�� (EKERE� �����	
�� ERH� 7EQHVYT� .SRKOLEV�
���	
� WLS[� XLI� LMKLIWX� S[RIVWLMT� VEXIW�� [LMPI�
8LMQTLY������	
�ERH�4EVS������	
�HIQSRWXVEXI�XLI�
lowest. Among thromdes, Phuentsholing Thromde 
LEW� XLI� PS[IWX� S[RIVWLMT� VEXI� ����	
�� GSRXVEWXMRK�
[MXL�+IPITLY�8LVSQHIƅW�VIPEXMZIP]�LMKLIV�VEXI������	
��
The rural-urban home ownership gap is substantial 
[MXL�����	� MR� VYVEP�EVIEW�S[RMRK�LSQIW�GSQTEVIH�
[MXL���	�MR�YVFER�EVIEW�

The use of construction materials for housing varies 
WMKRMǖGERXP]� EGVSWW� H^SRKOLEKW�� %TTVS\MQEXIP]�
����	� SJ� H[IPPMRKW� JIEXYVI� FVMGO�GIQIRX� FPSGO�
autoclaved aerated concrete exterior walls, followed 
F]�WXSRI�[MXL�QYH� �����	
�ERH�WXSRI�[MXL�GIQIRX�
����	
�� 9VFER� H[IPPMRKW� TVIHSQMRERXP]� YWI� FVMGO�
GIQIRX� GSRWXVYGXMSR� �����	
�� 6YVEP� LSQIW� WLS[�
KVIEXIV� QEXIVMEP� YWI� HMZIVWMX]� [MXL� FVMGO�GIQIRX�
�����	
�ERH�WXSRI�[MXL�QYH������	
�FIMRK�XLI�QSWX�
common.

%FSYX� ��	� SJ� LSYWILSPHW� YWI� QIXEP� WLIIXW� JSV�
VSSǖRK�EGVSWW�FSXL�YVFER�ERH�VYVEP�WIXXMRKW��*PSSVMRK�
QEXIVMEPW�X]TMGEPP]�MRGPYHI�GIQIRX�GSRGVIXI������	
�
ERH�XMQFIV�TPEROW������	
��[MXL�YVFER�EVIEW�JEZSVMRK�
GIQIRX�GSRGVIXI������	
�ERH�XMPIW����	
��[LMPI�VYVEP�
H[IPPMRKW�QSVI�JVIUYIRXP]�YWI�XMQFIV�TPEROW������	
�

)PIGXVMGMX]� GSZIVEKI� MR� &LYXERIWI� LSQIW� MW� ����	��
and serves as the primary cooking energy source 
JSV�FSXL�VYVEP������	
�ERH�YVFER������	
�LSYWILSPHW��
����	� SJ� YVFER� LSYWILSPHW� ERH� ����	� SJ� VYVEP�
LSYWILSPHW�EPWS�YWI�04+�JSV�GSSOMRK��;LMPI�XLI�YWI�
of electricity and LPG is the predominant source of 
IRIVK]�JSV�GSSOMRK��EFSYX������	�SJ�LSYWILSPHW�WXMPP�
rely on fuelwood for cooking.

Household Consumption Expenditure

The nationwide mean monthly household 
consumption expenditure was Nu 54,387, with urban 

LSYWILSPHW� �2Y� ������
� WMKRMǖGERXP]� SYXWTIRHMRK�
rural households (Nu 46,331). On a per capita basis, 
the national consumption expenditure average stood 
at Nu 17,434, with urban residents (Nu 22,168) 
spending more than rural residents (Nu 14,550).

The highest quintile’s mean monthly household 
expenditure (Nu 96,998) almost quadrupled the 
lowest quintile’s spending (Nu 25,862). This disparity 
is even more pronounced in per capita terms, with 
XLI�ǖJXL�UYMRXMPI��2Y�������
�SYXWTIRHMRK�XLI�ǖVWX��2Y�
5,545) by more than sevenfold. Notably, household 
WM^I�HIGVIEWIW�EW�IGSRSQMG�WXEXYW� MQTVSZIW�� JVSQ�
4.8 persons in the lowest quintile to 2.6 in the highest.

*SSH� GSRWYQTXMSR� EGGSYRXW� JSV� ����	� SJ� XSXEP�
household expenditure (Nu 7,069 per capita), 
[LMPI� RSR�JSSH� MXIQW� GSQTVMWI� ����	� �2Y� �������
per capita). As economic status improves, food’s 
TVSTSVXMSR�XS�XSXEP�I\TIRHMXYVI�HIGPMRIW�JVSQ�����	�
MR�XLI�PS[IWX�UYMRXMPI�XS�����	�MR�XLI�LMKLIWX�UYMRXMPI�

Thimphu leads in household expenditure (Nu 
73,632), while Trashi Yangtse records the lowest (Nu 
26,934). Per capita expenditure peaks in Paro (Nu 
24,403) and Thimphu (Nu 24,228), in huge contrast 
with Trashi Yangtse (Nu 9,025). Among thromdes, 
Thimphu Thromde shows the highest mean monthly 
household expenditure (Nu 79,124) with a per capita 
expenditure of Nu 25,958, while Phuentsholing 
Thromde records the lowest in both categories (Nu 
53,175 and Nu 17,264).

Food Consumption Expenditure

The nationwide mean monthly household food 
consumption expenditure stands at Nu 21,991 with 
a per capita expenditure of Nu 7,069. Urban food 
expenditure (Nu 23,728 per household; Nu 9,126 per 
capita) substantially exceeds rural expenditure (Nu 
17,194 per household; Nu 5,816 per capita).

The food consumption expenditure is primarily spent 
SR�GIVIEPW�ERH�GIVIEP�TVSHYGXW������	
��JSPPS[IH�F]�
HEMV]�TVSHYGXW��SMP������	
��ZIKIXEFPIW�������	
��ERH�
QIEX� ERH� ǖWL� ������	
�� 6YVEP� LSYWILSPHW� EPPSGEXI�
proportionally more to staple foods, while urban 
H[IPPIVW� WTIRH� VIPEXMZIP]� QSVI� SR� QIEX� ERH� ǖWL�
products.
Rural households’ expenditure on cereals contributes 
����	� SJ� XSXEP� GIVIEP� I\TIRHMXYVI� �2Y� �����
�
compared with lower mean spending of Nu 4,212 
MR� YVFER� EVIEW�� 1IER[LMPI�� VIǗIGXMRK� VIKMSREP�
dietary preferences and economic conditions, cereal 



National Statistics Bureau | xiii

I\TIRHMXYVI� ZEVMIW� HVEQEXMGEPP]� F]� H^SRKOLEKW��
from Nu 10,371 in Trongsa to Nu 2,811 in Samdrup 
.SRKOLEV�

Non-Food Consumption Expenditure

Non-food expenditure priorities shift with 
GSRWYQTXMSR� UYMRXMPIW�� *SV� QSWX� LSYWILSPHW� �ǖVWX�
through fourth quintiles), housing, utilities, and fuel 
dominate non-food expenditure. However, in the 
wealthiest quintile, transportation becomes the 
leading expense, followed by housing-related costs.

)\TIRHMXYVIW� SR� MRWYVERGI� ERH� ǖRERGMEP� WIVZMGIW��
information and communication; clothing, and 
footwear increase steadily with household wealth. 
Health-related expenditure remains consistently low 
among non-food expenditure categories across all 
consumption quintiles.

Between urban and rural households, urban non-
food expenditure (Nu 13,042) exceeds rural spending 
�2Y������
��[LMGL�QE]�VIǗIGX�HMJJIVIRGIW�MR�PMJIWX]PI�
patterns, access to services, and consumption 
priorities between urban and rural populations.
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CHAPTER 1 
INTRODUCTION

1.1 Background
6ISGKRM^MRK� XLI� ZMXEP� VSPI� XLEX� LSYWILSPH�
consumption plays in determining consumption and 
expenditure patterns on food and non-food items, 
the NSB was mandated to conduct the HCES on 
an annual or biennial basis. Given the complexity 
involved in conducting this survey, the HCES 2025 is 
XLI�ǖVWX�SJ�MXW�OMRH��[MXL�WYFWIUYIRX�VSYRHW�TPERRIH�
in the following years.

Field data collection for HCES 2025 was conducted 
JVSQ� �WX� XS� ��XL� 1EVGL� ����� [MXL� ����� EW� XLI�
reference period. Based on a robust survey design, 
a total of 6,200 households were selected from 
��� H^SRKOLEKW� ERH� XLI� JSYV� XLVSQHIW�� 3J� XLIWI��
����	��������LSYWILSPHW
�[IVI�JVSQ�VYVEP�EVIEW�ERH�
����	� ������� LSYWILSPHW
� JVSQ� YVFER� EVIEW�� 8LI�
selected sample represents 159,808 households and 
592,598 persons at the national level. The variation 
in household and population representativeness is 
because of the exclusion of households under the 
Royal Bhutan Army, and those in Lunana Gewog of 
+EWE�(^SRKOLEK�JVSQ�XLI�REXMSREP�WEQTPMRK�JVEQI�
for this survey.

The survey delivers essential insights into household 
consumption and expenditure patterns for both 
JSSH�ERH�RSR�JSSH�MXIQW�EX�REXMSREP�ERH�H^SRKOLEK�
levels. This information acts as a critical input to the 
National Accounts estimates, to update the weights 
JSV�XLI�'SRWYQIV�4VMGI�-RHI\��'4-
�ERH�IZEPYEXI�SXLIV�
QEGVSIGSRSQMG� MRHMGEXSVW�� 1SVISZIV�� XLI� WYVZI]�
ǖRHMRKW� TVSZMHI� GVMXMGEP� WYTTSVX� XS� TSPMG]QEOIVW�
in developing effective policies, programs, and 
plans that could advance the country’s social and 
economic development.

1.2 Objectives
The general objective of HCES 2025 is to promote 
evidence-based policy making in the country by 
collecting relevant consumption and expenditure 
data, and generating poverty and related statistics.

8LI�WTIGMǖG�SFNIGXMZIW�EVI�

M�� 8S�TVSZMHI�ǖREP�TVMZEXI�LSYWILSPH�GSRWYQTXMSR�
expenditure estimates for the purpose of 
National Accounts estimates;

ii. To update weights in the computation of the 
'SRWYQIV�4VMGI�-RHI\��ERH

iii. To provide other relevant socio-economic 
indicators.

1.3 Sampling Design and 
Estimation Procedure
1.3.1 Coverage of the Survey

HCES 2025 is designed to cover the entire country. The 
country has been divided into several Enumeration 
Areas (EAs) in both urban and rural areas. The urban 
EVIEW�[IVI�GPEWWMǖIH�EW�HIǖRIH�F]�XLI�(ITEVXQIRX�
SJ�,YQER�7IXXPIQIRX��1MRMWXV]�SJ�-RJVEWXVYGXYVI�ERH�
8VERWTSVX��1S-8
��ERH�EW�YWIH�MR�XLI������4STYPEXMSR�
and Housing Census of Bhutan (PHCB), while the 
rural areas comprised different gewogs and chiwogs 
JVSQ�EPP����H^SRKOLEKW�
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1.3.2 Sampling Frame for the Survey

The sampling frame, derived from the 2017 PHCB, 
was used to select the Primary Sampling Units 
(PSUs). This frame excludes all households residing 
in Bhutanese embassies and missions abroad, 
and the Royal Bhutan Army (RBA). Additionally, 
LSYWILSPHW�YRHIV�0YRERE�+I[SK�MR�+EWE�(^SRKOLEK�
were omitted from the sampling frame because of 
weather conditions during the survey period.

1.3.3 Sample Design

The sample for HCES 2025 was designed to provide 
estimates of consumption expenditure related 
MRHMGEXSVW� EX� XLI� REXMSREP� ERH� H^SRKOLEK� PIZIPW�� %�
WXVEXMǖIH� X[S�WXEKI� WEQTPMRK� HIWMKR�[EW� EHSTXIH��
9VFER� ERH� VYVEP� EVIEW� SJ� IEGL� H^SRKOLEK� WIVZIH�
EW�XLI�ǖVWX�PIZIP�WXVEXMǖGEXMSR��;MXLMR�IEGL�ǖVWX�PIZIP�
stratum, all PSU were arranged geographically. From 
XLMW�SVHIVIH� PMWX�� XLI�479W�[IVI� JYVXLIV�WXVEXMǖIH� MR�
a way that the total number of households within 
each second-level stratum was approximately equal. 
The number of secondary-level strata per primary 
stratum was determined based on the allocated 
WEQTPI�WM^I��-R�IEGL�WIGSRH�PIZIP�WXVEXYQ��X[S�479W�
were selected using probability proportional to the 
number of households.

-R�XLI�WIGSRH�WXEKI��E�PMWXMRK�SJ�EPP�VIKYPEV�LSYWILSPHW�
in the selected PSUs was conducted. From this list, 
the required number of households in each selected 
PSU was chosen using the Circular Systematic 
Sampling (CSS) method.

1.3.4 Sample Size Determination

7EQTPI� WM^I� HIXIVQMREXMSR� MR� ER]� WYVZI]� MRZSPZIW�
a process based on certain assumptions and 
WTIGMǖGEXMSRW�� 8LI� TVSGIWW� FIKMRW� [MXL� MHIRXMJ]MRK�
ER� ETTVSTVMEXI� WEQTPI� WM^I� XS� KIRIVEXI� VIPMEFPI�
estimates of key consumption expenditure indicators 
JSV�E�KMZIR�HSQEMR��-R�XLMW�GSRXI\X��VIPMEFMPMX]�MW�HIǖRIH�
in terms of the targeted level of precision, such as the 
GSIǘGMIRX�SJ�ZEVMEXMSRW��8LI�SZIVEPP�WEQTPI�WM^I�[EW�
determined based on three broad indicators: mean 
monthly food expenditure, mean monthly non-food 
expenditure, and monthly combined mean food and 
RSR�JSSH� I\TIRHMXYVI�� 9XMPM^MRK� ����� &LYXER� 0MZMRK�
Standard Survey data, the design characteristics for 
the indicators were computed.

-R� SVHIV� XS� IWXMQEXI� XLI� VIUYMVIH� WEQTPI� WM^I�� XLI�
following formula was used:

where:
n  =  expected number of households 
CX�� !��XLI�TSTYPEXMSR�GSIǘGMIRX�SJ�ZEVMEXMSR�SJ�XLI�ZEVMEFPI�SJ�

interest
':�\
!�HIWMVIH�PIZIP�SJ�TVIGMWMSR
deff is the estimate of design effect, representing the impact of the 

survey design on the variance of the estimates
R =adjustment factor for an anticipated response

Based on the formula, around 6,200 households 
were selected as an annual sample for this survey.

1.3.5 Sample Allocation

Given the equal importance of producing estimates 
at both national and domain levels, a compromise 
allocation scheme was adopted for sample 
distribution. The sample allocation for each domain 
was determined using the following formula.

Where:
R� !�SZIVEPP�WEQTPI�WM^I
  = relative importance given to proportional allocation
L  = total number of strata
;h  !�2L�2
Nh  = total number of units in stratum h
2�� !�TSTYPEXMSR�WM^I

8LI� EPPSGEXIH� WEQTPI� WM^I� JSV� IEGL� HSQEMR� [EW�
further distributed proportionately between urban 
and rural strata, except in the four thromdes. The 
XEFPI� FIPS[� WLS[W� XLI� EPPSGEXIH� WEQTPI� WM^I� F]�
domain and urban-rural strata, based on a total 
WEQTPI�WM^I�SJ�ETTVS\MQEXIP]�������LSYWILSPHW�
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TABLE 1.1 SELECTED HOUSEHOLD BY DOMAIN AND BY AREA

Domain
Allocated Sample Size

Rural Urban Overall
Bumthang 128 72 200
Chhukha* 224 288 512
Dagana 192 48 240
Gasa 119 57 176
Haa 128 48 176
Lhuentse 160 24 184
1SRKKEV 192 72 264
Paro 256 72 328
Pema Gatshel 160 72 232
Punakha 192 48 240
7EQHVYT�.SRKOLEV� 192 360 552
Samtse 320 72 392
Sarpang* 224 216 440
Thimphu* 192 696 888
Trashi Yangtse 160 48 208
Trashigang 256 48 304
Trongsa 128 48 176
Tsirang 192 24 216
;ERKHYI�4LSHVERK 192 72 264
Zhemgang 160 48 208
Overall 3,767 2,433 6,200

�8LMQTLY�8LVSQHI��7EQHVYT�.SRKOLEV�8LVSQHI��+IPITLY�
8LVSQHI�ERH�4LYIRXWLSPMRK�8LVSQHI�EVI�VIǗIGXIH�YRHIV�
VIWTIGXMZI�H^SRKOLEK�W
�

1.3.6 Weights

Survey weights enable the estimation of population 
parameters by accounting for:

(a) selection probabilities resulting from the 
implemented sampling design; and

(b) adjustments for nonresponse.

The selection probabilities, and base-weights for 
LSYWILSPHW�N�MR�479�-�JVSQ�WXVEXYQ�L�SJ�HSQEMR�H�MW�
as follows:

Where:
adh = total number of sample PSUs selected in stratum h in 

domain d;
Bdhi  !�XSXEP�RYQFIV�ERH�WEQTPI�RYQFIV�SJ�LSYWILSPH�JVSQ�479�-�MR�

stratum h from domain d;
Bdhi  !�XSXEP�RYQFIV�SJ�LSYWILSPHW�PMWXIH�MR�479�-�FIPSRKMRK�XS�

stratum h in domain d.

The weighted response rate for each adjustment cell 
k is computed as follows:

8LI�I\TVIWWMSR�VIJIVW�XS�EPP�479�-�MR�WXVEXYQ�L�JVSQ�
domain d in adjustment cell k, is the number of 
completed interviews and is eligible household units.

The non-response weight was then calculated as:

Thus, the adjusted weights for each household in 
PSU i from stratum h in domain d are now calculated 
as:

1.3.7 Estimation Procedure

Following the notations used in the earlier section, 
the domain estimates of the population total of a 
characteristic y is given by:

An estimate of its variance is given by:

An estimator of the totals at the national or urban-
rural areas is formed by taking the sum of domain 
IWXMQEXIW�� -XW� ZEVMERGI� MW� XLI� WYQ� SJ� XLI� ZEVMERGI�
estimates.

The domain estimates of the population mean of a 
characteristic y is given by:

An estimate of its variance is given by:
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1.4 Survey Instruments
1.4.1 Questionnaire

The HCES 2025 questionnaire was broadly 
GEXIKSVM^IH�MRXS�XLI�JSPPS[MRK�JSYV�FVSEH�FPSGOW�

M�� ,SYWILSPH�4VSǖPI�
ƍ� ,SYWILSPH�1IQFIVƅW�HIQSKVETLMG�

information.
ƍ� ,SYWILSPH�-RJSVQEXMSR��,SYWMRK�

characteristics).
MM�� -RGSQI
iii. Food Consumption:Food Consumption

• Food Consumed Away from Home
• Special Family Occasion

iv. Non-Food Consumption.

To ensure comparability, the HCES 2025 questionnaire 
[EW� HIZIPSTIH� ERH� WXERHEVHM^IH� YWMRK� XLI� 92�
HIZIPSTIH�'PEWWMǖGEXMSR�SJ� -RHMZMHYEP�'SRWYQTXMSR�
%GGSVHMRK� XS� 4YVTSWI� �'3-'34
� ������ [LMGL�
W]WXIQEXMGEPP]� GEXIKSVM^IW�LSYWILSPH� GSRWYQTXMSR�
expenditures. Additionally, Asian Development Bank 
�%(&
�TVSZMHIH�WYTTSVX�MR�VIǖRMRK�XLI�UYIWXMSRREMVI�
design to align with international standards.

Field data collection for the survey was conducted 
YWMRK� 'SQTYXIV� %WWMWXIH� 4IVWSREP� -RXIVZMI[MRK�
�'%4-
� QIXLSH� ERH� 'SQTYXIV� %WWMWXIH� 8IPITLSRI�
-RXIVZMI[MRK��'%8-
�[LIVIZIV�RIGIWWEV]�

1.4.2 Manuals

To ensure quality, uniformity, and consistency in data 
collection, the following manuals were prepared and 
VIJIVVIH�HYVMRK�ǖIPH�IRYQIVEXMSR�FEWIH�SR�'3-'34�
�����HIǖRMXMSRW�

)RYQIVEXSVƅW� QERYEP�� -X� GSRXEMRW� GSRGITXW� ERH�
HIǖRMXMSRW� SJ� HMJJIVIRX� UYIWXMSRW�� XLI� GSHI� SJ�
conduct for enumerators as well as the interviewing 
TVSGIHYVIW��7YTIVZMWSVƅW�QERYEP��-X�GSRXEMRW�HIXEMPIH�

MRWXVYGXMSRW�XS�IRWYVI�HEXE�UYEPMX]�EW�[IPP�EW�XLI�ǖIPH�
enumeration procedures.

-R� EHHMXMSR�� XLI� JSPPS[MRK� VIJIVIRGI� QEXIVMEPW� [IVI�
provided:

• Age conversion table from Bhutanese and 
Lhotsham to English;

• Conversion tables for Non-Standard Units 
(NSUs);

• Household listing forms (Urban +Rural);
ƍ� 7XERHEVHM^EXMSR�SJ�1IEWYVIQIRX�9RMX�7YVZI]�

2002, Bhutan;
• Bhutan Standard Statistical Geographic Code 

2020; and
• Control forms

1.5 Reference Period
The reference period for the survey was from 1st 
.ERYEV]� ����� XS� (IGIQFIV� IRH� ����� JSV� FSXL�
food and non-food items. To obtain the population 
of the sample households, household members 
[IVI� MHIRXMǖIH�SR� XLI�FEWMW�SJ� XLIMV� ƄYWYEP�TPEGI�SJ�
residence’.

Although the required frequency was monthly, to 
accurately estimate mean monthly household food 
and non-food consumption expenditure, questions 
were asked using six different reference periods: 
at least once a week, once every two weeks, once 
a month, once every three months, once every six 
months, and once a year. This approach ensured 
that no expenses were overlooked. After collecting 
the responses, data from these varying reference 
periods were converted to a monthly value.

For both food and non-food items, consumption was 
divided into purchased, home produced and received 
as gift.

�
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1.6 Recruitment and Training
NSB recruited 122 university graduates as temporary 
IRYQIVEXSVW�� WYTTSVXIH� F]� ǖZI� SǘGMEPW� JVSQ� XLI�
27&� ERH� ���(^SRKOLEK�7XEXMWXMGEP�3ǘGIVW� WIVZMRK�
EW� WYTIVZMWSVW�� %HHMXMSREPP]�� X[S� SǘGMEPW� JVSQ� XLI�
NSB headquarters provided technical support. 
The selection of enumerators and supervisors 
[IVI�HIXIVQMRIH�FEWIH�SR�XLI�WEQTPI�WM^I� MR�IEGL�
H^SRKOLEK�

The enumerators underwent a three-day training 
program, while supervisors received an additional 
day of instruction. The training covered questionnaire 
content, use of Computer-Assisted Personal 
-RXIVZMI[MRK� �'%4-
�� ERH� WEQTPMRK� TVSGIHYVIW�� 8S�
enhance practical understanding, each enumerator 
was required to conduct a household enumeration, 
FIRIǖXMRK�FSXL�XLI�IRYQIVEXSVW�ERH�WYTIVZMWSVW�

*YVXLIV�� XS� IRWYVI� ǖVWX� LERH� ǖIPH� I\TIVMIRGI�� ER�
MRMXMEP�XLVII�HE]�SJ�ǖIPH�HEXE�GSPPEXMSR�[EW�GSRHYGXIH�
in Thimphu Thromde, allowing supervisors and 
IRYQIVEXSVW�XS�JEQMPMEVM^I�XLIQWIPZIW�[MXL�XLI�HEXE�
collection process before scaling up to other regions.

1.7 Pre-Test and Field 
Enumeration
Pre-test for the survey was carried out from 19-24th 
.ERYEV]������ MR�1SRKKEV�� >LIQKERK��7EQXWI�ERH�
Chhukha.

8LI� EGXYEP� ǖIPH� HEXE� GSPPIGXMSR� JSV� ,')7� �����
was coordinated centrally, with support from the 
VIWTIGXMZI� H^SRKOLEK� EHQMRMWXVEXMSRW�� )EGL� XIEQ�
[MXLMR� XLI� H^SRKOLEKW� [EW� PIH� F]� (^SRKOLEK�
7XEXMWXMGEP� 3ǘGIVW�� [MXL� EHHMXMSREP� WYTIVZMWSVW�
EWWMKRIH�XS�ǖZI�H^SRKOLEKW�XLEX�LEH�PEVKIV�WEQTPI�
WM^IW� ERH� FVSEHIV� EVIE� GSZIVEKI�� 8LI� XIEQW�[IVI�
HITPS]IH� JSV� ǖIPH[SVO� SZIV� E� TIVMSH� VERKMRK� JVSQ�
��� XS� ��� HE]W� MR�1EVGL� ������ 4VMSV� XS� ZMWMXMRK� XLI�
VIWTIGXMZI� H^SRKOLEKW�� E� XLVII�HE]� ǖIPH� HEXE�
collection was conducted in Thimphu Thromde from 
�WX� XS� �VH�1EVGL�� XS� IRWYVI� WQSSXL� I\IGYXMSR� ERH�
provide hands-on experience before leaving to other 
regions.

Data was captured during a single visit to the 
LSYWILSPH��-R�GEWIW�[LIVI�XLI�LIEH�SJ�LSYWILSPH�SV�
a competent member could not be contacted during 
XLI�ǖVWX�ZMWMX��E�QMRMQYQ�SJ�XLVII�VIZMWMXW�[IVI�QEHI��
-R� WSQI� GEWIW�� XLI� VIWTSRHIRXW� [IVI� GSRXEGXIH�
through telephone.

1.8 Response Rate
Out of the 6,200 sampled households, 5,883 
households successfully responded to the survey 
UYIWXMSRREMVI�� ]MIPHMRK� E� ����	� VIWTSRWI� VEXI��
,S[IZIV�� ���	� HMH� RSX� TEVXMGMTEXI�� EW� LSYWILSPH�
members remained unreachable despite multiple 
ZMWMXW�� 8LI� RSR�VIWTSRWI� QE]� FI� TEVXP]� MRǗYIRGIH�
by cultural and religious events, such as Tshechu 
festivals and other religious gatherings, which led to 
challenges in contacting participants. Additionally, 
the enumeration area in Pasakha, Phuentsholing 
Dungkhag, was found to have no regular households, 
EW�XLI�^SRI�LEH�FIIR�XVERWJSVQIH�MRXS�ER�MRHYWXVMEP�
EVIE��EGGSYRXMRK�JSV����	�SJ�XLI�WYVZI]IH�TSTYPEXMSR�

TABLE 1.2 RESPONSE RATE BY AREA

 Area
Number of Households Response 

Rate (%)Planned  Enumerated

Urban 2,433 2,188 98.1

Rural 3,767 3,695 89.9

Overall 6,200 5,883 94.9

8LI�VIWTSRWI�VEXI�JSV�YVFER�EVIEW�[EW�����	�ERH�����	�JSV�VYVEP�
EVIEW��8LI�SZIVEPP�VIWTSRWI�VEXI�[EW�����	�
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TABLE 1.3 RESPONSE RATE BY DZONGKHAG AND THROMDE

Dzongkhag/
Thromde

Selected 
Sample 

size

Responded 
HH

Response 
Rate (%)

Bumthang 200 188 94.0
Chhukha 272 264 97.1
Dagana 240 238 99.2
Gasa* 176 168 95.5
Haa 176 164 93.2
Lhuentse 184 176 95.7
1SRKKEV 264 255 96.6
Paro 328 324 98.8
Pema Gatshel 232 230 99.1
Punakha 240 236 98.3
Samdrup 
.SRKOLEV 216 196 90.7

Samtse 392 376 95.9
Sarpang 248 248 100.0
Thimphu 216 216 100.0
Trashi Yangtse 208 208 100.0
Trashigang 304 296 97.4
Trongsa 176 176 100.0
Tsirang 216 207 95.8
;ERKHYI�
Phodrang 264 258 97.7

Zhemgang 208 207 99.5
Thromde ʓ ʓ ʓ
Gelephu Thromde 192 183 95.3
Phuentsholing 
Thromde 240 214 89.2

7EQHVYT�.SRK-
khar Thromde 336 268 79.8

Thimphu Thromde 672 587 87.4
Overall  6,200 5,883 94.9

* Households in Lunana Gewog and the Royal Bhutan Army were 
not included in the sampling frame.

1.9 Data Processing and 
Analysis
8LI� ǖIPH� HEXE� [EW� GSPPIGXIH� YWMRK� '%4-�� 8LI� WSJX�
copy of the questionnaire was designed in the 
survey solutions system. Data consistency checks 
[IVI�HSRI�F]�XLI�VIWTIGXMZI�WYTIVZMWSVW�HYVMRK�ǖIPH�
IRYQIVEXMSR� ERH� ZIVMǖIH� F]� XLI� '%4-� *SGEP� [MXL�
support from the NSB Headquarter.

The data validation, cleaning, tabulations and report 
writing were undertaken for one and half months (45 
HE]W
� YWMRK� WXEXMWXMGEP� WSJX[EVI� 78%8%� :IV����� 8LI�
sampling weights were developed and assigned to 
individual households to obtain the estimates for 
target population. The analysis was based on 5,883 
households. Descriptive statistics were provided 
through the use of graphs and tables wherever 
necessary.
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8LI� WM^I�� WXVYGXYVI�� HMWXVMFYXMSR�� ERH� TSTYPEXMSR�
growth have a direct impact on the quality of life in 
the country. Population structure is a fundamental 
demographic characteristic, with age and sex being 
its two most important components. The HCES 
2025 collected data on age, sex, marital status, and 
the relationship of each household member to the 
head of the household. This chapter presents key 
demographic characteristics, including household 
composition, age and sex distribution, and marital 
status.

%� LSYWILSPH� MW� HIǖRIH� EW� E� TIVWSR� SV� E� KVSYT� SJ�
persons, related or unrelated, who live together in 
XLI� WEQI�H[IPPMRK� YRMX�� VIGSKRM^I� SRI� EHYPX� EW� XLI�
head of the household, and share common living 
arrangements. The head of the household is the 
person who manages the household’s income and 
expenses, makes day-to-day decisions, and is well-
informed about other household members.

An institutional household is an institution like 
school, shedra, dratshang, etc., where a group of 
TIVWSRW� QEOI� GSQQSR� TVSZMWMSR� SJ� JSSH� ERH�SV�
other essentials for living.

The household also includes:
��� 'SRWXVYGXMSR�WMXI�[MXL�X[S�SV�QSVI�LYXW�

temporary sheds with separate kitchen.
2. DANTAK regular households
��� &LYXERIWI�LSYWILSPH�[MXLMR�XLI�-18%68�EVIE�

The household excludes:
��� -RWXMXYXMSREP�LSYWILSPHW��)\EQTPIW��7GLSSP��

college, institute, shedra/dratshang, military 
barracks, prison etc.

2. Project site with common mess facilities.

3. Group of persons (if the number exceeds 12) 
[MXL�GSQQSR�TVSZMWMSR�SJ�JSSH�SV�ERH�SXLIV�
essentials for living (construction site with two 
SV�QSVI�LYXW�XIQTSVEV]�WLIHW�[MXL�GSQQSR�
kitchen).

4. Embassies.
��� -186%8�LSYWILSPHW�

2.1 Household Composition
2.1.1 Household Size

,SYWILSPH� WM^I� VIJIVW� XS� XLI� RYQFIV� SJ� JEQMP]�
members living in a household. The HCES 2025 
interviewed 5,883 households, which represent a 
total of 159,808 households nationwide. The mean 
LSYWILSPH�WM^I�MW������8EFPI����
��%GVSWW�H^SRKOLEKW��
LSYWILSPH�WM^I� VERKIW� JVSQ����� MR�+EWE�ERH�4IQE�
Gatshel to 4.5 in Trongsa (Table 2.2).

Among the thromdes, Thimphu Thromde has the 
FMKKIWX�QIER�LSYWILSPH�WM^I�EX������[LMPI�7EQHVYT�
.SRKOLEV� 8LVSQHI� LEW� XLI� WQEPPIWX�� EX� ����� 8LI�
other two thromdes, Gelephu and Phuentsholing, 
FSXL� LEZI� QIER� LSYWILSPH� WM^I� SJ� ���� �%RRI\YVI��
8EFPI�%���
��%W�WLS[R� MR�8EFPI������LSYWILSPH�WM^I�
is compartively larger in rural areas (3.8) compared 
XS�YVFER�EVIEW� ����
��1EPI�LIEHIH�LSYWILSPHW� XIRH�
XS�LEZI�E�QEVKMREPP]�PEVKIV�LSYWILSPH�WM^I�����
�XLER�
female-headed households (3.6). This pattern holds 
true in urban areas, while in rural areas, household 
WM^I�VIQEMRW�RIEVP]�XLI�WEQI�VIKEVHPIWW�SJ�XLI�WI\�
of the household head.

CHAPTER 2 
DEMOGRAPHIC 
CHARACTERISTICS
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TABLE 2.1 MEAN HOUSEHOLD SIZE BY AREA AND SEX OF HOUSEHOLD HEAD

Area
Sex of the Household Head
Male Female Overall

Rural 3.8 3.7 3.8
Urban 3.7 3.4 3.6
Overall 3.8 3.6 3.7

TABLE 2.2 MEAN HOUSEHOLD SIZE BY DZONGKHAG AND AREA

Dzongkhag Rural Urban Thromde Overall
Bumthang 3.5 3.7 ʓ 3.6
Chhukha 3.7 3.4 3.5 3.6
Dagana 4.0 4.0 ʓ 4.0
Gasa 3.8 2.6 ʓ 3.4
Haa 3.4 3.6 ʓ 3.5
Lhuentse 3.6 3.3 ʓ 3.6
1SRKKEV 4.0 4.0 ʓ 4.0
Paro 3.6 3.0 ʓ 3.5
Pema Gatshel 3.3 3.6 ʓ 3.4
Punakha 3.6 3.7 ʓ 3.6
7EQHVYT�.SRKOLEV 3.9 3.6 3.4 3.8
Samtse 3.8 3.8 ʓ 3.8
Sarpang 4.2 3.4 3.5 4.0
Thimphu 3.3 3.2 3.6 3.6
Trashi Yangtse 3.5 3.9 ʓ 3.6
Trashigang 3.6 3.6 ʓ 3.6
Trongsa 4.7 3.6 ʓ 4.5
Tsirang 3.9 3.3 ʓ 3.8
;ERKHYI�4LSHVERK 4.0 3.6 ʓ 3.9
Zhemgang 4.3 3.9 ʓ 4.2
Overall 3.8 3.6 3.6 3.7

FIGURE 2.1 DISTRIBUTION OF HOUSEHOLDS BY HOUSEHOLD 
SIZE

Figure 2.1 presents the distribution of households by 
WM^I��2IEVP]���TIVGIRX�SJ�EPP�LSYWILSPHW�GSRWMWX�SJ�E�
single member, while approximately 3 percent have 
eight or more members. The majority of households 
LEZI� �Ɓ�� QIQFIVW� �����	
�� GPSWIP]� JSPPS[IH� F]�
XLSWI�[MXL��Ɓ��QIQFIVW������	
�

*MKYVI� ���� WLS[W� QIER� LSYWILSPH� WM^I� F]� TIV�
capita consumption quintile. The mean household 
WM^I� HIGPMRIW� MR� VIPEXMSR� XS� TIV� GETMXE� GSRWYQTXMSR�
UYMRXMPIW��8LI�QIER�LSYWILSPH�WM^I�MR�XLI�ǖVWX�UYMRXMPI�
per capita consumption is 4.8 as compared to 2.6 in 
XLI�ǖJXL�UYMRXMPI��3R�ER�EZIVEKI��XLI�LSYWILSPH�WM^I�
is larger in rural areas than in urban areas in all the 
consumption quintiles.
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FIGURE 2.2 MEAN HOUSEHOLD SIZE BY PER CAPITA CONSUMPTION QUINTILE AND AREA

2.1.2 Household Distribution

The survey estimates 159,808 households, where 
99,619 households reside in rural and 60,189 
households in urban areas (Table 2.3). The majority 
SJ�XLI�LSYWILSPHW�EVI�LIEHIH�F]�QEPIW������	
�ERH�
the pattern is similar in both rural and urban areas.

%GVSWW� H^SRKOLEKW�� XLI� TVSTSVXMSR� SJ� JIQEPI�
LIEHIH�LSYWILSPHW�VERKIW�JVSQ�����	�MR�8WMVERK�XS�
��	� MR� &YQXLERK� �%TTIRHM\�� 8EFPI� %���
�� -R� +EWE��
8VEWLM�=ERKXWI��4YREOLE��4EVS��;ERKHYI�4LSHVERK��
Lhuentse and Bumthang, female-headed households 

outnumber male-headed households. The number of 
IWXMQEXIH�LSYWILSPHW�F]�H^SRKOLEK�ERH�XLVSQHI�MW�
presented in Table A2.1 (Appendix).

Age of Household Head

Table 2.4 presents the age distribution of household 
heads by sex and area of residence. Approximately 
half of the household heads are aged 45 years or 
younger. Household heads in urban areas tend to be 
younger than those in rural areas, with median ages 
of 39 and 49 years, respectively.

TABLE 2.3 DISTRIBUTION OF HOUSEHOLDS BY AREA AND SEX OF HOUSEHOLD HEAD

Area
Sex of the household head (number) Sex of the household head (percent)

Male Female Overall Male Female Overall
Rural 61,520 37,798 99,318 38.5 23.7 62.1
Urban 38,099 22,391 60,490 23.8 14.0 37.9
Overall 99,619 60,189 159,808 62.3 37.7 100.0

TABLE 2.4 AGE DISTRIBUTIONS OF HOUSEHOLD HEADS BY AREA AND SEX

Area/Sex Minimum Mean 25th Percentile Median 75th Percentile Maximum
Urban 17 41 32 39 48 90
1EPI 19 42 33 40 49 90
Female 17 40 30 38 46 86
Rural 18 50 39 49 61 98
1EPI 18 52 40 51 63 98
Female 19 48 37 46 58 97
Overall 17 47 36 45 57 98
1EPI 18 48 37 46 59 98
Female 17 45 34 43 54 97

The mean age of household heads in rural areas is 
LMKLIV� ���
� XLER� MR�YVFER�EVIEW����
� �*MKYVI����
�� -R�
both areas, the mean age of male household head is 
higher than the female household head. Comparing 
across areas, the mean age of male household 

heads is 42 years in urban areas compared to 52 
years in rural areas. Similarly, the mean age of female 
household heads is lower in urban areas than in rural 
areas.
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FIGURE 2.3 MEAN AGE OF HOUSEHOLD HEADS BY AREA AND SEX

2.2 Age and Sex Distribution 
2.2.1 Population Distribution by Age Group and Sex

The population by sex and age group is shown in the 
population pyramid (Figure 2.4). The pyramid shows 
more population in the younger age groups. The 
maximum number of population is observed in the 
10-14 and 15-19 age group followed by those in 30-
34. The male and female population is maximum in 
the age group 10-14 years. The pyramid shows that 
the population decreases sharply from the age group 
40-44 years. The detailed distribution of population 
by age group, sex, and area is presented in Table A2.2 
(Annexure).

FIGURE 2.4 DISTRIBUTION OF POPULATION BY AGE GROUP 
AND SEX

2.2.2 Population Size by Area and Sex

Of the total 592,598 estimated persons, 292,227 are 
QEPI� ERH� �������� EVI� JIQEPI� �8EFPI� ���
�� -R� YVFER�
areas, females slightly outnumber males while in 
rural areas, males are slightly higher. For every 100 
persons, about 37 live in urban areas and 63 in rural 
EVIEW��8LI�IWXMQEXIH�TSTYPEXMSR�F]�H^SRKOLEK�ERH�
thromde is presented in TableA2.1 (Annexure).

TABLE 2.5 POPULATION BY AREA AND SEX

Area Male Female Overall
Proportion 

to overall 
Population

Urban 103,997 112,695 216,692 36.6
Rural 188,229 187,676 375,905 63.4
Overall 292,227 300,371 592,598 100

2.2.3 Population by Broad Age Group and 
Dependency Ratios

8LI�TSTYPEXMSR� MW�FVSEHIP]�GEXIKSVM^IH�EW�� GLMPHVIR�
(0–14 years), working-age population (15–64 years), 
and elderly population (65 years and above) (Table 
���
��%W�WLS[R�MR�8EFPI����������	�SJ�XLI�TSTYPEXMSR�
JEPPW�[MXLMR� XLI�[SVOMRK�EKI�KVSYT��[LMPI�����	�EVI�
GLMPHVIR�ERH����	�EVI�IPHIVP]��8LI�TVSTSVXMSR�SJ�XLI�
working-age population is slightly higher in urban 
EVIEW������	
�GSQTEVIH�XS�VYVEP�EVIEW������	
��8LI�
elderly are more likely to reside in rural areas, as their 
TVSTSVXMSR� MW�LMKLIV� XLIVI�XLER� MR�YVFER�WIXXMRKW�� -R�
contrast, children’s population is the highest in urban 
EVIEW������	
�GSQTEVIH�XS�VYVEP�EVIEW������	
�
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TABLE 2.6 DISTRIBUTION OF POPULATION BY BROAD AGE GROUP AND AREA

Broad Age Group
Area (number) Area (percent)

Rural Urban Overall Rural Urban Overall
0–14 83,601 58,262 141,863 22.2 26.9 23.9
15-64 248,153 147,933 396,086 66.0 68.3 66.8
65+ 44,152 10,497 54,649 11.7 4.8 9.2
All Ages 375,906 216,692 592,598 100.0 100.0 100.0

Dependency ratios serve as a critical indicator of 
population structure and its evolution over time 
(see Figure 2.5). As illustrated, the total dependency 
VEXMS�WXERHW�EX���	��[MXL�HITIRHIRG]�LMKLIV�MR�VYVEP�
EVIEW� �����	
� XLER� MR� YVFER� EVIEW� �����	
�� 8LMW�
indicates that, on average, there are 49 dependents 
for every 100 working-age individuals. The old-age 
dependency ratio is notably higher in rural areas 
�����	
� XLER� MR� YVFER� EVIEW� ����	
�� VIǗIGXMRK� E�
greater proportion of elderly dependents in rural 
areas. Conversely, the child dependency ratio, at 
����	�SZIVEPP��MW�LMKLIV�MR�YVFER�EVIEW������	
�XLER�MR�
VYVEP�EVIEW������	
��LMKLPMKLXMRK�VIKMSREP�HMJJIVIRGIW�
in youth dependency.

FIGURE 2.5 DEPENDENCY RATIOS BY AREA

2.2.4 Median Age

The median age represents the midpoint of a 
population’s age distribution, with half the population 
younger and half older than this age. As shown 
in Figure 2.6, the overall median age is 32 years, 
MRHMGEXMRK� XLEX� ��	� SJ� XLI� TSTYPEXMSR� MW� FIPS[� ���
years. The median age for male is 31 years, while 
for females it is 32 years. Notably, the median age 
is lower in urban areas (28 years) compared to rural 
areas (34 years), highlighting regional differences in 
age structure.

FIGURE 2.6 THE MEDIAN AGE OF THE POPULATION BY AREA 
AND SEX

2.2.5 Sex Ratios

Sex ratio is a basic measure to explain the sex 
GSQTSWMXMSR� SJ� E� TSTYPEXMSR�� -X� MW� HIǖRIH� EW� XLI�
number of males per 100 females. The overall sex 
ratio is 97, which indicates that there are more 
females than males in the population. As shown in 
XLI� ǖKYVI�� XLI� WI\� VEXMS� ZEVMIW� EGVSWW� HMJJIVIRX� EKI�
KVSYTW��-X�MW�����MR�XLI�EKI�KVSYT������]IEVW�����MR�XLI�
age group 15-64 years, and 106 for those who are 65 
years and above (Figure 2.7).

FIGURE 2.7 SEX RATIOS BY BROAD AGE GROUP
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2.3 Marital Status 
2.3.1 Population by Marital Status

The survey collected information on the current 
marital status of household members who are 15 

]IEVW�ERH�EFSZI��8EFPI����
��-X�JSYRH�XLEX�����	�EVI�
GYVVIRXP]�QEVVMIH���	�EVI�HMZSVGIH�����	�EVI�[MHS[�
[MHS[IV�ERH�EPQSWX�E�TIVGIRX�EVI�WITEVEXIH��1SVI�
XLER���	�[IVI�RIZIV�QEVVMIH�ERH� PIWW�XLER��	�EVI�
living together.

TABLE 2.7 DISTRIBUTION OF POPULATION BY MARITAL STATUS AND SEX

Marital Status Male Female Overall Population 15 Years and Above (%)
2IZIV�1EVVMIH� 52,461 46,398 98,859 22.3
Living Together 1,421 1,300 2,720 0.6
1EVVMIH� 124,003 132,767 256,770 66.5
Divorced 4,314 11,352 15,666 4.0
Separated 810 2,036 2,846 0.8
;MHS[�;MHS[IV 2,086 6,434 8,520 5.8

2.3.2 Mean Age by Marital Status

The mean age of the currently married population 
MW����]IEVW�� -X� MW�WPMKLXP]�LMKLIV� JSV�QEPIW� ���
� XLER�
females (44). For those people who have never been 
married, the mean age is 24 years while those who 
are currently living together have a mean age of 34 
years (Figure 2.8).

FIGURE 2.8 MEAN AGE OF THE POPULATION BY CURRENT 
MARITAL STATUS AND SEX

2.3.3 Marital Status by Level of Education

The distribution of marital status across education 
levels highlights distinct patterns, with marriage 
being dominant across all groups, peaking at 
����	�EQSRK� XLSWI�[MXL�RS�IHYGEXMSR�ERH�HMTTMRK�
XS� ����	� MR� WIGSRHEV]� IHYGEXMSR�� -RHMZMHYEPW� [MXL�
XIVXMEV]�8:)8� �����	
�ERH�)''(� �����	
� IHYGEXMSR�
have the highest rates of ‘never being married’, while 
this status is least common among those with ‘no 
IHYGEXMSRƅ� ����	
�� Ƅ0MZMRK�8SKIXLIVƅ� MW� VEVI�FYX�QSWX�
TVIZEPIRX�[MXL�ƄXIVXMEV]�8:)8ƅ�����	
�IHYGEXMSR��[LMPI�
HMZSVGI� TIEOW� MR� TVMQEV]� IHYGEXMSR� ����	
� ERH� MW�
absent in ‘no education ‘and ‘ECCD’. Separation is 
QMRMQEP�� LMKLIWX� MR� ƄTVMQEV]ƅ� ����	
�� ;MHS[LSSH�
MW� QSWX� GSQQSR� EQSRK� XLI� YRIHYGEXIH� ����	
�
ERH� EFWIRX� MR� )''(�� YRHIVWGSVMRK� XLI� WMKRMǖGERX�
MRǗYIRGI�SJ�IHYGEXMSR�SR�QEVMXEP�WXEXYW��8EFPI����
�

TABLE 2.8 DISTRIBUTION OF MARITAL STATUS OF THE POPULATION BY LEVEL OF EDUCATION

Marital status No Education Primary Secondary Tertiary/TVET ECCD
Never married 8.8 15.0 40.6 38.5 39.6
Living together 0.0 0.4 0.8 1.0 0.0
1EVVMIH 87.4 76.8 53.7 57.6 60.4
Divorced 0.0 4.8 3.5 1.9 0.0
Separated 0.0 0.7 0.5 0.6 0.0
;MHS[�[MHS[IV 3.9 2.3 0.9 0.4 0.0
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CHAPTER 3 
HOUSING 
CHARACTERISTICS

Housing is one of the basic needs of human life and 
serves as a key indicator of an individual’s standard 
of living. Higher levels of consumption expenditure 
typically enable households to afford better housing 
conditions and amenities, reinforcing the link 
between economic capacity and overall well-being.

The survey collected basic information on various 
housing characteristics, including the type of 
dwelling, ownership status, main construction 
materials, and the primary source of lighting. These 
details are generally provided by the head of the 
household or another knowledgeable member.

This chapter presents some of the results in relation 
to the type of dwelling and ownership status of the 
households; construction materials for exterior walls, 
VSSǖRK��ERH�ǗSSVMRK�QEXIVMEPW��ERH�WSYVGI�SJ�PMKLXMRK�
used. Likewise, this chapter presents some health 
facility usage indicators.

%�LSYWI�MW�HIǖRIH�EW�E�H[IPPMRK�[LIVI�E�LSYWILSPH�
occupies the whole dwelling. An apartment is referred 
to dwellings where a household lives in self-contained 
ETEVXQIRXW��*EQMP]�MRHMZMHYEPW�SGGYT]MRK�E�YRMX�ǗEX��
8LI�WLEVIH�ETEVXQIRX�TEVX�SJ�E�LSYWI�MW�HIǖRIH�EW�E�
household occupying only part of a house; the other 
part may be used by another household or used for 
some other purpose.

There are four sections in this chapter:
type of dwelling and ownership status; 
housing characteristics; and source of lighting.

3.1 Type of Dwelling and 
Ownership Status
%VSYRH���	�SJ�&LYXERIWI�PMZI� MR�H[IPPMRK�GPEWWMǖIH�
EW�LSYWI��[LMPI�EFSYX���	�PMZI�MR�ETEVXQIRXW��EFSYX�
�	�MR�XLI�TEVX�SJ�LSYWI�WLEVIH�ETEVXQIRX�ERH�PMXXPI�
SZIV��	�PMZI�MR�SXLIV�JSVQW�SJ�H[IPPMRK��8EFPI����
�

TABLE 3.1 DISTRIBUTION OF HOUSEHOLDS BY TYPE OF 
DWELLING AND BY AREA

Type of Dwelling Urban (%) Rural (%) Overall (%)
House 23.2 82.2 59.8
Apartment 66.9 14.7 34.4
4EVX�SJ�LSYWI�
Shared Apartment 8.3 2.3 4.6

Other Types 1.6 0.8 1.1

A large proportion of households in rural areas live in 
LSYWIW� �����	
�EW�STTSWIH� XS�ETEVXQIRXW� �����	
�
ERH�TEVX�SJ�LSYWI�WLEVIH�ETEVXQIRX�����	
��3R�XLI�
other hand, apartments dominate households in 
YVFER� EVIEW� �����	
�� JSPPS[IH� F]� LSYWIW� �����	
��
WLEVIH�ETEVXQIRX�����	
�ERH�SXLIV�X]TIW�SJ�H[IPPMRK�
����	
�� 3XLIV� X]TIW� SJ� H[IPPMRK� MRGPYHI� XIQTSVEV]�
huts and others.

8LI�QENSVMX]� �����	
�SJ�LSYWILSPHW� MR�&LYXER�S[R�
their dwellings. House ownership is highest in 
0LYIRXWI� �����	
�� JSPPS[IH�F]�(EKERE� �����	
�ERH�
7EQHVYT� .SRKOLEV� ���	
�� 0MOI[MWI�� S[RIVWLMT� MW�
PS[IWX�MR�8LMQTLY������	
�JSPPS[IH�F]�4EVS������	
��
Among the thromdes, Phuentsholing Thromde 
����	
�LEW�XLI�PS[IWX�TVSTSVXMSR�SJ�LSYWILSPHW�XLEX�
S[R� XLIMV� H[IPPMRK�� +IPITLY� 8LVSQHI� �����	
� LEW�
the highest proportion of households ownership 
(Table 3.2).
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TABLE 3.2 DISTRIBUTION OF HOUSEHOLDS BY OWNERSHIP 
STATUS AND DZONGKHAG/THROMDE (%)

Dzongkhag/Thromde
Dwelling Ownership

Yes No
Bumthang 66.9 33.1
Chhukha 62.8 37.2
Dagana 84.1 15.9
Gasa 67.1 33.0
Haa 72.1 27.9
Lhuentse 84.3 15.7
1SRKKEV 76.3 23.7
Paro 38.4 61.6
Pema Gatshel 76.8 23.2
Punakha 52.5 47.5
7EQHVYT�.SRKOLEV 82.0 18.0
Samtse 70.8 29.2
Sarpang 67.8 32.2
Thimphu 36.1 63.9
Trashigang 79.4 20.6
Trashi Yangtse 74.0 26.0
Trongsa 55.0 45.0
Tsirang 67.9 32.1
;ERKHYI�4LSHVERK 70.0 30.0
Zhemgang 80.4 19.6
Phuentshogling Thromde 8.7 91.3
7EQHVYT�.SRKOLEV�8LVS 11.0 89.0
Gelephu Thromde 25.4 74.6
Thimphu Thromde 12.9 87.2
Total 53.2 46.8

FIGURE 3.1 DWELLING OWNERSHIP BY AREA

Figure 3.1 shows that in rural areas, a large proportion 
SJ�LSYWILSPHW�S[R�XLIMV�H[IPPMRK������	
��;LIVIEW�
MR�YVFER�EVIEW�� PMXXPI�SZIV�����	�SJ�LSYWILSPHW�S[R�
their dwellings.

3.2 Housing Construction 
Materials
3.2.1 Exterior Wall Material

%PQSWX� LEPJ� SJ� LSYWILSPHW� �����	
� MR� &LYXER� PMZI�
in dwellings whose main exterior wall material is 
&VMGOW�'IQIRX�&PSGOW�%YXSGPEZIH�%IVEXIH�GSRGVIXI�
H[IPPMRKW��JSPPS[IH�F]�WXSRI�[MXL�QYH�����	
��WXSRI�
[MXL�GIQIRX�����	
�ERH�SXLIV�QEXIVMEPW�

FIGURE 3.2 PROPORTION OF DWELLING WITH EXTERIOR WALL MATERIALS

%�WMKRMǖGERX�TVSTSVXMSR�SJ�LSYWILSPHW�MR�YVFER�EVIEW�
live in dwellings where exterior wall is made from 
FVMGOW�GIQIRX� FPSGOW�EYXSGPEZIH� EIVEXIH� GSRGVIXI�
�����	
��3R�XLI�SXLIV�LERH�� MR� VYVEP�EVIEW��SRI�XLMVH�
of households live in dwellings made from the 

WEQI�QEXIVMEPW������	
�JSPPS[IH�F]�WXSRI�[MXL�QYH�
�����	
�EW�XLI�QEMR�I\XIVMSV�[EPP�QEXIVMEP�



National Statistics Bureau | 15

FIGURE 3.3 DISTRIBUTION OF HOUSEHOLDS BY MAIN EXTERIOR WALL MATERIAL AND AREA (%)

������6SSǖRK�1EXIVMEP

%FSYX� ��	� SJ� LSYWILSPHW� YWIH� QIXEP� WLIIXW� EW�
VSSǖRK� MR�FSXL�YVFER�ERH� VYVEP� EVIEW��%FSYX��	�SJ�
LSYWILSPHW�WXMPP�YWI�8MR�7LIIXW�JSV�VSSǖRK��0IWW�XLER�
�	� SJ� XLI� LSYWILSPHW� YWI� SXLIV� VSSǖRK� QEXIVMEPW�
PMOI� XLEXGL�� FEQFSS�TPEROW�� IXG�EW� VSSǖRK�QEXIVMEP�
[Figure 3.4].

)\GITX� JSV� 7EVTERK� �����	
� ERH� 8WMVERK� �����	
��
QSVI�XLER���	�SJ�LSYWILSPHW� MR�SXLIV�H^SRKOLEKW�
LEZI�QIXEP�WLIIX�EW�XLI�QEMR�QEXIVMEP�JSV�VSSǖRK�

3.2.3 Flooring Material

1SVI� XLER�SRI�XLMVH�SJ� XLI�H[IPPMRKW� MR� XLI�GSYRXV]�
LEZI�GIQIRX�GSRGVIXI������	
�ERH�TPEROW�SR�XMQFIV�
�����	
� EW� XLI�QEMR� ǗSSVMRK�QEXIVMEPW�� %FSYX� SRI�
XIRXL�SJ�XLI�H[IPPMRKW�LEZI�TPEROW�SR�GSRGVIXI�����	
��
EVSYRH����	�LEZI�XMPIW�SR�GSRGVIXI��ERH�EVSYRH��	�SJ�
H[IPPMRKW�LEZI�SXLIV�ǗSSVMRK�QEXIVMEPW�

FIGURE 3.4 DISTRIBUTION OF HOUSEHOLDS BY MAIN 
ROOFING MATERIAL (%)
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FIGURE 3.5 DISTRIBUTION OF HOUSEHOLDS BY MAIN FLOORING MATERIAL AND AREA (IN %)

'SQTEVIH�XS�YVFER�LSYWILSPHW������	
��LSYWILSPHW�
XLEX�YWI�TPEROW�SR�XMQFIV�EW�QEMR�ǗSSVMRK�QEXIVMEP�
MW� LMKLIV� MR� VYVEP� EVIEW� �����	
��3R� XLI�SXLIV� LERH��
E� JEMVP]� PEVKI� YVFER� EVIE� H[IPPMRKW� �����	
� LEZI�
TPEROW� SR� GSRGVIXI� EW� ǗSSVMRK� QEXIVMEP� GSQTEVIH�
XS� VYVEP�EVIEW� ����	
��8LIVI� MW�E�WPMKLX�HMJJIVIRGI� MR�
TIVGIRXEKIW�SJ�XLI�H[IPPMRKW�YWMRK�GIQIRX�GSRGVIXI�
EW�ǗSSVMRK�QEXIVMEP�MR�YVFER������	
�ERH�VYVEP������	
�
EVIEW�� -R� YVFER� EVIEW�� EPQSWX� ��	� SJ� LSYWILSPHW�
LEZI�XMPIW�SR�GSRGVIXI�[LMPI����	�SJ�VYVEP�LSYWILSPHW�
YWI�XMPIW�SR�GSRGVIXI�EW�ǗSSVMRK�QEXIVMEP�

%QSRK� H^SRKOLEKW�� &YQXLERK� LEW� XLI� LMKLIWX�
TVSTSVXMSR� �����	
� SJ� LSYWILSPHW� [MXL� TPEROW� SR�
XMQFIV��7MQMPEVP]��0LYIRXWI��8VEWLM�=ERKXWI��1SRKKEV��
Trongsa, and Trashigang also have more than a 
half of households using planks on timber. On 
XLI� SXLIV� LERH�� LSYWILSPHW� MR� 7EQHVYT� .SRKOLEV�
8LVSQHI������	
��7EQXWI������	
��7EVTERK������	
��
(EKERE�����	
�� 4LYIRXWLSPMRK�8LVSQHI� ���	
� ERH�
'LLYOLE� �����	
� LEZI� XLIMV� H[IPPMRKW�[MXL� GIQIRX�
SV� GSRGVIXI� EW� QEMR� ǗSSVMRK� QEXIVMEP�� -R� +IPITLY�
8LVSQHI�� EFSYX� ���	� SJ� LSYWILSPHW� LEZI�QEVFPIW�
SR� GSRGVIXI� EW� QEXIVMEP� JSV� ǗSSVMRK� �%RRI\� 8EFPI�
A3.4).

3.3 Source of Lighting and 
Cooking in Dwelling 
3.3.1 Source of Energy for Lighting and Cooking

Households were asked about the main sources 
of energy for lighting and cooking. Electricity is the 
QEMR� WSYVGI� SJ� IRIVK]� JSV� PMKLXMRK� �����	
�� %� XMR]�
TVSTSVXMSR�SJ�LSYWILSPHW�����	
�YWI�ǖVI[SSH��EFSYX�
���	�YWI�OIVSWIRI��ERH�WMQMPEVP]�E�QMRYXI�TVSTSVXMSR�
SJ�LSYWILSPHW������	
�YWI�WSPEV�GERHPI�ERH�SXLIVW��
[Table 3.3].

3.3.2 Source of Cooking in Dwelling

As shown in Table 3.4, electricity is the most widely 
used source of energy for cooking in both urban 
�����	
� ERH� VYVEP� �����	
� LSYWILSPHW�� %� LMKLIV�
TVSTSVXMSR� SJ� YVFER� LSYWILSPHW� YWI� 04+� �����	
�
as the source of energy for cooking than rural 
LSYWILSPHW������	
��%VSYRH���	�SJ�VYVEP�LSYWILSPHW�
use fuelwood for cooking.
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TABLE 3.3 SOURCE OF HOUSEHOLD LIGHTING BY AREA

Source of Lighting
Area (Estimates) Area (%)

Rural Urban Overall Rural Urban Overall
Electricity 98,748 60,444 159,191 99.4 99.9 99.6
Kerosene 153 30 183 0.2 0.1 0.1
*MVI[SSH��1IFGLM
 287 17 304 0.3 0.0 0.2
Solar 25 0 25 0.0 0.0 0.0
Candle 55 0 55 0.1 0.0 0.0
Others 49 0 49 0.1 0.0 0.0
Overall 99,318 60,490 159,808 100 100 100

TABLE 3.4 DISTRIBUTION OF HOUSEHOLDS BY USE AND SOURCE OF ENERGY AND BY AREA (%)

Fuel for cooking
Area (Estimates) Area (%) Overall

Rural Urban Rural Urban Number Percent
Gas (LPG) 80,220 54,625 80.8 90.3 134,844 84.4
Electricity 95,474 58,493 96.1 96.7 153,967 96.3
;SSH 11,461 67 11.5 0.1 11,528 7.2
Bio-gas 723 0 0.7 0 723 0.5
Others 0 56 0 0.1 56 0.0
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CHAPTER 4 
HOUSEHOLD CONSUMPTION 
EXPENDITURE

This chapter provides a comprehensive measure 
of total household consumption expenditure by 
combining food and non-food components. Food 
consumption includes items purchased, home-
produced, or received as gifts, with all values 
WXERHEVHM^IH� XS� QSRXLP]� I\TIRHMXYVI� MR� 2KYPXVYQ�
for comparability. Non-food consumption, collected 
in monetary terms due to its diverse nature, covers 
categories such as clothing, transport, health, 
education, information and communications, 
household operations and special family occasions, 
based on a 12-month recall period and averaged 
monthly. Together, these components offer insights 
into household spending patterns.

8LMW�GLETXIV�[MPP�TVIWIRX�XLI�ǖRHMRKW�SJ�XLI�QSRXLP]�
household and per capita household consumption 
expenditure, disaggregated at rural-urban areas, 
H^SRKOLEKW� ERH� XLVSQHIW� PIZIPW�� (IXEMPIH�
breakdowns of food and non-food expenditures are 
provided in subsequent chapters.

4.1 Household Consumption 
Expenditure
4.1.1 Mean Monthly Household Consumption 
Expenditure

The household consumption expenditure consists 
of food and non-food consumption expenditure. The 
mean monthly household consumption expenditure 
at the national level was estimated at Nu 54,387, 
[MXL�E�WXERHEVH�IVVSV�SJ�2Y������8LI���	�GSRǖHIRGI�
MRXIVZEP��'-
1 ranged from Nu 52,584 to Nu 56,191.

The mean monthly household consumption 
expenditure was Nu 46,331 in rural areas, with a 
WXERHEVH�IVVSV�SJ�2Y���������	�'-��2Y��������XS�2Y�

�'SRǖHIRGI�-RXIVZEP����	�GSRǖHIRGI�MRXIVZEP�QIERW�MJ�[I�[IVI�XS�HVE[�QER]�WEQTPIW�ERH�GEPGYPEXI�MRXIVZEPW�MR�XLI�WEQI�[E]��[I�[SYPH�
I\TIGX�XLI�XVYI�TEVEQIXIV�XS�FI�GETXYVIH�F]�XLI�MRXIVZEP�MR���	�SJ�XLSWI�WEQTPIW�

 

48,229) and Nu 67,616 in urban areas, with a standard 
IVVSV�SJ�2Y����������	�'-��2Y��������XS�2Y�������
��
9VFER� LSYWILSPHW�� SR� EZIVEKI�� WTIRX� WMKRMǖGERXP]�
more than rural households.

FIGURE 4.1 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE BY AREA

4.1.2 Monthly Per Capita Consumption Expenditure

The mean monthly per capita household consumption 
expenditure was estimated at Nu 17,434 with a 
WXERHEVH�IVVSV�SJ�2Y������8LI���	�GSRǖHIRGI�MRXIVZEP�
VERKIH�JVSQ�2Y��������XS���������-R�VYVEP�EVIEW��XLI�
mean monthly per capita household consumption 
expenditure was Nu 14,550, with a standard error 
SJ� 2Y� ���� ���	� '-�� 2Y� ������� XS� 2Y� ������
� ERH�
Nu 22,168 in urban areas, with a standard error of 
2Y� ���� ���	� '-�� 2Y� ������� XS� 2Y� ������
�� 9VFER�
VIWMHIRXW�� SR� EZIVEKI�� LEH� WMKRMǖGERXP]� LMKLIV� TIV�
capita consumption expenditure compared to rural 
residents.
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FIGURE 4.2 MEAN MONTHLY PER CAPITA CONSUMPTION 
EXPENDITURE BY AREA

The mean monthly household consumption 
I\TIRHMXYVI�EQSRK� XLI� XST���	� �ǖJXL�UYMRXMPI
�[EW�
Nu 96,998, about four times higher than that of 
XLI� PS[IWX� ��	� �ǖVWX� UYMRXMPI
� EX� 2Y� �������� 8LI�
ǖJXL� UYMRXMPI� VIGSVHIH� E� QIER� QSRXLP]� TIV� GETMXE�
expenditure of Nu 40,626, which was more than 
WIZIR� XMQIW� LMKLIV� XLER� XLI� 2Y� ������ MR� XLI� ǖVWX�
quintile. The mean monthly per capita household 
GSRWYQTXMSR� I\TIRHMXYVI� SJ� XLI� ǖJXL� UYMRXMPI� [EW�
more than twice the estimated national mean of Nu 
17,434, while the lowest quintile was only one-third of 
the estimated national mean.

,SYWILSPH� WM^I� HIGPMRIH� [MXL� MRGVIEWMRK� UYMRXMPI��
indicating an inverse relationship between household 
WM^I� ERH� TIV� GETMXE� LSYWILSPH� GSRWYQTXMSR�
I\TIRHMXYVI��3R�EZIVEKI��LSYWILSPH�WM^I�HIGVIEWIH�
JVSQ�����TIVWSRW�MR�XLI�ǖVWX�UYMRXMPI�XS�����TIVWSRW�MR�
XLI�ǖJXL�UYMRXMPI�REXMSREPP]�

TABLE 4.1 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE, PER CAPITA HOUSEHOLD EXPENDITURE, 
HOUSEHOLD SIZE BY QUINTILE AND AREA.

Per Capita 
Household 
Consumption 
Expenditure Quintile

Mean Monthly Household 
Consumption Expenditure

Mean Monthly Per Capita 
Household Consumption 
Expenditure

Household size

Rural Urban Overall Rural Urban Overall Rural Urban Overall

First  25,639  27,153  25,862  5,469  5,984  5,545 4.8 4.6 4.8

Second  35,810  41,796  37,544  9,162  9,486  9,256 3.9 4.4 4.1

Third  46,346  53,056  48,993  13,038  13,116  13,069 3.6 4.0 3.8

Fourth  58,081  67,268  62,575  18,544  18,834  18,686 3.1 3.6 3.4

Fifth  91,052  101,440  96,998  38,996  41,843  40,626 2.5 2.6 2.6

Overall  46,331  67,616  54,387  14,550  22,168  17,434 3.8 3.6 3.7

4.1.3 Share of Food and Non-food in Monthly Per 
Capita Consumption Expenditure

On average, the per capita mean monthly food 
expenditure in Bhutan was Nu 7,069, while non-food 
expenditure was Nu 10,365, indicating a greater 
overall expenditure on non-food items. The share of 
non-food expenditure increases and food expenditure 
decreases as household consumption level rises.

-R� XLI� ǖVWX� UYMRXMPI�� JSSH� EGGSYRXIH� JSV� ����	� ERH�
RSR�JSSH� JSV� ����	� SJ� XSXEP� WTIRHMRK�� &]� XLI� ǖJXL�

UYMRXMPI�� JSSHƅW� WLEVI� HVSTTIH� XS� ����	�� [LMPI� RSR�
JSSH�VSWI�XS�����	��3ZIVEPP��LSYWILSPHW�WTIRX�����	�
SJ�XLIMV�GSRWYQTXMSR�SR�JSSH�ERH�����	�SR�RSR�JSSH�
items, highlighting a clear shift toward non-food 
consumption among higher-income groups.

Aross all quintiles, non-food expenditure was higher 
than food expenditure, with the gap widening 
WMKRMǖGERXP]� MR� LMKLIV� UYMRXMPIW�� ,SYWILSPHW� MR� XLI�
ǖJXL�UYMRXMPI�WTIRX�QSVI�XLER�ǖZI�XMQIW�EW�QYGL�SR�
food items and nine times more on non-food items 
GSQTEVIH�XS�LSYWILSPHW�MR�XLI�ǖVWX�UYMRXMPI�
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FIGURE 4.3 SHARE OF FOOD AND NON-FOOD HOUSEHOLD CONSUMPTION EXPENDITURE IN MONTHLY PER CAPITA 
CONSUMPTION EXPENDITURE QUINTILE

FIGURE 4.4 MEAN MONTHLY PER CAPITA HOUSEHOLD FOOD AND NON-FOOD EXPENDITURE BY PER CAPITA HOUSEHOLD 
CONSUMPTION EXPENDITURE QUINTILE.

TABLE 4.2 MEAN MONTHLY PER CAPITA HOUSEHOLD FOOD AND NON-FOOD EXPENDITURE BY QUINTILE AND AREA.

Per Capita Household Consumption 
Expenditure Quintile

Food (in Nu) Non-food (in Nu)

Rural Urban Overall Rural Urban Overall

First  2,669  3,029  2,722  2,800  2,955  2,823 

Second  4,398  4,501  4,428  4,764  4,985  4,828 

Third  5,963  5,965  5,964  7,075  7,151  7,105 

Fourth  7,925  8,196  8,058  10,619  10,638  10,628 

Fifth  11,721  16,011  14,177  27,275  25,832  26,449 

Overall  5,816  9,126  7,069  8,735  13,042  10,365 
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9VFER� LSYWILSPHW� LEH� WMKRMǖGERXP]� LMKLIV� QIER�
monthly food expenditure of Nu 9,126 compared 
to rural households at Nu 5,816. Likewise, urban 
households spent more on non-food items (Nu 
13,042) than rural households (Nu 8,735).

Figure 5.5 illustrates the monthly per capita household 
expenditure on major food groups across per capita 
consumption quintiles. Expenditure on food groups 

such as cereals and cereal products, milk, oils and 
fats, and vegetables increased noticeably with 
rising consumption quintiles. Notably, spending on 
food consumed away from home was lowest in the 
ǖVWX� UYMRXMPI� MRGVIEWMRK� WMKRMǖGERXP]� EGVSWW� LMKLIV�
quintiles, with a marked increase in mean monthly 
TIV� GETMXE� I\TIRHMXYVI� JVSQ� XLI� JSYVXL� XS� XLI� ǖJXL�
quintile.

FIGURE 4.5 MEAN MONTHLY PER CAPITA CONSUMPTION EXPENDITURE OF MAJOR FOOD GROUPS BY QUINTILE

FIGURE 4.6 MEAN MONTHLY PER CAPITA EXPENDITURE OF MAJOR NON-FOOD GROUPS BY PER CAPITA HOUSEHOLD 
CONSUMPTION EXPENDITURE QUINTILE.
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%QSRK� XLI� ǖJXL� UYMRXMPI�� XLI� LMKLIWX� RSR�JSSH�
expenditure was on transport, followed by housing, 
water, electricity, gas and other fuels. However, in 
EPP�SXLIV�UYMRXMPIW�� JVSQ�XLI�ǖVWX� XS�JSYVXL��WTIRHMRK�
on the above category housing, water, electricity, 
gas and other fuels was the dominant non-food 
expenditure.

)\TIRHMXYVI� SR� MRWYVERGI� ERH� ǖRERGMEP� WIVZMGIW��
information and communication, and clothing and 
footwear also increased steadily with each higher per 
capita household consumption quintile. Expenditure 
on health remained one of the lowest non-food 
expenditure across all quintiles (expenditure on 
medicines and health products, outpatient and 

inpatient care services, and other health services 
were only considered).

4.1.4 Mean Monthly Household Consumption 
Expenditure by Dzongkhag

The mean monthly household and per capita 
household consumption expenditure in each 
H^SRKOLEK� MW� WLS[R� MR� *MKYVIW� ���� ERH� ����� 8LI�
mean monthly household consumption expenditure 
was estimated highest in Thimphu with Nu 73,632, 
while Trashi Yangtse had the lowest with Nu 26,934. 
On average, Thimphu, Paro, Punakha, Trongsa and 
Dagana were above the national mean of Nu 54,387.

FIGURE 4.7 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE BY DZONGKHAG
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*MKYVI� ���� TVIWIRXW� XLI� ��	� GSRǖHIRGI� MRXIVZEPW�
for the mean monthly household consumption 
I\TIRHMXYVI� EGVSWW� EPP� ��� H^SRKOLEKW�� 8LMQTLY�
recorded the highest mean; however, the differences 
QE]�RSX�FI�WXEXMWXMGEPP]�WMKRMǖGERX�[LIR�GSQTEVIH�

to Paro, Punakha, and Trongsa, due to overlapping 
GSRǖHIRGI� MRXIVZEPW�� -R� GSRXVEWX�� 8VEWLM� =ERKXWI�
VITSVXIH� XLI� PS[IWX� QIER�� [LMGL� MW� WMKRMǖGERXP]�
PS[IV�XLER�XLEX�SJ�EPP�SXLIV�H^SRKOLEKW�

FIGURE 4.8 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE WITH 95% CONFIDENCE INTERVALS BY DZONGKHAG

The mean monthly per capita household 
consumption expenditure was estimated highest in 
Paro with Nu 24,403, followed by Thimphu with Nu 
24,228 and Trashi Yangtse reported the lowest at 

Nu 9,025. The mean monthly per capita household 
consumption in Paro was nearly three times higher 
than that of Trashi Yangtse.

FIGURE 4.9 MEAN MONTHLY PER CAPITA HOUSEHOLD CONSUMPTION EXPENDITURE BY DZONGKHAG
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*MKYVI������TVIWIRXW�XLI���	�GSRǖHIRGI�MRXIVZEPW�JSV�
the mean monthly per capita household consumption 
I\TIRHMXYVI�F]�H^SRKOLEKW��;LMPI�4EVS�VITSVXIH�XLI�
highest mean, the differences were not statistically 
WMKRMǖGERX�[LIR�GSQTEVIH�[MXL�8LMQTLY��4YREOLE��

ERH�8VSRKWE�HYI�XS�SZIVPETTMRK�GSRǖHIRGI�MRXIVZEPW��
-R� GSRXVEWX�� 8VEWLM� =ERKXWI� VIGSVHIH� XLI� PS[IWX�
QIER��[LMGL�[EW�WMKRMǖGERXP]�PS[IV�XLER�XLI�VIWX�SJ�
XLI�H^SRKOLEKW�

FIGURE 4.10 MEAN MONTHLY PER CAPITA HOUSEHOLD CONSUMPTION EXPENDITURE WITH 95% CONFIDENCE INTERVALS BY 
DZONGKHAG

*MKYVI� ����� TVIWIRXW� XLI� ��	� GSRǖHIRGI� MRXIVZEPW�
for the mean monthly per capita household 
GSRWYQTXMSR� I\TIRHMXYVI� EGVSWW� EPP� H^SRKOLEKW�
and thromdes. Thimphu Thromde recorded the 
highest mean estimates. However, the differences 
in mean estimates among Thimphu Thromde, Paro, 

ERH� 4YREOLE� [IVI� RSX� WXEXMWXMGEPP]� WMKRMǖGERX� HYI�
XS� SZIVPETTMRK� GSRǖHIRGI� MRXIVZEPW�� %X� XLI� PS[IV�
end, Trashi Yangtse reported the lowest mean. 
2IZIVXLIPIWW��RS�WXEXMWXMGEPP]�WMKRMǖGERX�HMJJIVIRGIW�
were observed among Trashi Yangtse, Samdrup 
.SRKOLEV�ERH�7EVTERK�

FIGURE 4.11 MEAN MONTHLY PER CAPITA HOUSEHOLD CONSUMPTION EXPENDITURE WITH 95% CONFIDENCE INTERVALS BY 
DZONGKHAG AND BY THROMDE
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4.1.5 Mean Monthly Household Consumption 
Expenditure by Thromde

The mean monthly household and per capita 
household consumption expenditure for the 
thromdes are shown in Figures 4.12 and 4.13. 
Among thromdes, the estimated mean monthly 
household consumption expenditure was highest in 
Thimphu Thromde at Nu 79,124 and the lowest in 
Phuentsholing Thromde at Nu 53,175. Overall, the 
estimated mean monthly household consumption 
expenditure across all thromdes stood at Nu 70,491.

FIGURE 4.12 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE BY THROMDE

FIGURE 4.13 MEAN MONTHLY PER CAPITA HOUSEHOLD 
CONSUMPTION EXPENDITURE BY THROMDE

The estimated mean monthly per capita household 
consumption expenditure was highest in 
Thimphu Thromde at Nu 25,958 and the lowest 
in Phuentsholing Thromde at Nu 17,264. Overall, 
the estimated mean monthly per capita household 
consumption expenditure across all thromdes stood 
at Nu 23,129.
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5.1 Household Food 
Consumption Expenditure
Household food consumption data from the HCES 
2025 provides a detailed discussion of the value 
and composition of food households consumed. 
This includes items that were purchased, consumed 
from home production, or received as gifts or in-kind 
payments. The consumption expenditure reported 
MR�ZEPYIW�[IVI�WXERHEVHM^IH�XS�QSRXLP]�I\TIRHMXYVI�
in Ngultrums to ensure comparability across food 
KVSYTW��*SSH�GSRWYQIH�MW�GPEWWMǖIH�MRXS�[LIXLIV�MX�
is i) purchased in the market ii) produced at home iii) 
received as a gift. The analysis covers a wide range 
of food groups including ‘cereal and cereal products’, 
‘live animals, meat and other parts of slaughtered 
PERH� ERMQEPW� 
� ǖWL� ERH� SXLIV� WIE� JSSHƅ�� ƄQMPO�� SXLIV�
dairy products and eggs & oils and fats’, ‘fruits and 
RYXWƅ�� ƄZIKIXEFPIW�� XYFIVW�� TPERXEMRW�� GSSOMRK� FERERE�
and pulses’, ‘sugar, confectionary and desserts & 
readymade food and other food products’, ‘non-
alcoholic beverages’, ‘alcoholic beverages’, ‘tobacco 
ERH�REVGSXMGWƅ�ERH�ƄJSSH�XEOIR�SYXWMHIƅ�

Expenditure on the purchased items and the 
estimated market value of home-produced items 
were collected at least once a week, once every two 
weeks, once a month, once every three months, once 
every six months, or once every twelve months. For 
food items received as gifts, the total value of the 
amount consumed over the past twelve months was 
collected.

5.1.1 Food Consumption by Area

As shown in Figure 5.1, the mean monthly household 
JSSH�GSRWYQTXMSR�I\TIRHMXYVI�MW�WMKRMǖGERXP]�LMKLIV�
in urban areas (Nu 27,317) than in rural areas (Nu 
18,748), with the national mean recorded at Nu 
��������8LI���	�GSRǖHIRGI�MRXIVZEP�SJ�XLI�REXMSREP�
mean estimate was between Nu 21,199 and Nu 
22,784.

Similarly, Figure 5.2 presents the mean monthly 
TIV�GETMXE� JSSH�GSRWYQTXMSR��[LMGL�EPWS� VIǗIGXW�E�
higher expenditure in urban areas. On average, urban 
residents spent Nu 9,126 per person per month 
on food, compared to Nu 5,816 in rural areas. The 
overall national per capita mean stands at Nu 7,069 
[MXL�E�WXERHEVH�IVVSV�SJ�2Y��������	�'-��2Y�������XS�
Nu 7,423).

FIGURE 5.1 MEAN MONTHLY HOUSEHOLD FOOD 
CONSUMPTION EXPENDITURE BY AREA

CHAPTER 5 
FOOD CONSUMPTION 
EXPENDITURE
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FIGURE 5.2 MEAN MONTHLY PER CAPITA HOUSEHOLD FOOD 
CONSUMPTION EXPENDITURE BY AREA

5.1.2 Share of Food Consumption Expenditure by 
Major Food Item Category and by Area

The structure of household food consumption by 
major food groups is shown in Figure 5.3 (mean 
monthly food consumption) and Figure 5.4 (per 
capita consumption). Cereal and cereal products 
�����	
��QMPO�ERH�SMP������	
��ERH�ZIKIXEFPIW������	
�
are the top three categories with the highest share 
of household food expenditure. This is followed 
GPSWIP]� F]� QIEX� ERH� ǖWL� �����	
�� -R� GSRXVEWX�� XLI�
lowest share of spending is on alcoholic beverages, 
indicating relatively limited consumption in this 
category.

The share of major food items in mean monthly per 
capita household food consumption expenditure by 
area highlights distinct spending patterns between 
rural and urban households. As shown in Figure 5.5, 
the top three per capita food expenditure categories 
EVI� GIVIEPW� �����	
�� QMPO� ERH� SMPW� �����	
�� ERH�
ZIKIXEFPIW������	
�

Notably, the per capita share of spending on cereals, 
QMPO� 
� SMP�� ERH� ZIKIXEFPIW� MW� LMKLIV� MR� VYVEP� EVIEW��
VIǗIGXMRK� VIPMERGI� SR� FEWMG� WXETPIW�� -R� GSRXVEWX��
GSRWYQTXMSR� SJ�QIEX� ERH� ǖWL� MW� WPMKLXP]� LMKLIV� MR�
urban areas.

FIGURE 5.3 SHARE OF MAJOR FOOD ITEMS IN MONTHLY 
HOUSEHOLD FOOD CONSUMPTION EXPENDITURE BY AREA

FIGURE 5.4 SHARE OF MAJOR FOOD ITEMS IN MONTHLY PER 
CAPITA HOUSEHOLD FOOD CONSUMPTION EXPENDITURE BY 
AREA
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FIGURE 5.5 OVERALL SHARE OF MAJOR FOOD ITEMS IN MONTHLY PER CAPITA HOUSEHOLD FOOD

5.2 Household Food 
Consumption Expenditure By 
Major Item Category
5.2.1 Cereal and Cereal Products
 
The category of cereals and cereal products includes 
[LSPI�GIVIEPW��GIVIEP�ǗSYV��FVIEH�ERH�FEOIV]�TVSHYGXW��
breakfast cereals, macaroni, noodles, couscous, and 
similar pasta products, as well as other cereal and 
grain mill products.

Cereal and Cereal Products Consumption 
Expenditure by Area

As shown in Figure 5.6, rural households contribute 
����	� XS� XLI� XSXEP� I\TIRHMXYVI� SR� GIVIEPW� ERH�
cereal products, with mean monthly expenditure of 
2Y� ������� -R� GSRXVEWX�� YVFER� LSYWILSPHW� EGGSYRX�
JSV� ����	� FYX� VITSVX� E� LMKLIV� QIER� I\TIRHMXYVI�
of Nu 5,524. Despite holding a larger share, rural 
expenditure per household on an average is Nu 1,312 
less than that of urban households. The national 
mean stands at Nu 4,709.

FIGURE 5.6 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON CEREAL AND CEREAL PRODUCTS BY AREA
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FIGURE 5.7 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF CEREAL AND CEREAL PRODUCTS 
BY AREA

Figure 5.7 represents share by area for subclasses 
under cereals and cereal products. Urban 
households show higher mean consumption 
expenditure across all categories except cereals, 
[LIVI� VYVEP� GSRWYQTXMSR�I\TIRHMXYVI� MW� RSXEFPI�� -R�
XIVQW�SJ�I\TIRHMXYVI�WLEVI��GIVIEPW�GSRWXMXYXI�����	�
SJ� XSXEP�WTIRHMRK�SR�VYVEP�LSYWILSPH�ERH�����	�JSV�
urban households. Flours of cereals account for 
���	�SJ� VYVEP�ERH����	�SJ�YVFER�I\TIRHMXYVI��&VIEH�
ERH� FEOIV]� TVSHYGXW� QEOI� YT� ����	� SJ� GIVIEP�
VIPEXIH� WTIRHMRK� MR� VYVEP� EVIEW� ERH�����	� MR� YVFER�
LSYWILSPHW��&VIEOJEWX�GIVIEPW�ERH�RSSHPIW�
�TEWXE�
VITVIWIRX��	�ERH�����	�SJ�GIVIEP�WTIRHMRK�EQSRK�
VYVEP� LSYWILSPHW�� GSQTEVIH� XS� ���	�ERH�����	� JSV�
urban ones. The share of other cereals and grain mill 
TVSHYGXW�WXERHW�EX����	�JSV�VYVEP�ERH����	�JSV�YVFER�
households.

Cereal and Cereal Products Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.8 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON CEREAL AND CEREALS PRODUCTS BY 
DZONGKHAG AND THROMDE.
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The distribution of household consumption 
I\TIRHMXYVI�EGVSWW�H^SRKOLEKW�ERH�XLVSQHIW�ZEV]�
considerably in both mean values and overall share. 
Trongsa reports the highest mean expenditure at 
Nu 10,371, followed closely by Lhuentse (Nu 9,638) 
and Thimphu Thromde (Nu 7,535). On the lower 
IRH�� 7EQHVYT� .SRKOLEV� �2Y� �����
�� 4IQE� +EXWLIP�
�2Y������
��ERH�7EVTERK��2Y������
�VIǗIGX�VIPEXMZIP]�
lower mean expenditures.

-R� XIVQW� SJ� WLEVI� SJ� XSXEP� LSYWILSPH� GSRWYQTXMSR��
8LMQTLY� 8LVSQHI� HSQMREXIW� [MXL� ����	� SJ� XLI�
REXMSREP� WLEVI�� JSPPS[IH� F]� 7EQXWI� ����	
�� 4EVS�
����	
�� ERH� 8VEWLMKERK� ����	
�� 3R� XLI� SXLIV� LERH��
+EWE� ����	
�� 7EQHVYT� .SRKOLEV� 8LVSQHI� ����	
��
ERH� ,EE� ����	
� LEZI� XLI� PS[IWX� WLEVIW�� 8LIWI�
proportions indicate both population and economic 
EGXMZMX]�GSRGIRXVEXMSR��TEVXMGYPEVP]�MR�QSVI�YVFERM^IH�
or densely populated areas.

FIGURE 5.9 OVERALL HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF CEREAL AND CEREAL PRODUCTS BY DZONGKHAG 
AND THROMDE.

The distribution of cereal consumption within each 
H^SRKOLEK� ERH� XLVSQHI� MRHMGEXIW� XLEX� ƄGIVIEPWƅ�
holds the largest share of expenditure, ranging from 
����	� MR� 7EQHVYT� .SRKOLEV� 8LVSQHI� XS� RIEVP]�
��	�MR�8VEWLM�=ERKXWI��*PSYVW�SJ�GIVIEPW�WLS[�QSVI�
QSHIWX�WLEVIW��KIRIVEPP]�EFSYX����	�MR�8LMQTLY�ERH�
YT�XS����	�MR�&YQXLERK��&VIEH�ERH�FEOIV]�TVSHYGXW�
VIǗIGX� E� WMKRMǖGERX� TSVXMSR� MR� YVFER� EVIEW�� VERKMRK�
JVSQ�EVSYRH����	� MR�8VEWLM�=ERKXWI� XS�SZIV���	� MR�
4LYIRXWLSKPMRK� 8LVSQHI� ERH� 7EQHVYT� .SRKOLEV�
Thromde. Breakfast cereals make up a relatively 
WQEPP� WLEVI� EGVSWW� H^SRKOLEKW� ERH� XLVSQHIW��
VERKMRK� JVSQ� �	� MR� 8VEWLM� =ERKXWI� XS� ���	� MR�
Thimphu. Noodles and pasta range between about 
���	� MR� 8VEWLM� =ERKXWI� ERH� SZIV� ��	� MR� 7EQHVYT�
.SRKOLEV� 8LVSQHI�� [LMPI� SXLIV� GIVIEPW� ERH� KVEMR�
QMPP� TVSHYGXW� GSRXVMFYXI� FIX[IIR� ���	� MR� 7EQHVYT�
.SRKOLEV�XS�EFSYX����	�MR�8LMQTLY�8LVSQHI�

5.2.2 Meat, Fish and Seafoods

8LI� GEXIKSV]� SJ� QIEX�� ǖWL� ERH� WIEJSSHW� MRGPYHIW�
TVSHYGXW�WYGL�EW�JVIWL��GLMPPIH��JVS^IR��HVMIH��WEPXIH��
FVMRIH��SV�WQSOIH�QIEX�ERH�ǖWL�� MRGPYHMRK� PMZI�ǖWL�
and other sea foods.

Meat, Fish and Seafood Consumption Expenditure 
by Area

As shown in Figure 5.10, rural households account 
JSV�����	�SJ�XLI�XSXEP�I\TIRHMXYVI�SR�QIEX��ǖWL�ERH�
seafood, with a mean monthly expenditure of Nu 
������� -R� GSQTEVMWSR�� YVFER�LSYWILSPHW�GSRXVMFYXI�
����	�SJ� XLI� XSXEP� I\TIRHMXYVI� WLEVI��[MXL� E� LMKLIV�
mean expenditure of Nu 3,787. Although rural areas 
represent a larger share of total spending, the mean 
expenditure per household is Nu 1,256 lower than in 
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urban areas. The overall national mean expenditure 
on this category of food stands at Nu 3,006 per 
month.

FIGURE 5.10 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON MEAT, FISH AND SEAFOOD BY AREA

-R�XIVQW�SJ�I\TIRHMXYVI�WLEVI��JVIWL��GLMPPIH��SV�JVS^IR�
QIEX� QEOIW� YT� ����	� SJ� XSXEP� QIEX� ERH� WIEJSSH�
I\TIRHMXYVI�MR�VYVEP�LSYWILSPHW�ERH�����	�MR�YVFER�
ones. Dried, salted, or smoked meat accounts 
JSV� ����	� SJ� VYVEP� WTIRHMRK� ERH� ����	� MR� YVFER�
EVIEW��3XLIV�TEVXW�SJ�ERMQEPW�GSRXVMFYXI��	�MR�VYVEP�
LSYWILSPHW�ERH����	�MR�YVFER�LSYWILSPHW��3JJEP�ERH�
FPSSH�VITVIWIRX����	�SJ�VYVEP�WTIRHMRK�ERH����	�JSV�
urban households. The share of live, fresh, or chilled 
ǖWL� MW����	� MR� VYVEP�EVIEW�ERH����	� MR�YVFER�EVIEW��
6YVEP�LSYWILSPHW�EPPSGEXI�����	�SJ�XLIMV�I\TIRHMXYVI�
SR� HVMIH� SV� TVIWIVZIH� ǖWL� GSQTEVIH� [MXL� ����	�

among urban households. Finally, other seafood 
EGGSYRXW� JSV� ���	� SJ� WTIRHMRK� MR� VYVEP� LSYWILSPHW�
ERH����	�MR�YVFER�LSYWILSPHW�

FIGURE 5.11 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF MEAT, FISH AND SEAFOOD 
CONSUMPTION EXPENDITURE BY AREA

Meat, Fish and Seafood Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.12 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON MEAT, FISH AND SEAFOOD BY DZONGKHAG AND 
THROMDE
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The distribution of household consumption 
I\TIRHMXYVI�EGVSWW�H^SRKOLEKW�ERH�XLVSQHIW�ZEVMIW�
considerably in both mean values and overall share. 
Punakha records the highest mean expenditure at Nu 
5,642, followed closely by Thimphu Thromde at Nu 
������ERH�(EKERE�EX�2Y��������1IER[LMPI��7EQHVYT�
.SRKOLEV� �2Y� �����
�� 8VEWLM� =ERKXWI� �2Y� �����
��
ERH�4LYIRXWLSKPMRK�8LVSQHI��2Y������
�VIǗIGX�XLI�
lowest mean expenditures.

-R� XIVQW� SJ� WLEVI� SJ� XSXEP� QIEX�� ǖWL� ERH� WIEJSSH 
household consumption, Thimphu Thromde again 
HSQMREXIW��EGGSYRXMRK�JSV�����	�SJ�XLI�XSXEP�WLEVI��
7EQXWI�ERH�4YREOLE�JSPPS[��IEGL�[MXL����	��3R�XLI�
PS[IV�IRH��+EWE�����	
��7EQHVYT�.SRKOLEV�8LVSQHI�
����	
��ERH�8VEWLM�=ERKXWI�����	
�LEZI�XLI�WQEPPIWX�
shares of total consumption.

FIGURE 5.13 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON MEAT, FISH SEAFOOD BY DZONGKHAG AND 
THROMDE

The consumption expenditure distribution of meat, 
ǖWL�ERH�WIEJSSHW�GSRWYQTXMSR�EGVSWW�H^SRKOLEKW�
ERH� XLVSQHIW� WLS[W� XLEX� JVIWL�� GLMPPIH�� SV� JVS^IR�
meat consistently holds the largest share among 
QIEX�VIPEXIH�MXIQW��VERKMRK�JVSQ�����	�MR�8VEWLMKERK�
XS�EW�LMKL�EW�����	�MR�(EKERE��(VMIH��WEPXIH��SV�FVMRIH�
QIEX�JSVQW�XLI�WIGSRH�QSWX�WMKRMǖGERX�GSQTSRIRX�
MR� QER]� EVIEW�� [MXL� WLEVIW� VERKMRK� JVSQ� ���	� MR�
(EKERE� XS� ����	� MR�;ERKHYI�4LSHVERK�� MRHMGEXMRK�
varying preservation preferences. Other animal parts, 
including offal and blood, account for a small share 
SJ�GSRWYQTXMSR�KIRIVEPP]�VERKMRK�JVSQ��	�XS�EVSYRH�
���	��[MXL�VIPEXMZIP]�LMKLIV�TVSTSVXMSRW�MR�TPEGIW�PMOI�
4EVS� ����	
�� 8LMQTLY� 8LVSQHI� ����	
�� ERH� +EWE�
����	
�

3R�XLI�SXLIV�LERH��JVIWL�ERH�JVS^IR�ǖWL�WLS[�RSXEFPI�
ZEVMEXMSR��[MXL�WLEVIW� JVSQ�EW� PS[�EW����	� MR�+EWE�
XS�E�LMKL�SJ�����	�MR�7EQHVYT�.SRKOLEV��-RHMGEXMRK�
a dietary preference, consumption expenditure on 
HVMIH��WEPXIH��SV�WQSOIH�ǖWL��MW�WMKRMǖGERXP]�LMKLIV�MR�
8VEWLMKERK������	
��0LYIRXWI������	
��ERH�1SRKKEV�
�����	
��*SV�SXLIV�WIEJSSH��QSWX�SJ�XLI�H^SRKOLEKW�
ERH�XLVSQHIW�VITSVX� PIWW� XLER��	�� XLSYKL�+IPITLY�
8LVSQHI�����	
��4EVS�����	
�ERH�8LMQTLY�8LVSQHI�
����	
�VIGSVH�WPMKLXP]�LMKLIV�WLEVIW�
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5.2.3 Milk, Other Dairy Products, Eggs & Oils and 
Fats

1MPO� ERH� HEMV]� TVSHYGXW� MRGPYHI� VE[� ERH� [LSPI�
milk, skimmed milk, other types of milk and cream, 
cheese, yoghurt, and related items. The oils and fats 
category comprises vegetable oil, butter, and other 
fats derived from milk.

Milk, Other Dairy Products, Eggs & Oils and Fats 
Consumption Expenditure by Area

Figure 5.14 presents the mean household 
expenditure and share by area for milk, other dairy 
products, eggs, oils, and fats. Rural households 
account for the majority share of total expenditure 
EX�����	��[MXL�E�QIER�QSRXLP]�WTIRHMRK�SJ�2Y��������
-R�GSRXVEWX��YVFER�LSYWILSPHW�GSRXVMFYXI�����	�FYX�
report a higher mean expenditure of Nu 4,719. The 
overall national mean stands at Nu 4,291.

FIGURE 5.14 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON MILK, OTHER DAIRY PRODUCTS, EGGS & 
OILS AND FATS BY AREA

FIGURE 5.15 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF MILK, OTHER DAIRY PRODUCTS, 
EGGS & OILS AND FATS BY AREA

-R� XIVQW� SJ� I\TIRHMXYVI� WLEVI�� VYVEP� LSYWILSPHW�
EPPSGEXI� ����	� SJ� XLIMV� 1MPO�� 3XLIV� (EMV]� 4VSHYGXW��
)KKW� 
� 3MPW� ERH� *EXW spending to raw and whole 
QMPO�� [LMPI� YVFER� LSYWILSPHW� EPPSGEXI� EFSYX� �	��
7OMQQIH�QMPO�EGGSYRXW� JSV����	�SJ� VYVEP�ERH����	�
of urban household expenditures. Other milk and 
GVIEQ�GSQTVMWI� ����	� MR� VYVEP� EVIEW� ERH�����	� MR�
YVFER� EVIEW�� 'LIIWI� ERH� ]SKLYVX� QEOI� YT� ����	�
ERH� ���	�SJ� VYVEP� LSYWILSPH� WTIRHMRK� VIWTIGXMZIP]��
GSQTEVIH� XS�����	�ERH����	� MR�YVFER�LSYWILSPHW��
)KKW�EGGSYRX� JSV�����	�SJ� VYVEP�WTIRHMRK�ERH���	�
SJ� YVFER� WTIRHMRK�� :IKIXEFPI� SMP� MW� RIEVP]� IUYEP��
[MXL�E�����	�WLEVI�MR�VYVEP�LSYWILSPHW�ERH�����	�MR�
YVFER� SRIW�� *MREPP]�� FYXXIV� VITVIWIRXW� ���	� SJ� VYVEP�
I\TIRHMXYVI�ERH����	�MR�YVFER�LSYWILSPHW�
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Milk, Other Dairy Products, Eggs & Oils and Fats Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.16 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON MILK, OTHER DAIRY PRODUCTS, EGGS & OILS 
AND FATS BY DZONGKHAG AND THROMDE

The distribution of monthly household consumption 
I\TIRHMXYVI�EGVSWW�H^SRKOLEKW�ERH�XLVSQHIW�ZEVMIW�
considerably in both mean values and overall share. 
Lhuentse has the highest mean monthly expenditure 
at Nu 9,144, followed by Trongsa at Nu 6,614 and 
;ERKHYI� 4LSHVERK� EX� 2Y� ������� %X� XLI� SXLIV� IRH��
8VEWLM� =ERKXWI� �2Y� �����
�� 7EQHVYT� .SRKOLEV� �2Y�
2,617), and Sarpang (Nu 3,087) show the lowest 
mean expenditures.

-R� XIVQW� SJ� WLEVI� SJ� QMPO�� SXLIV� HEMV]� TVSHYGXW��
IKKW� 
� SMPW� ERH� JEXW household consumption, 
8LMQTLY� 8LVSQHI� WXERHW� SYX� WLEVTP]� [MXL� ����	�
SJ� XLI� REXMSREP� WLEVI� JSPPS[IH� F]� 7EQXWI� ����	
��
4EVS�����	
��ERH�'LLYOLE�����	
��3R�XLI�PS[IV�IRH��
+EWE� ����	
�� 7EQHVYT� .SRKOLEV� 8LVSQHI� ����	
��
8VEWLM�=ERKXWI�����	
��ERH�+IPITLY�8LVSQHI�����	
�
contribute the least to national consumption.

FIGURE 5.17 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF MILK, OTHER DAIRY PRODUCTS, EGGS & OILS 
AND FATS BY DZONGKHAG AND THROMDE
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The distribution of monthly household consumption 
across the milk, dairy products, eggs, and fats 
WYFGPEWW� ZEVMIW� GSRWMHIVEFP]� EGVSWW� H^SRKOLEKW�
and thromdes. As shown in table 5.6, the share of 
VE[�ERH�[LSPI�QMPO�VERKIW�JVSQ�EVSYRH����	�MR�+EWE�
XS� ��	� MR� 7EVTERK�� 7OMQQIH� QMPO� WLS[W� WQEPPIV�
WLEVIW�SZIVEPP��X]TMGEPP]�YRHIV��	��XLSYKL�MX�VIEGLIW�
���	�MR�0LYIRXWI�ERH����	�MR�7EQXWI�

3XLIV�QMPO�ERH�GVIEQ�VITVIWIRX�E�WMKRMǖGERX�WLEVI�
EGVSWW� H^SRKOLEKW� ERH� XLVSQHIW�� VERKMRK� VSYKLP]�
JVSQ��	�XS���	��[MXL�XLI�LMKLIWX� MR�4YREOLE����	
�
ERH� 8LMQTLY� �����	
�� 3R� XLI� SXLIV� LERH�� GLIIWI�
accounts for the highest share among dairy products 
MR�WIZIVEP�H^SRKOLEKW�ERH�XLVSQHIW��RSXEFP]�+EWE�
�����	
��&YQXLERK������	
��ERH�;ERKHYI�4LSHVERK�
�����	
��[MXL�QSWX�EVIEW� VITSVXMRK�WLEVIW�FIX[IIR�
��	�ERH���	�

Yoghurt holds a much smaller share across all 
H^SRKOLEKW� ERH� XLVSQHIW�� VITSVXMRK� XLI� LMKLIWX�
WLEVI�EX�����	� MR�+EWE�ERH����	� MR�(EKERE��;LMPI�
IKKW� GSRWMWXIRXP]� VERKI� FIX[IIR� �	� ERH� ��	�� MX�
VITSVXW�WPMKLXP]�LMKLIV�WLEVIW� MR�7EQHVYT�.SRKOLEV�
�����	
� ERH� 8VSRKWE� �����	
�� :IKIXEFPI� SMP� MW� E�
prominent component, with shares ranging from 
EVSYRH� ����	� MR� +EWE� XS� ����	� MR� 8VEWLM� =ERKXWI��
&YXXIV�GSRXVMFYXIW�FIX[IIR��	�ERH���	��LMKLIWX� MR�
7EVTERK� �����	
� ERH� ;ERKHYI� 4LSHVERK� �����	
�
JSPPS[IH� F]� 7EQHVYT� .SRKOLEV� ERH� 8VEWLMKERK�
�����	
�

5.2.4 Fruits and Nuts

The fruits and nuts category includes fresh dates, 
ǖKW��ERH�XVSTMGEP�JVYMXW��GMXVYW�JVYMXW��WXSRI�ERH�TSQI�
fruits; other fresh fruits; and nuts, whether in shell or 
shelled.

Fruits and Nuts Consumption Expenditure by Area

As shown in Figure 5.18, urban households account 
JSV�����	�SJ�XLI�XSXEP�I\TIRHMXYVI�SR�JVYMXW�ERH�RYXW��
with a mean monthly spending of Nu 1,463. Rural 
LSYWILSPHW� GSRXVMFYXI� ����	� SJ� XLI� XSXEP�� [MXL� E�
mean expenditure of Nu 807. Although rural areas 
represent nearly half of the total expenditure share, 
urban households spend about Nu 656 more on 
average. The overall national mean expenditure is Nu 
1,055.

FIGURE 5.18 MEAN MONTHLY CONSUMPTION EXPENDITURE 
ON FRUITS AND NUTS BY AREA

FIGURE 5.19 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF FRUITS AND NUTS BY AREA

Despite lower absolute spending, rural households 
show notable expenditure shares in several fruit 
GEXIKSVMIW�� (EXIW�� ǖKW�� ERH� XVSTMGEP� JVYMXW� EGGSYRX�
JSV� ����	�SJ� XSXEP� JVYMX� ERH�RYX� I\TIRHMXYVI� MR� VYVEP�
LSYWILSPHW� ERH� ����	� MR� YVFER� LSYWILSPHW�� *VIWL�
GMXVYW� JVYMXW� QEOI� YT� ����	� SJ� VYVEP� WTIRHMRK� FYX�
WPMKLXP]� PIWW� MR� YVFER� EVIEW� EX� ��	�� 7MQMPEVP]�� JVIWL�
WXSRI� ERH� TSQI� JVYMXW� VITVIWIRX� ��	� SJ� VYVEP�
I\TIRHMXYVI��GSQTEVIH�XS�����	�MR�YVFER�LSYWILSPHW��
-R� XLI� SXLIV� JVIWL� JVYMXW� GEXIKSV]�� VYVEP� LSYWILSPHW�
EPPSGEXI� ����	�� [LMPI� YVFER� LSYWILSPHW� WTIRH�
����	�� *SV� RYXW�� XLI� WLEVI� WXERHW� EX� ���	� JSV� VYVEP�
LSYWILSPHW� ERH� ���	� JSV� YVFER� SRIW��;LMPI� YVFER�
households consistently report higher consumption, 
rural households maintain a strong relative share in 
categories such as tropical and fresh fruits.
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Fruits and Nuts Consumption Expenditure by 
Dzongkhag and Thromde

The mean monthly household fruits and nuts 
GSRWYQTXMSR� I\TIRHMXYVI� EGVSWW� H^SRKOLEKW�
and thromdes shows a distinct pattern. Thimphu 
Thromde records the highest monthly mean at Nu 
1,939, followed by Gelephu Thromde at Nu 1,544 and 
Punakha at Nu 1,200. On the lower end, the lowest 
mean expenditures are observed in Trashi Yangtse 

(Nu 450), Pema Gatshel (Nu 615), and Samdrup 
.SRKOLEV��2Y����
�

-R� XIVQW� SJ� WLEVI� SJ� XSXEP� LSYWILSPH� JVYMXW� ERH�
nuts consumption, Thimphu Thromde contributes 
XLI�QSWX�[MXL�����	�SJ� XLI�REXMSREP� XSXEP�� JSPPS[IH�
F]�4EVS�EX����	�ERH�7EQXWI�EX����	��8LI�WQEPPIWX�
WLEVIW�EVI� VIGSVHIH� MR�+EWE�����	
��8VEWLM�=ERKXWI�
����	
��ERH�7EQHVYT�.SRKOLEV�8LVSQHI�����	
�

FIGURE 5.20 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON FRUITS AND NUTS BY DZONGKHAG AND 
THROMDE

FIGURE 5.21 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF FRUITS AND NUTS BY DZONGKHAG AND 
THROMDE
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The distribution of household consumption across 
different fruit and nut categories shows a strong 
TVIWIRGI� SJ� HEXIW�� ǖKW�� ERH� XVSTMGEP� JVYMXW�� [LMGL�
generally make up the largest share in most 
H^SRKOLEKW� ERH� XLVSQHIW�� VERKMRK� JVSQ� ����	�
MR� 0LYIRXWI� XS� ����	� MR� 4IQE� +EXWLIP�� [MXL�QER]�
EVIEW� VITSVXMRK� EFSZI� ��	�� *VIWL� GMXVYW� JVYMXW� EPWS�
EGGSYRX�JSV�E�WMKRMǖGERX�WLEVI��TEVXMGYPEVP]�MR�8WMVERK�
�����	
�� >LIQKERK� �����	
�� 7EVTERK� �����	
�� ERH�
7EQXWI������	
��[LMPI� VIQEMRMRK�QSHIVEXI� MR�SXLIV�
H^SRKOLEKW�ERH� XLVSQHIW��1IER[LMPI�� JVIWL�WXSRI�
and pome fruits show more variation, contributing 
FIX[IIR� ����	� ERH� ����	�� [MXL� IWTIGMEPP]� LMKL�
WLEVIW�MR�8VEWLM�=ERKXWI������	
��0LYIRXWI������	
��
ERH� 4EVS� �����	
�� 3XLIV� JVIWL� JVYMXW� EPWS� VITVIWIRX�
E�WYFWXERXMEP�TSVXMSR�EGVSWW�QSWX�H^SRKOLEKW�ERH�
XLVSQHIW�� VERKMRK� JVSQ�����	� MR�8VEWLM�=ERKXWI� XS�
����	�MR�4LYIRXWLSKPMRK�8LVSQHI��[MXL�QER]�JEPPMRK�
EVSYRH� ��� XS� ��	�� 2YXW� MR� WLIPP� SV� WLIPPIH�� SR� XLI�
other hand, hold a smaller overall share, typically 
FIX[IIR����	�ERH����	��[MXL�XLI�LMKLIWX�SFWIVZIH�MR�
;ERKHYI�4LSHVERK�����	
�ERH�7EQXWI�����	
�

5.2.5 Vegetables, Tubers and Pulses

:IKIXEFPIW�� 8YFIVW� ERH� 4YPWIW� ?KVSYTIH� EW�
vegetables], are sub-classed into: Leafy or stem 
vegetables (fresh or chilled); fruit-bearing vegetables 
(fresh or chilled); green leguminous vegetables 
(fresh or chilled) other vegetables (fresh or chilled), 
tubers, plantains and cooking bananas, pulses; other 
vegetables, tubers, plantains and cooking bananas 
(dried and dehydrated); and vegetables, tubers, 
plantains, cooking bananas and pulses ground and 
other preparations.

Vegetables Consumption Expenditure by Area

As shown in Figure 5.22, the mean consumption 
expenditure on vegetables represents the amount 
a household spent within each area per month. 
According to the data, rural households reported 
mean expenditure of Nu 2,998 per month on 
ZIKIXEFPIW�� -R� GSQTEVMWSR�� YVFER� LSYWILSPHW�
recorded a higher mean monthly expenditure of Nu 
4,076. At the national level, the overall mean monthly 
consumption expenditure on vegetables stood at Nu 
3,406.

FIGURE 5.22 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON VEGETABLES BY AREA

The share indicates the proportion of total national 
vegetable consumption attributed to each area. Rural 
EVIEW� EGGSYRXIH� JSV� ����	� SJ� XLI� XSXEP� ZIKIXEFPI�
GSRWYQTXMSR��[LMPI�YVFER�EVIEW�GSRXVMFYXIH�����	��
8LIWI� TIVGIRXEKIW� VIǗIGX� XLI� HMWXVMFYXMSR� SJ� XSXEP�
vegetable consumption across rural and urban 
LSYWILSPHW��WYQQMRK�XS����	�EX�XLI�REXMSREP�PIZIP�

FIGURE 5.23 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF VEGETABLES BY AREA
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Figure 5.23 presents the percentage distribution of 
household expenditure across various vegetable 
subclasses within rural, urban, and overall areas. The 
values indicate each subclass’s relative share within 
each area’s total vegetable consumption. The sum of 
WYFGPEWW�WLEVIW�IUYEPW����	�JSV�IEGL�EVIE�

-R� VYVEP� EVIEW�� XLI� LMKLIWX� WLEVI� SJ� ZIKIXEFPI�
consumption was from fruit-bearing vegetables 
�����	
��JSPPS[IH�F]�PIEJ]�SV�WXIQ�ZIKIXEFPIW������	
�
ERH� SXLIV� ZIKIXEFPIW� �����	
�� 8YFIVW�� TPERXEMRW��
ERH� GSSOMRK� FEREREW� EGGSYRXIH� JSV� ����	�� [LMPI�
KVIIR�PIKYQMRSYW�ZIKIXEFPIW�QEHI�YT����	��4YPWIW�
GSRXVMFYXIH� ���	�� ERH� HVMIH� SV� HIL]HVEXIH� JSVQW�
of other vegetables, tubers, plantains, and cooking 
FEREREW� GSQTVMWIH� ����	�� 4VITEVIH� JSVQW� SJ�
ZIKIXEFPIW� ERH� TYPWIW� VITVIWIRXIH� ���	� SJ� XSXEP�
vegetable consumption.

Urban households allocated the largest share to 
PIEJ]� SV� WXIQ� ZIKIXEFPIW� �����	
�� GPSWIP]� JSPPS[IH�
F]� JVYMX�FIEVMRK� ZIKIXEFPIW� �����	
� ERH� SXLIV�
ZIKIXEFPIW� �����	
�� 8YFIVW�� TPERXEMRW�� ERH� GSSOMRK�
FEREREW�EGGSYRXIH�JSV����	��ERH�KVIIR�PIKYQMRSYW�
ZIKIXEFPIW� QEHI� YT� ���	�� 4YPWIW� LEH� E� WLEVI� SJ�
���	��[LMPI� HVMIH� ERH�HIL]HVEXIH� JSVQW�EGGSYRXIH�
JSV�����	��4VITEVIH�JSVQW�SJ�ZIKIXEFPIW�ERH�TYPWIW�
LEH�E�VIPEXMZIP]�LMKLIV�WLEVI�MR�YVFER�EVIEW�EX�����	�

%X�XLI�REXMSREP�PIZIP��JVYMX�FIEVMRK�ZIKIXEFPIW������	
�
ERH� PIEJ]� SV� WXIQ� ZIKIXEFPIW� �����	
� GSQTVMWIH�
the largest shares. These were followed by other 
ZIKIXEFPIW� �����	
�� XYFIVW�� TPERXEMRW�� ERH� GSSOMRK�
FEREREW������	
��ERH�KVIIR�PIKYQMRSYW�ZIKIXEFPIW�
����	
�� 4YPWIW� GSRXVMFYXIH� ���	�� [LMPI� HVMIH� ERH�
HIL]HVEXIH� JSVQW� QEHI� YT� ����	�� 4VITEVIH�
ZIKIXEFPI�ERH�TYPWI�TVSHYGXW�EGGSYRXIH�JSV����	�SJ�
total vegetable consumption.

Vegetables Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.24 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON VEGETABLES BY DZONGKHAG AND THROMDE.

Figure 5.24 presents mean household consumption 
expenditure on vegetables for each of the 24 
H^SRKOLEKW�ERH�XLVSQHIW��8LI�QIER�ZEPYI�VIǗIGXW�
the typical spending per household on vegetables 
[MXLMR�IEGL�H^SRKOLEK�XLVSQHI��8LMQTLY�8LVSQHI�
shows the highest mean expenditure at Nu 4,988. 
3XLIV�H^SRKOLEKW�ERH�XLVSQHIW��WYGL�EW�&YQXLERK�
and Trongsa, also have relatively high mean 
expenditures of Nu 4,326 and Nu 4,270, respectively. 
'SRZIVWIP]��H^SRKOLEKW�ERH�XLVSQHIW�PMOI�7EQHVYT�
.SRKOLEV�ERH�+EWE�VITSVX�PS[IV�QIER�I\TIRHMXYVIW�
at Nu 2,193 and Nu 2,199, respectively.

The share percentage represents the proportion of 
total vegetable consumption expenditure attributed 
XS� LSYWILSPHW� [MXLMR� IEGL� H^SRKOLEK�XLVSQHI��
Thimphu Thromde accounts for the largest share 
EX� ����	�� SV� RIEVP]� E� UYEVXIV� SJ� XLI� XSXEP� ZIKIXEFPI�
GSRWYQTXMSR�I\TIRHMXYVI�REXMSREPP]��3XLIV�WMKRMǖGERX�
WLEVIW� MRGPYHI� 7EQXWI� ����	
�� 4EVS� ����	
�� ERH�
4LYIRXWLSKPMRK�8LVSQHI�����	
��7QEPPIV�WLEVIW�EVI�
VIGSVHIH�JVSQ�+EWE�����	
�ERH�7EQHVYT�.SRKOLEV�
8LVSQHI�����	
�
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FIGURE 5.25 SHARE OF MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON VEGETABLES BY DZONGKHAG AND 
THROMDE.

Figure 5.25 shows the distribution of various 
WYFGPEWWIW�EGVSWW�H^SRKOLEKW�ERH�XLVSQHIW��0IEJ]�
or stem vegetables, fresh or chilled, have the highest 
WLEVIW�MR�+IPITLY�8LVSQHI������	
��7EVTERK������	
��
ERH� &YQXLERK� �����	
�� *VYMX�FIEVMRK� ZIKIXEFPIW��
fresh or chilled, record the highest shares in Trongsa 
�����	
��7EVTERK� �����	
��ERH�+EWE� �����	
��+VIIR�
leguminous vegetables, fresh or chilled, show the 
LMKLIWX�WLEVIW�MR�7EVTERK�����	
��7EQHVYT�.SRKOLEV�
����	
��ERH�1SRKKEV�����	
��3XLIV�ZIKIXEFPIW��JVIWL�
SV�GLMPPIH��LEZI�RSXEFPI�WLEVIW�MR�;ERKHYI�4LSHVERK�
�����	
�� 4EVS� �����	
�� ERH� +EWE� �����	
�� 8YFIVW��
plantains, and cooking bananas are most prominent 
MR�4IQE�+EXWLIP������	
��7EQHVYT�.SRKOLEV������	
��
ERH� 8VEWLMKERK� �����	
�� 4YPWIW� LEZI� XLI� LMKLIWX�
WLEVIW� MR� (EKERE� �����	
�� 8WMVERK� ����	
�� ERH�
7EQXWI� ����	
�� 3XLIV� ZIKIXEFPIW�� XYFIVW�� TPERXEMRW��
and cooking bananas, dried and dehydrated, show 
XLI� LMKLIWX� WLEVIW� MR� 8VEWLM� =ERKXWI� �����	
��

;ERKHYI�4LSHVERK� �����	
��ERH�0LYIRXWI� �����	
��
:IKIXEFPIW�� XYFIVW�� TPERXEMRW�� GSSOMRK� FEREREW��
and pulses, ground and other preparations have the 
LMKLIWX�WLEVIW�MR�4LYIRXWLSKPMRK�8LVSQHI������	
��
+EWE� �����	
�� ERH� 7EQHVYT� .SRKOLEV� 8LVSQHI�
�����	
�

5.2.6 Sugar, Confectionery and Dessert & Ready-
made Food and Other Food Products

The Sugar and Confectionery group consists of 11 
subclasses: sugar; jams, fruit jellies, marmalades, 
fruit purée and pastes, honey; nut purée, nut butter 
and nut pastes; chocolate, cocoa, and cocoa-based 
food products; ice, ice cream and sorbet; other sugar 
GSRJIGXMSRIV]�ERH�HIWWIVXW�RSX�IPWI[LIVI�GPEWWMǖIH��
ready-made food; baby food; salt, condiments and 
sauces; spices, culinary herbs and seeds; and other 
JSSH�TVSHYGXW�RSX�IPWI[LIVI�GPEWWMǖIH�



 40 | Household Consumption and Expenditure Survey 2025

Sugar and Confectioneries Consumption 
Expenditure by Area

FIGURE 5.26 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON SUGAR AND CONFECTIONARIES BY AREA

Figure 5.26 shows the mean consumption 
expenditure on sugar, confectionery, and ready-made 
food and represents the mean household spending 
on these items within each area. Rural households 
reported mean expenditure of Nu 851, whereas urban 
households recorded a higher mean expenditure 
of Nu 1,508. At the national level, the overall mean 
consumption expenditure stood at Nu 1,100.

8LI�WLEVI�VIǗIGXW�XLI�TVSTSVXMSR�SJ�XLI�XSXEP�REXMSREP�
consumption of sugar, confectionery, and ready-
made food contributed by each area. Rural areas 
EGGSYRXIH�JSV�����	�SJ�XLI�XSXEP�GSRWYQTXMSR��[LMPI�
YVFER�EVIEW�QEHI�YT�����	��8SKIXLIV��XLIWI�ǖKYVIW�
comprise the total national consumption share for 
the category.

Figure 5.27 shows the percentage distribution of 
household expenditure across various subclasses 
under the sugar, confectionery, and ready-made food 
GEXIKSV]�� 8LI� ǖKYVIW� VITVIWIRX� XLI� WLEVI� SJ� IEGL�
subclass within the total category consumption 
for rural, urban, and overall areas. The total of all 
WYFGPEWW�WLEVIW�IUYEPW����	�[MXLMR�IEGL�EVIE�

-R�VYVEP�EVIEW��XLI�PEVKIWX�WLEVI�SJ�I\TIRHMXYVI�MR�XLMW�
category was allocated to spices, culinary herbs, and 
WIIHW������	
��JSPPS[IH�F]�VIEH]�QEHI�JSSH������	
�
ERH� WYKEV� �����	
�� 3XLIV� WMKRMǖGERX� WLEVIW� [IVI�
observed for chocolate and cocoa-based products 
�����	
�� SXLIV� WYKEV� GSRJIGXMSRIV]� ERH� HIWWIVXW�
����	
��ERH�WEPX��GSRHMQIRXW��ERH�WEYGIW�����	
��-GI�

GVIEQ�ERH�WSVFIX�EGGSYRXIH�JSV����	��[LMPI�NEQW�ERH�
VIPEXIH�JVYMX�FEWIH�TVSHYGXW�QEHI�YT����	��7QEPPIV�
WLEVIW� [IVI� VIGSVHIH� JSV� RYX� TEWXIW� ����	
�� FEF]�
JSSH�����	
��ERH�SXLIV�JSSH�TVSHYGXW�RSX�IPWI[LIVI�
GPEWWMǖIH�����	
�
-R�YVFER�EVIEW��XLI�LMKLIWX�WLEVI�[EW�EPWS�VITSVXIH�
JSV� VIEH]�QEHI� JSSH� �����	
�� JSPPS[IH� F]� WTMGIW��
GYPMREV]�LIVFW��ERH�WIIHW������	
��ERH�GLSGSPEXI�ERH�
GSGSE�FEWIH�TVSHYGXW������	
��7YKEV�EGGSYRXIH�JSV�
���	�SJ�XLI�XSXEP��[LMPI� MGI�GVIEQ�ERH�WSVFIX�QEHI�
YT� ���	�� 3XLIV� WYKEV� GSRJIGXMSRIV]� ERH� HIWWIVXW�
GSQTVMWIH� ���	�� ERH� WEPX�� GSRHMQIRXW�� ERH� WEYGIW�
LEH�E�WLEVI�SJ����	��)\TIRHMXYVI�SR�NEQW�ERH�VIPEXIH�
JVYMX� TVSHYGXW� [EW� ���	�� RYX� TEWXIW� ���	�� FEF]�
JSSH� ���	�� ERH� SXLIV� JSSH� TVSHYGXW� RSX� IPWI[LIVI�
GPEWWMǖIH����	�

At the national level, spices, culinary herbs, and seeds 
LEH� XLI�LMKLIWX� WLEVI� ������	
�� JSPPS[IH�F]� VIEH]�
QEHI� JSSH� ������	
� ERH� GLSGSPEXI�� GSGSE�� ERH�
GSGSE�FEWIH� TVSHYGXW� ������	
�� 7YKEV� EGGSYRXIH�
JSV������	�SJ�XSXEP�I\TIRHMXYVI�MR�XLMW�GEXIKSV]��3XLIV�
notable shares included other sugar confectionery 
ERH�HIWWIVXW������	
��MGI�GVIEQ�ERH�WSVFIX������	
��
ERH�WEPX��GSRHMQIRXW��ERH�WEYGIW�����	
��.EQW�ERH�
VIPEXIH� TVSHYGXW� LEH� E� WLEVI� SJ� ����	�� RYX� TEWXIW�
����	��FEF]�JSSH����	��ERH�SXLIV�JSSH�TVSHYGXW�RSX�
IPWI[LIVI�GPEWWMǖIH�����	�

FIGURE 5.27 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF SUGAR AND CONFECTIONERIES BY 
AREA.
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Sugar and Confectioneries Consumption 
Expenditure by Dzongkhag and Thromde

Figure 5.28 shows the mean household consumption 
expenditure on sugar and confectionery products 
EGVSWW�XLI����H^SRKOLEKW�ERH�XLVSQHIW��8LI�QIER�
values indicate the typical spending per household 
[MXLMR�IEGL�H^SRKOLEK�XLVSQHI��8LMQTLY�8LVSQHI�
has the highest mean expenditure at Nu 1,935. Other 
H^SRKOLEKW� ERH� XLVSQHIW� [MXL� VIPEXMZIP]� LMKLIV�
means include Bumthang (Nu 1,201), Chhukha (Nu 
���
�� ERH� 7EQXWI� �2Y� �����
�� -R� GSRXVEWX�� 8VEWLM�
Yangtse records a lower mean of Nu 540.

8LI� WLEVI� TIVGIRXEKI� VIǗIGXW� IEGL� H^SRKOLEK�
thromde’s contribution to the total national 
consumption expenditure on sugar and 
confectioneries. Thimphu Thromde accounts for the 
PEVKIWX� WLEVI� EX� ����	�� MRHMGEXMRK� QSVI� XLER� SRI�
quarter of the total consumption is attributed to this 
XLVSQHI��3XLIV�RSXEFPI�WLEVIW�EVI�7EQXWI�[MXL����	��
4EVS�[MXL����	��ERH�'LLYOLE�[MXL����	��H^SRKOLEKW�
ERH�XLVSQHIW�WYGL�EW�+EWE�ERH�7EQHVYT�.SRKOLEV�
8LVSQHI�VITVIWIRX�WQEPPIV�WLEVIW�SJ����	�ERH����	��
respectively.

FIGURE 5.28 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON SUGAR AND CONFECTIONERIES BY 
DZONGKHAG AND THROMDE
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FIGURE 5.29 SHARE OF MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON SUGAR AND CONFECTIONERIES BY 
DZONGKHAG AND THROMDE.

The distribution of subclasses within the sugar and 
confectionery, category is presented in Figure 5.29. 
7YKEV� LEW� XLI� LMKLIWX� WLEVIW� MR� 8VSRKWE� �����	
��
8VEWLMKERK� �����	
�� ERH� 8VEWLM� =ERKXWI� �����	
��
.EQW�� JVYMX� NIPPMIW��QEVQEPEHIW�� JVYMX� TYVʾI�� TEWXIW��
ERH�LSRI]�WLS[�XLI�LMKLIWX�WLEVIW�MR�(EKERE�����	
��
4YREOLE�����	
��ERH�8LMQTLY�8LVSQHI�����	
��2YX�
purée, nut butter, and nut pastes record the highest 
WLEVIW�MR�8LMQTLY�����	
��8LMQTLY�8LVSQHI�����	
��
ERH� +IPITLY� 8LVSQHI� ����	
�� 'LSGSPEXI�� GSGSE��
and cocoa-based food products have the highest 
WLEVIW� MR�7EQHVYT�.SRKOLEV� �����	
��,EE� �����	
��
ERH�4EVS� �����	
�� -GI�� MGI� GVIEQ�� ERH� WSVFIX� WLS[�
RSXEFPI� WLEVIW� MR� 7EQHVYT� .SRKOLEV� �����	
��
7EQHVYT� .SRKOLEV�8LVSQHI� �����	
�� ERH�+IPITLY�
8LVSQHI� �����	
�� 3XLIV� WYKEV� GSRJIGXMSRIV]� ERH�
HIWWIVXW� LEZI� XLI� LMKLIWX� WLEVIW� MR� +EWE� �����	
��
(EKERE������	
��ERH�8LMQTLY������	
��6IEH]�QEHI�
JSSH�VIGSVHW�XLI�LMKLIWX�WLEVIW�MR�'LLYOLE������	
��
8LMQTLY�8LVSQHI������	
��ERH�+EWE������	
��&EF]�
JSSH�LEW�XLI�LMKLIWX�WLEVIW�MR�,EE�����	
��1SRKKEV�
����	
�� ERH� ;ERKHYI� 4LSHVERK� ����	
�� 7EPX��
condiments, and sauces show the highest shares in 
+IPITLY�8LVSQHI�����	
��4IQE�+EXWLIP�����	
��ERH�
8LMQTLY� ����	
�� 7TMGIW�� GYPMREV]� LIVFW�� ERH� WIIHW�
LEZI� XLI� LMKLIWX� WLEVIW� MR�8VEWLM� =ERKXWI� �����	
��
7EVTERK� �����	
�� ERH�;ERKHYI� 4LSHVERK� �����	
��

Other food products n.e.c. Record the highest shares 
MR�8WMVERK�����	
��,EE�����	
��ERH�(EKERE�����	
�

5.2.7 Non-Alcoholic Beverages

The non-alcoholic beverages are sub-classed into 
6 categories: fruit and vegetable juices; coffee 
and coffee substitutes; tea, maté and other plant 
products for infusion; water; soft drinks; and other 
non-alcoholic beverages.

Non-Alcoholic Beverage Consumption Expenditure 
by Area

FIGURE 5.30 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON NON-ALCOHOLIC BEVERAGES BY AREA
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Figure 5.30 represents the mean amount spent per 
household in each area. Rural households reported 
mean expenditure of Nu 854, while urban households 
recorded a higher mean of Nu 1,421. At the national 
level, the overall mean consumption expenditure on 
non-alcoholic beverages was Nu 2,275.

The share represents the percentage contribution 
of each area to the total national consumption of 
non-alcoholic beverages. Rural areas accounted 
JSV�����	�SJ� XLI� XSXEP�GSRWYQTXMSR��[LIVIEW�YVFER�
EVIEW� GSRXVMFYXIH� ����	�� 'SQFMRIH�� XLIWI� ǖKYVIW�
constitute the complete national distribution for this 
category.

FIGURE 5.31 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF NON-ALCOHOLIC BEVERAGES BY 
AREA.

Figure 5.31 presents the percentage distribution of 
household expenditure across various subclasses 
under the non-alcoholic beverages category. Each 
ǖKYVI� VIǗIGXW� XLI� TVSTSVXMSR� SJ� XSXEP� GEXIKSV]�
consumption spent on a particular subclass within 

rural, urban, and overall areas. The sum of all 
WYFGPEWW�WLEVIW�IUYEPW����	�JSV�IEGL�EVIE�

-R� VYVEP� EVIEW�� XLI� LMKLIWX� WLEVI� SJ� RSR�EPGSLSPMG�
beverage expenditure was on fruit and vegetable 
NYMGIW����	
�� JSPPS[IH�F]�WSJX�HVMROW����	
�ERH�XIE��
QEXʾ��ERH�SXLIV�TPERX�FEWIH�MRJYWMSRW����	
��;EXIV�
EGGSYRXIH�JSV���	�SJ�WTIRHMRK��[LMPI�GSJJII�ERH�MXW�
WYFWXMXYXIW� VITVIWIRXIH��	��8LI�VIQEMRMRK��	�[EW�
allocated to other non-alcoholic beverages.
Urban households spent the largest share on water 
���	
�� JSPPS[IH� F]� JVYMX� ERH� ZIKIXEFPI� NYMGIW� ���	
�
ERH� GSJJII� ERH� GSJJII� WYFWXMXYXIW� ���	
�� 8IE� ERH�
VIPEXIH�TPERX�FEWIH�FIZIVEKIW�QEHI�YT���	�SJ� XLI�
GEXIKSV]�I\TIRHMXYVI��7SJX�HVMROW�EGGSYRXIH�JSV���	��
ERH�SXLIV�RSR�EPGSLSPMG�FIZIVEKIW�GSRXVMFYXIH��	�

At the national level, fruit and vegetable juices held 
XLI� LMKLIWX� WLEVI� EX� ��	�� JSPPS[IH� F]� WSJX� HVMROW�
���	
� ERH� XIE� ERH� VIPEXIH� TPERX� MRJYWMSRW� ���	
��
;EXIV� GSQTVMWIH� ��	� SJ� XLI� XSXEP�� [LMPI� GSJJII�
ERH� MXW� WYFWXMXYXIW� EGGSYRXIH� JSV� ��	�� 3XLIV� RSR�
EPGSLSPMG�FIZIVEKIW�VITVIWIRXIH�XLI�VIQEMRMRK��	�SJ�
expenditure in this category.

Non-Alcoholic Beverage Consumption Expenditure 
by Dzongkhag and Thromde

Figure 5.32 presents the mean monthly household 
expenditure on non-alcoholic beverages for each 
H^SRKOLEK�XLVSQHI�� 0LYIRXWI� VIGSVHW� XLI� LMKLIWX�
mean consumption of Nu 1,681, followed by 
8LMQTLY�8LVSQHI� EX� 2Y� ������� 3XLIV� H^SRKOLEKW�
and thromdes with relatively higher means include 
8WMVERK��2Y������
�ERH�7EQHVYT�.SRKOLEV�8LVSQHI�
(Nu 1,347). The lowest mean expenditure is observed 
in Trashi Yangtse at Nu 531.

Thimphu Thromde has the largest proportion of 
XSXEP� GSRWYQTXMSR� EX� ����	�� RIEVP]� SRI�UYEVXIV�
SJ� XLI� REXMSREP� XSXEP�� 7EQXWI� ����	
�� 4EVS� ����	
��
ERH� 4LYIRXWLSKPMRK� 8LVSQHI� ����	
� JSPPS[� [MXL�
WMKRMǖGERX� WLEVIW�� +EWE� LEW� XLI� WQEPPIWX� WLEVI� EX�
���	�
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FIGURE 5.32 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON NON-ALCOHOLIC BEVERAGES BY DZONGKHAG 
AND THROMDE

FIGURE 5.33 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF NON-ALCOHOLIC BEVERAGES BY DZONGKHAG 
AND THROMDE
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Figure 5.33 shows the distribution of subclasses 
EGVSWW� H^SRKOLEKW� ERH� XLVSQHIW�� *VYMX� ERH�
vegetable juices have the highest shares in Sarpang 
���	
��7EQHVYT�.SRKOLEV����	
��ERH�8VEWLM�=ERKXWI�
���	
�� 'SJJII� ERH� GSJJII� WYFWXMXYXIW� WLS[� XLI�
LMKLIWX�WLEVIW�MR�8LMQTLY�8LVSQHI����	
��8LMQTLY�
���	
��ERH�+IPITLY�8LVSQHI����	
��8IE��QEXʾ��ERH�
other plant products for infusion record the highest 
WLEVIW�MR�8VEWLM�=ERKXWI����	
��8LMQTLY����	
��ERH�
7EQXWI����	
��;EXIV�LEW�XLI�LMKLIWX�WLEVIW�MR�,EE�
���	
��8WMVERK� ���	
�� ERH�+IPITLY�8LVSQHI� ���	
��
Soft drinks show the highest shares in Samdrup 
.SRKOLEV� ���	
�� 1SRKKEV� ���	
�� ERH� 8VEWLMKERK�
���	
�� 3XLIV� RSR�EPGSLSPMG� FIZIVEKIW� LEZI� XLI�
LMKLIWX�WLEVIW� MR�+EWE� ���	
�� 0LYIRXWI� ���	
�� ERH�
4LYIRXWLSKPMRK�8LVSQHI����	
�

5.2.8 Alcoholic Beverages

Alcoholic beverages are divided into four subclasses: 
spirits and liquors, wine, beer, and other alcoholic 
beverages.

Alcoholic Beverage Consumption Expenditure by 
Area

FIGURE 5.34 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON ALCOHOLIC BEVERAGES BY AREA

*MKYVI� ����� VIǗIGXW� XLI� QIER� QSRXLP]� LSYWILSPH�
spending on this category within each area. Rural 
households reported mean expenditure of Nu 800, 
while urban households recorded a higher mean 
of Nu 868. At the national level, the overall mean 
consumption expenditure on alcoholic beverages 
was Nu 1,669.

The share indicates each area’s contribution to the 
total national consumption of alcoholic beverages. 
6YVEP� EVIEW� EGGSYRXIH� JSV� ����	� SJ� XLI� XSXEP�
GSRWYQTXMSR��[LMPI�YVFER�EVIEW�GSRXVMFYXIH�����	��
These percentages together represent the complete 
national distribution of alcoholic beverages.

FIGURE 5.35 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF ALCOHOLIC BEVERAGES BY AREA.

Figure 5.35 presents the percentage distribution of 
household expenditure across various subclasses 
within the alcoholic beverages category. Each 
value indicates the proportion of total spending on 
EPGSLSPMG�FIZIVEKIW�EPPSGEXIH�XS�E�WTIGMǖG�WYFGPEWW�
in rural, urban, and overall areas. The total of all 
WYFGPEWW�WLEVIW�IUYEPW����	�[MXLMR�IEGL�EVIE�

Beer accounted for the largest share of alcoholic 
FIZIVEKI� I\TIRHMXYVI� EX� ��	� MR� VYVEP� EVIEW�� 8LMW�
[EW� JSPPS[IH�F]� SXLIV� EPGSLSPMG� FIZIVEKIW� EX� ��	��
WTMVMXW� ERH� PMUYSVW� EX� ��	�� ERH� [MRI� EX� �	�� 9VFER�
households also spent the highest share on beer 
���	
�� 7TMVMXW� ERH� PMUYSVW� VITVIWIRXIH� ��	� SJ� XLI�
expenditure, while wine accounted for a higher share 
XLER�MR�VYVEP�EVIEW�EX���	��3XLIV�EPGSLSPMG�FIZIVEKIW�
QEHI�YT��	�SJ�XSXEP�WTIRHMRK�MR�XLMW�GEXIKSV]�

At the national level, beer had the highest share 
EQSRK� EPP� WYFGPEWWIW�� GSQTVMWMRK� ��	� SJ� XSXEP�
alcoholic beverage expenditure. Spirits and liquors 
EGGSYRXIH� JSV� ��	�� JSPPS[IH� F]� SXLIV� EPGSLSPMG�
FIZIVEKIW����	
�ERH�[MRI���	
�
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Alcoholic Beverage Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.36 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON ALCOHOLIC BEVERAGES BY DZONGKHAG AND 
THROMDE

Figure 5.36 shows the mean monthly household 
expenditure on alcoholic beverages across each 
H^SRKOLEK�ERH�XLVSQHI��8VSRKWE�VITSVXW�XLI�LMKLIWX�
mean expenditure at Nu 1,378. Lhuentse (Nu 1,300) 
and Bumthang (Nu 1,161) also show relatively high 
mean spending. Trashi Yangtse records the lowest 
mean expenditure of Nu 351.

-R� XIVQW� SJ� WLEVI�� 8LMQTLY�8LVSQHI� EGGSYRXW� JSV�
����	�SJ�XLI�XSXEP�REXMSREP�I\TIRHMXYVI�SR�EPGSLSPMG�
FIZIVEKIW��XLI�PEVKIWX�WLEVI�EQSRK�XLI�H^SRKOLEKW�
ERH� XLVSQHIW�� 7EQXWI� �����	
� ERH� 4EVS� ����	
�
JSPPS[�[MXL�RSXEFPI�WLEVIW��+EWE�����	
�ERH�7EQHVYT�
.SRKOLEV� 8LVSQHI� ����	
� VITVIWIRX� XLI� WQEPPIWX�
shares.

FIGURE 5.37 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF ALCOHOLIC BEVERAGES BY DZONGKHAG AND 
THROMDE.
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The HCES 2025 examined the distribution of 
alcoholic beverage consumption across four 
WYFGPEWWIW�[MXLMR�XLI����H^SRKOLEKW�ERH�XLVSQHIW�
to assess regional consumption patterns. The results, 
presented in Figure 5.37, show the percentage share 
of each subclass—spirits and liquors, wine, beer, and 
SXLIV�EPGSLSPMG�FIZIVEKIWƂ[MXLMR�IEGL�H^SRKOLEK�
thromde’s total alcoholic beverage expenditure.

&IIV� HSQMREXIH� EGVSWW� EPP� H^SRKOLEKW� ERH�
thromdes, with the highest shares in Gelephu 
8LVSQHI����	
��'LLYOLE����	
��ERH�8VSRKWE����	
��
7TMVMXW� ERH� PMUYSVW� LEH� WMKRMǖGERX� WLEVIW� MR� ,EE�
���	
��7EQXWI����	
��ERH�(EKERE����	
��;MRI�[EW�
QSWX� RSXEFPI� MR�8LMQTLY�8LVSQHI� ���	
�� 7EVTERK�
���	
��ERH�8LMQTLY����	
�

Other alcoholic beverages had the highest shares 
MR� 8VEWLMKERK� ���	
�� 8VEWLM� =ERKXWI� ���	
�� ERH�
>LIQKERK� ���	
�� 9VFER� TPEGIW� PMOI� 8LMQTLY�
8LVSQHI� ERH� 4LYIRXWLSPMRK� 8LVSQHI� ���	� FIIV
�
WLS[IH�E�FIIV�GIRXVMG�TVSǖPI��[LMPI�VYVEP�H^SRKOLEKW�
and thromdes like Haa and Trashigang displayed 
HMZIVWI� GSRWYQTXMSR�� [MXL� WMKRMǖGERX� WLEVIW� MR�
spirits and other beverages, respectively.

5.2.9 Tobacco & Narcotics

Under tobacco and narcotics, we have three 
subclasses: cigarettes, other tobacco products, and 
narcotics.

Tobacco and Narcotics Consumption Expenditure 
by Area

Narcotics includes betel leaves and betel nuts, lime, 
doma khamtog, rajnigandha and related products.

FIGURE 5.38 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON TOBACCO AND NARCOTICS BY AREA

Figure 5.38 represents the mean monthly household 
spending within each area. Rural households 
reported a mean expenditure of Nu 934, while urban 
households recorded a higher mean of Nu 1,317. 
At the national level, the overall mean consumption 
expenditure on tobacco and narcotics stood at Nu 
2,251.

8LI�WLEVI�VIǗIGXW�IEGL�EVIEƅW�TVSTSVXMSR�SJ�XLI�XSXEP�
national consumption of tobacco and narcotics. Rural 
EVIEW� GSRXVMFYXIH� ����	� XS� XLI� XSXEP� GSRWYQTXMSR��
[LMPI�YVFER�EVIEW�EGGSYRXIH� JSV�����	��'SQFMRIH��
these shares represent the national distribution for 
this category.

FIGURE 5.39 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE OF TOBACCO AND NARCOTICS BY 
AREA.

Figure 5.39 presents the percentage distribution of 
household expenditure across the subclasses within 
the tobacco and narcotics category. The values 
represent the share of total spending allocated to 
each subclass for rural, urban, and overall areas. The 
WYQ� SJ� WYFGPEWW� WLEVIW� IUYEPW� ���	� [MXLMR� IEGL�
area.

The largest portion of expenditure in rural areas 
[EW� SR� REVGSXMGW�� EGGSYRXMRK� JSV� ��	� SJ� XSXEP�
tobacco and narcotics spending. Cigarettes made 
YT���	��[LMPI�SXLIV�XSFEGGS�TVSHYGXW�GSQTVMWIH��	��
9VFER� LSYWILSPHW� EPPSGEXIH� ��	� SJ� XLIMV� XSFEGGS�
and narcotics expenditure to tobacco. Cigarettes 
represented a higher share compared to rural areas 
EX� ��	�� ERH� SXLIV� XSFEGGS�TVSHYGXW� EGGSYRXIH� JSV�
�	�

%X� XLI� REXMSREP� PIZIP�� REVGSXMGW� EGGSYRXIH� JSV� ��	�
of total expenditure within this category. Cigarettes 
QEHI� YT� ��	�� [LMPI� SXLIV� XSFEGGS� TVSHYGXW�
GSRXVMFYXIH��	�
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Tobacco and Narcotics Consumption Expenditure by Dzongkhag and Thromde

FIGURE 5.40 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON TOBACCO AND NARCOTICS BY DZONGKHAG 
AND THROMDE.

Figure 5.40 provides the mean monthly household 
expenditure on tobacco and narcotics products for 
IEGL� H^SRKOLEK�XLVSQHI�� 4YREOLE� PIEHW� [MXL� XLI�
highest mean expenditure of Nu 1,533, followed 
closely by Gasa (Nu 1,497) and Gelephu Thromde 
(Nu 1,448). The lowest mean consumption is found 
in Trashi Yangtse at Nu 231.

The share data indicates Paro contributes the largest 
TSVXMSR�SJ�XSXEP�GSRWYQTXMSR�[MXL�����	��JSPPS[IH�F]�
8LMQTLY�8LVSQHI�EX�����	��ERH�7EQXWI�[MXL����	��
The smallest share belongs to Trashi Yangtse at 
���	�

FIGURE 5.41 SHARE OF MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON TOBACCO AND NARCOTICS BY DZONGKHAG 
AND THROMDE
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8LI�WYVZI]�EREP]^IH�XLI�HMWXVMFYXMSR�SJ�XSFEGGS�ERH�
narcotics consumption across three subclasses 
[MXLMR� H^SRKOLEKW� ERH� XLVSQHIW� XS� YRHIVWXERH�
regional patterns. The results, presented in Figure 
5.41, show the percentage share of each subclass—
cigarettes, other tobacco products, and narcotics—
[MXLMR�IEGL�H^SRKOLEK�XLVSQHIƅW�XSXEP�XSFEGGS�ERH�
narcotics expenditure.

Narcotics, including betel leaves and betel nuts, lime, 
doma khamtog, rajnigandha and related products, 
HSQMREXIH�EGVSWW�EPP�H^SRKOLEKW�ERH�XLVSQHIW��[MXL�

XLI�LMKLIWX�WLEVIW�MR�8VEWLM�=ERKXWI����	
��&YQXLERK�
���	
�� ERH� 4IQE� +EXWLIP� ���	
�� 'MKEVIXXIW� LEH�
WMKRMǖGERX� WLEVIW� MR�+IPITLY�8LVSQHI� ���	
�� 4EVS�
���	
��ERH�8LMQTLY�8LVSQHI����	
��3XLIV�XSFEGGS�
products, such as snuff or pipe tobacco, were most 
RSXEFPI�MR�8WMVERK����	
�ERH�(EKERE����	
�

Urban areas like Gelephu Thromde and Phuentsholing 
8LVSQHI� ���	� REVGSXMGW
� WLS[IH� LMKLIV� GMKEVIXXI�
shares compared to rural areas like Trashi Yangtse 
ERH� 8VEWLMKERK� ���	� REVGSXMGW
�� [LIVI� REVGSXMGW�
dominate.
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-R�GSRXVEWX�XS�JSSH�MXIQW��RSR�JSSH�KSSHW�EVI�LMKLP]�
diverse, rendering quantity-based data collection 
impractical. As a result, the 2025 Household 
Consumption and Expenditure Survey (HCES) 
collected only the monetary value of non-food items 
consumed during the reference period. Expenditure 
data on nonfood purchases were gathered using a 
12-month recall period. The same reference period 
was applied to home-produced non-food items such 
as textiles, bamboo, wood, cane, and metal products. 
To ensure consistency across responses, all reported 
ZEPYIW�[IVI�ERRYEPM^IH��EKKVIKEXIH��ERH�XLIR�HMZMHIH�
by 12 to estimate mean monthly non-food household 
consumption expenditure.

The non-food consumption aggregates are clothing 

�JSSX[IEV��XVERWTSVX�
�GSQQYRMGEXMSRW��LSYWILSPH�
STIVEXMSRW�� VIGVIEXMSR�� JYVRMWLMRKW� 
� LSYWILSPH�
equipment, education, health, housing, personal care, 
and expenses made on special family occasions. 
Data on expenditures on taxes, pension contributions 
and insurance premiums, and interest payments on 
household loans were also collected, but not included 
in non-food consumption expenditure.

6.1 Household Non-Food 
Consumption Expenditure
6.1.1 Non-Food Consumption by Area

The mean monthly household non-food consumption 
expenditure is about Nu 32,396 (Figure 6.1), with a 
WXERHEVH�IVVSV�SJ�2Y��������	�'-��2Y��������XS�2Y�
33,827). The mean monthly per capita non-food 
consumption expenditure in around Nu 10,365 
�*MKYVI����
��[MXL�E�WXERHEVH�IVVSV�SJ�2Y��������	�'-��
Nu 9,891 to Nu 10,839). By area, the household level 
non-food consumption expenditure is higher in urban 
areas (Nu 40,299 a month) than in rural areas (Nu 
27,583). Similarly, in urban areas, per capita non-food 
consumption expenditure (Nu 13,042 a month per 
person) is higher than in rural areas (Nu 8,735).

FIGURE 6.1 MEAN MONTHLY HOUSEHOLD NON-FOOD 
'3279148-32�)<4)2(-896)�&=�%6)%ʓ

FIGURE 6.2 MEAN MONTHLY PER CAPITA HOUSEHOLD NON-
*33(�'3279148-32�)<4)2(-896)�&=�%6)%ʓ

6.1.2 Non-Food Consumption by Major Item 
Category and by Area

Non-food items are grouped into 12 major categories: 
GPSXLMRK� 
� JSSX[IEV�� LSYWMRK� [EXIV�� IPIGXVMGMX]�� KEW�
and other fuel; furnishing, household equipment and 
routine household maintenance; health; information 
and communications; recreation, sport and culture; 
education services; restaurant and accommodation 
WIVZMGIW�� MRWYVERGI�ERH�ǖRERGMEP� WIVZMGIW��TIVWSREP�
care, social protection and miscellaneous goods; and 
special family occasion.

CHAPTER 6 
NON-FOOD CONSUMPTION 
EXPENDITURE
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The major non-food consumption expenditure 
in Bhutan are mostly spent on housing, water, 
IPIGXVMGMX]�JSPPS[IH�F]�SR�04+�ERH�SXLIV�JYIP������	
��
XVERWTSVX� �����	
�� MRWYVERGI� ERH� ǖRERGMEP� WIVZMGIW�
�����	
��WTIGMEP�JEQMP]�SGGEWMSR������	
��MRJSVQEXMSR�
ERH� GSQQYRMGEXMSR� ����	
�� GPSXLMRK� ERH� JSSX[IEV�

����	
�� JYVRMWLMRK�� LSYWILSPH� IUYMTQIRX� ERH�
VIPEXIH� ����	
��4IVWSREP� GEVI�� WSGMEP� TVSXIGXMSR�ERH�
VIPEXIH�����	
��VIGVIEXMSR��WTSVXW�ERH�GYPXYVI�����	
��
IHYGEXMSR� ����	���LIEPXL� ����	
�ERH� VIWXEYVERX�ERH�
EGGSQQSHEXMSR�WIVZMGIW�����	
��*MKYVI����
�

FIGURE 6.3 SHARE OF MAJOR NON-FOOD ITEMS IN HOUSEHOLD NON-FOOD EXPENDITURE

Between urban and rural areas, the non-food 
consumption expenditure pattern follows the 
REXMSREP� TEXXIVR�� -R� VYVEP� EVIEW�� LSYWMRK�� [EXIV��
electricity, gas and other fuel categories incurs the 
LMKLIWX� I\TIRHMXYVI� �����	
� JSPPS[IH� F]� XVERWTSVX�
�����	
�� WTIGMEP� JEQMP]� SGGEWMSR� �����	
��8LI� PIEWX�
consumption expenditure in rural areas is incurred 
SR� VIWXEYVERX�ERH�EGGSQQSHEXMSR�WIVZMGIW� ����	
��
LIEPXL�����	
�ERH�SR�IHYGEXMSR�����	
�

Likewise in urban areas, the most expenditure by 
urban households is incurred on housing, water, 
IPIGXVMGMX]�� KEW� ERH� SXLIV� JYIP� ���	
�� JSPPS[IH� F]�
XVERWTSVX� �����	
� ERH� SR� MRWYVERGI� ERH� ǖRERGMEP�
WIVZMGI������	
��0MOI�MR�VYVEP�EVIEW��YVFER�LSYWILSPHW�
also incur the lowest mean monthly expenditure on 
VIWXEYVERXW�ERH�EGGSQQSHEXMSR�WIVZMGIW�����	
�ERH�
LIEPXL�����	
�?*MKYVIW�����ERH����A�

*-+96)�����1%.36�232�*33(�-8)1�7,%6)�-2�1328,0=�,397),30(�232�*33(�'3279148-32�)<4)2(-896)�&=�%6)%ʓ
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FIGURE 6.5 MAJOR NON-FOOD ITEM SHARE IN MONTHLY PER CAPITA NON-FOOD HOUSEHOLD CONSUMPTION EXPENDITURE 
BY AREA

6.2 Non-Food Household 
Consumption Expenditure by 
Major Item Category 
6.2.1 Clothing

Total clothing consumption expenditure includes 
expenditures on clothing materials for men, women, 
and children - such as cotton, wool, silk, and similar 
fabrics - as well as spending on garments, other 
articles of clothing and accessories, and services 
related to clothing, including cleaning, repair, tailoring, 
and hire.

The overall mean monthly household consumption 
expenditure on clothing was around Nu 2,024, 
with marked differences between rural and urban 
areas. Rural households reported a mean monthly 
expenditure of Nu 1,711, while urban households 
WTIRX�WMKRMǖGERXP]�QSVI��EZIVEKMRK�EVSYRH�2Y�������
?8EFPI� %� ���A�� 8LMW� HMWTEVMX]� VIǗIGXW� XLI� FVSEHIV�

pattern of consumption and access to goods 
and services in urban versus rural areas, where 
urban households typically have higher disposable 
incomes and greater access to diverse clothing 
markets. The data suggest that despite the essential 
nature of clothing, expenditure levels remain closely 
tied to geographical location and possibly household 
income levels.

A closer look at the composition of clothing expenditure 
reveals that the majority of household spending is on 
TYVGLEWMRK�KEVQIRXW��[LMGL�EGGSYRXIH�JSV�����	�SJ�
total clothing-related spending. This was followed by 
WTIRHMRK�SR�GPSXLMRK�QEXIVMEPW������	
�ERH�GPIERMRK��
VITEMV�� ERH� XEMPSVMRK� WIVZMGIW� ����	
��8LMW� TEXXIVR� MW�
consistent across both urban and rural settings, 
although urban households tend to allocate slightly 
more to clothing materials and tailoring-related 
services than rural households. For example, urban 
LSYWILSPHW�WTIRX�����	�SJ�XLIMV�GPSXLMRK�FYHKIX�SR�
KEVQIRXW�� GSQTEVIH� XS� ����	� MR� VYVEP� LSYWILSPHW��
This suggests that urban households may not only 
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buy more readymade garments, but may also have 
greater access to services such as tailoring and 
garment maintenance [Figure 6.6].

%X� XLI� H^SRKOLEK� ERH� XLVSQHI� PIZIP�� XLIVI� EVI�
noteworthy variations in clothing expenditure. 
Thimphu Thromde recorded the highest mean 
monthly household expenditure on clothing at Nu 
��������� [LMGL� MW� WMKRMǖGERXP]� EFSZI� XLI� REXMSREP�
mean. This is followed by Gasa at Nu 2,973 and Paro 
EX�2Y��������8LIWI�ǖRHMRKW�QE]�VIǗIGX�HMJJIVIRGIW�
in cultural preferences, or socio-economic status 
EGVSWW� H^SRKOLEKW�H^SRKOLEKW� ERH� XLVSQHIW��
Access to markets and clothing-related services 
could also be a contributing factor to the variation 
observed.

The data underscore the importance of 
disaggregating household expenditure patterns by 
location and category in order to inform targeted 
policy interventions. The clear rural–urban gap in 
monthly expenditure levels and the differences in how 
households allocate spending within the clothing 
category point to varying needs and consumer 
behavior. Additionally, the growing demand for 
tailoring and garment maintenance services in 
urban areas highlights potential opportunities for 
small business development and vocational training 
programs, especially for youth and women.

FIGURE 6.6 MONTHLY HOUSEHOLD EXPENDITURE SHARE 
WITHIN CLOTHING BY TYPE AND AREA

6.2.2 Footwear

Household expenditure on footwear includes 
spending on shoes and slippers, including traditional 
footwear, as well as expenses related to the cleaning, 
repair, and hire of footwear for men, women, and 
children.

The data on household footwear mean monthly 
expenditure indicates that the majority of spending 
is directed toward men’s and women’s shoes, 
EGGSYRXMRK� JSV� SZIV� ��	� SJ� XSXEP� JSSX[IEV�VIPEXIH�
I\TIRWIW� MR� FSXL� VYVEP� ERH� YVFER� EVIEW�� -R� VYVEP�
households, men’s shoes constitute a slightly larger 
WLEVI������	
�GSQTEVIH�XS�[SQIRƅW�WLSIW������	
��
whereas in urban households, the trend is reversed, 
[MXL�[SQIRƅW�WLSIW� �����	
� VIGIMZMRK�E�QEVKMREPP]�
LMKLIV�TVSTSVXMSR�XLER�QIRƅW������	
��8LMW�WYKKIWXW�
XLEX� JSSX[IEV� GLSMGIW� MR� VYVEP� EVIEW�QE]� TVMSVMXM^I�
durability and utility, while urban consumers might 
place a greater emphasis on variety or fashion for 
[SQIRƅW�JSSX[IEV��8LIWI�TEXXIVRW�GSYPH�EPWS�VIǗIGX�
KIRHIV�WTIGMǖG�VSPIW��QSFMPMX]��SV�[SVO�VIPEXIH�RIIHW�

Expenditure on children’s footwear (under 1 year) 
VIQEMRW� VIPEXMZIP]� QSHIWX�� EX� ����	� SZIVEPP�� [MXL�
very little variation between rural and urban areas. 
1IER[LMPI�� WTIRHMRK� SR� GPIERMRK�� VITEMV�� ERH� LMVI�
SJ� JSSX[IEV� MW� QMRMQEP�� ���	� MR� VYVEP� ERH� ���	� MR�
urban areas, highlighting that such services are 
either rarely used or less accessible, especially in 
rural regions. Urban households spend slightly more 
on these services, likely due to greater availability 
and awareness of repair options. Overall, the 
JSSX[IEV� I\TIRHMXYVI� TVSǖPI� YRHIVWGSVIW� E� JSGYW�
on essential purchases, with minimal investment 
in maintenance or non-purchase services [Figure 
���A��%QSRK�H^SRKOLEKW��4EVS�VITSVXIH�XLI�LMKLIWX�
mean monthly expenditure on footwear at Nu 1,027, 
followed by Bumthang (Nu 1,011) and Gasa (Nu 
1,009) [Table A6.2].

Table A6.2 on mean monthly household clothing 
I\TIRHMXYVI� EGVSWW� H^SRKOLEKW� ERH� XLVSQHIW�
LMKLPMKLXW� WMKRMǖGERX� VIKMSREP� ERH� YVFERƁVYVEP�
disparities in Bhutan. Overall, urban households 
consistently spend more on footwear compared with 
XLIMV�VYVEP�GSYRXIVTEVXW��E�XVIRH�ZMWMFPI�MR�H^SRKOLEKW�
like Trashigang (Nu 1,108 urban vs. 559 rural) and 
Samtse (Nu 1,128 urban vs. 483 rural). Notably, Paro 
and Punakha show relatively balanced spending, 
suggesting a convergence in rural and urban 
consumption patterns in certain regions.
%QSRK�H^SRKOLEKW��&YQXLERK��2Y������
�ERH�4EVS�
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(Nu 1,027) report the highest mean expenditure 
under “Both Areas,” while Pema Gatshel (Nu 446) 
and Lhuentse (Nu 522) report the lowest. Thromdes 
like Thimphu (Nu 1,011) and Gelephu (Nu 705) show 
higher expenditure levels, aligning with expectations 
for urban centers.

FIGURE 6.7 MONTHLY EXPENDITURE SHARE WITHIN 
FOOTWEAR BY TYPE AND AREA

6.2.3 Housing, Water, Electricity, Gas and Other 
Fuels

Household monthly expenses on housing, water, 
electricity, gas and other fuels encompasses 
expenses on rent; maintenance, repair and security 
of dwelling; water supply and miscellaneous services 
relating to the dwelling; and electricity, gas and other 
fuels.

The data on housing-related expenditures reveals 
that rental costs dominate household spending in 
FSXL�VYVEP�ERH�YVFER�EVIEW��EGGSYRXMRK�JSV�SZIV���	�
SJ� XLI� XSXEP�� 7TIGMǖGEPP]�� VYVEP� LSYWILSPHW� EPPSGEXI�
EFSYX� ����	� ERH� YVFER� LSYWILSPHW� ����	� SJ� XLIMV�
housing-related spending to rent, with the combined 
REXMSREP�QIER�WXERHMRK�EX�����	��8LMW�MRHMGEXIW�XLEX��
regardless of location, rental payments are the most 
WMKRMǖGERX� GSQTSRIRX� SJ� LSYWMRK� I\TIRHMXYVI� MR�
Bhutan.
Expenditures on maintenance, repair, and security 
services show a clear urban–rural divide, with 
VYVEP� EVIEW� EPPSGEXMRK� ���	� GSQTEVIH� XS� SRP]� ���	�

MR� YVFER� EVIEW�� 8LMW� VIǗIGX� XLI� PMOIPMLSSH� SJ� VYVEP�
households being responsible for maintaining their 
own properties, as opposed to renters in urban areas. 
On the other hand, urban households spend more 
SR�YXMPMXMIW��TEVXMGYPEVP]�IPIGXVMGMX]������	
�ERH�[EXIV�
WYTTP]�����	
��GSQTEVIH�XS�VYVEP�LSYWILSPHW�EX����	�
ERH����	��VIWTIGXMZIP]��8LMW�WYKKIWXW�QSVI�GSRWMWXIRX�
access to utility services in urban settings. Overall, 
the data underscores how living arrangements and 
MRJVEWXVYGXYVI�EZEMPEFMPMX]�MRǗYIRGI

On average nationally, the monthly housing related 
mean expenditure is around Nu 7,692 per month 
with urban areas spending Nu 9,283 compared 
to Nu 6,724 in rural areas. This trend is consistent 
across almost all regions. Notably, Paro (Nu 15,125), 
Thimphu Thromde (Nu 10,255) and Phuentshogling 
Thromde (Nu 10,732) exhibit the highest urban 
LSYWMRK� I\TIRHMXYVIW� TIV� QSRXL�� VIǗIGXMRK� XLIMV�
status as major economic hubs and potentially more 
expensive housing markets. The data highlights 
a clear urban-rural divide in housing affordability 
and expenditure across Bhutan, with urban areas 
generally demanding a larger portion of household 
budgets for housing [Table A6.3].

FIGURE 6.8 MONTHLY HOUSEHOLD EXPENDITURE SHARE 
ON HOUSING, WATER, ELECTRICITY, GAS AND OTHER FUELS 
CATEGORY BY TYPE AND AREA
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FIGURE 6.9 MEAN MONTHLY EXPENDITURE ON HOUSING, WATER, ELECTRICITY, GAS AND OTHER FUELS CATEGORY BY TYPE 
AND AREA

-R� ������ LSYWILSPHW� MR� YVFER� EVIEW� QEHI� LMKLIV�
actual rentals (Nu 6,879) and imputed rentals (Nu 
9,497) expenditures compared to rural areas (Nu 
4,771 and Nu 5,414 respectively), indicating a higher 
cost of housing and homeownership in urban 
WIXXMRKW��;LMPI�QEMRXIRERGI� ERH� VITEMV� GSWXW�[IVI�
higher in rural areas (Nu 2,034 vs. Nu 1,376), urban 
households spent more on essential utilities like 
water supply (Nu 275 vs. Nu 124) and electricity, 
KEW��ERH�SXLIV�JYIPW��2Y�������ZW��2Y����
��VIǗIGXMRK�
differences in infrastructure and energy consumption 
patterns between the two areas [Figure 6.9].

 Figure 6.10 shows that electricity accounts for the 

PEVKIWX� WLEVI� SJ� I\TIRHMXYVI� EX� ����	� YRHIV� XLI�
electricity, gas and other fuels category with urban 
EVIEW� WTIRHMRK� WMKRMǖGERXP]� QSVI� SR� IPIGXVMGMX]�
�����	
� GSQTEVIH� XS� VYVEP� EVIEW� �����	
�� PMOIP]�
VIǗIGXMRK� KVIEXIV� EGGIWW� XS� ERH� VIPMERGI� SR� KVMH�
power in urban settings. LPG usage is fairly balanced 
FIX[IIR� YVFER� �����	
� ERH� VYVEP� �����	
� EVIEW��
GSRXVMFYXMRK� ����	� XS� XLI� SZIVEPP� JYIP� I\TIRHMXYVI��
Kerosene and “Other Fuel” represent negligible 
proportions of total energy spending. Notably, 
JYIP[SSH�GSRWXMXYXIW�E�WYFWXERXMEP�����	�SJ�IRIVK]�
expenditure in rural areas, highlighting a continued 
dependence on traditional fuel sources, in stark 
GSRXVEWX�XS�MXW�QMRMQEP�YWI�����	
�MR�YVFER�EVIEW�

FIGURE 6.10 HOUSEHOLD EXPENDITURE SHARE WITHIN ELECTRICITY, GAS AND OTHER FUELS
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6.2.4 Furnishings, Household Equipment and 
Routine Household Maintenance

Expenditure on household furniture, furnishings and 
loose carpets; household textiles and appliances; 
glassware, tableware, silverware, etc; tools and 
equipment for house and garden; and goods and 
services for routine household maintenance makes 
up this section.

Generally, urban households spend more across 
most categories compared to their rural counterparts 
under the “Furnishings, Household Equipment 
ERH� 6SYXMRI� ,SYWILSPH� 1EMRXIRERGIƉ� I\TIRHMXYVI�
category, which aligns with expected differences in 
GSRWYQIV� TVIJIVIRGIW�� ;MXLMR� XLMW� GEXIKSV]�� YVFER�
households consistently spend more on most 
categories, including “Furniture, Furnishing and loose 
GEVTIXWƉ������	�MR�YVFER�ZW����	�MR�VYVEP
��ƈ,SYWILSPH�
8I\XMPIƉ�����	�ZW���	
��ƈ,SYWILSPH�%TTPMERGIWƉ������	�
ZW�� ����	
�� ƈ+PEWW[EVI�� XEFPI[EVI� ERH� LSYWILSPH�
YXIRWMPWƉ� ����	� ZW�� ���	
�� ERH� ƈ+SSHW� ERH� WIVZMGIW�

JSV�VSYXMRI�LSYWILSPH�QEMRXIRERGIƉ������	�ZW����	
�
This trend suggests higher purchasing power, 
different lifestyle choices, or greater access to 
these goods and services in urban areas. “Tools and 
equipment for house and garden” is the only category 
[LIVI�VYVEP�I\TIRHMXYVI������	
�WMKRMǖGERXP]�I\GIIHW�
YVFER� I\TIRHMXYVI� ����	
�� VIǗIGXMRK� XLI� TVSFEFPI�
higher reliance on gardening and home maintenance 
by rural households themselves, often requiring more 
WTIGMEPM^IH�XSSPW�?*MKYVI�����A�

On average, Bhutanese households spend 
approximately Nu 1,121 per month on household 
appliances. Similarly, the mean monthly expenditure 
on furniture, furnishings, and loose carpets is about 
Nu 1,105. Urban households tend to spend more in 
this category, with mean monthly expenditure of Nu 
1,286, compared to Nu 971 among rural households. 
(^SRKOLEK� [MWI�� 8EWLM� =ERKXWI� �2Y� ���
� LEW� XLI�
lowest monthly mean spending on this category 
[Table A6.4].

FIGURE 6.11 MONTHLY HOUSEHOLD EXPENDITURE SHARE ON FURNISHING, HOUSEHOLD EQUIPMENT AND ROUTINE 
HOUSEHOLD MAINTENANCE CATEGORY BY TYPE AND AREA

%�WMKRMǖGERX�XVIRH�SFWIVZIH�EGVSWW�XLI�GSYRXV]�MW�XLI�
overall higher urban expenditure compared to rural, 
with the national mean for Bhutan showing urban 
I\TIRHMXYVI�EX�2Y���������ZIVWYW�6YVEP�EX�2Y����������
leading to a combined mean of Nu 2,001 mean per 
month on Furnishing, household equipment and 
routine household maintenance [Table A6.4].

6.2.5 Health Consumption Expenditure of 
Households

Expenses incurred under this category of 
consumption comprises expenses on medicine 
and health products; medical products such as 
pregnancy test kits, etc; medical assistive products 

such as spectacles, etc; outpatient care services; 
inpatient care services; and other health services 
such as diagnostic imaging services and similar 
related services.

For Bhutan as a whole, the mean monthly urban 
mean expenditure on health-related expenses (Nu 
1,097) is higher than the rural (Nu 986), leading to an 
overall monthly mean expenditure of Nu 1,032 [Figure 
6.13]. This general trend of urban areas having higher 
I\TIRHMXYVI� MW� SFWIVZIH� MR�QER]�H^SRKOLEKW� WYGL�
as Trashigang (Urban: Nu 1,538 vs. Rural: Nu 1,332), 
Punakha (Urban: Nu 1,517 vs. Rural: Nu 1,197), and 
Samtse (Urban: Nu 1,212 vs. Rural: Nu 573). The 
WYVZI]�EPWS�LMKLPMKLXW�WMKRMǖGERX�HMWTEVMXMIW�FIX[IIR�
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H^SRKOLEKW��[MXL�EVIEW�PMOI�;ERKHYI�4LSHVERK�ERH�
Trashigang at the higher end, and Chhukha, Samdrup 
.SRKOLEV��ERH�4LYIRXWLSPMRK�8LVSQHI�EX� XLI� PS[IV�
end (Table A6.5).

Across most categories, urban areas show 
WMKRMǖGERXP]� LMKLIV� WTIRHMRK�� ;MXLMR� XLI� FVSEH�
expenditure on health-related commodities, 
ƈ1IHMGMRI� ERH� ,IEPXL� 4VSHYGXWƉ� I\TIRHMXYVI� MW�
����	� MR� YVFER� EVIEW� GSQTEVIH� XS� ����	� MR� VYVEP�
areas. Similarly, “Outpatient care services” see urban 
WTIRHMRK� EX� ���	� ZIVWYW� ���	� MR� VYVEP� VIKMSRW�� ERH�
“Other health services” are also higher in urban 
WIXXMRKW�����	�ZW�����	
��8LMW�XVIRH�WYKKIWXW�KVIEXIV�
EGGIWW�XS��SV�YXMPM^EXMSR�SJ��JSVQEP�LIEPXLGEVI�WIVZMGIW�
and products in urban centers, possibly due to 
FIXXIV� MRJVEWXVYGXYVI��EZEMPEFMPMX]�SJ�WTIGMEPM^IH�GEVI��
and higher disposable income. However, a notable 
exception is “Health only Rimdo,” which shows a 
WYFWXERXMEPP]�LMKLIV�TIVGIRXEKI�MR�VYVEP�EVIEW������	
�
GSQTEVIH�XS�YVFER�EVIEW������	
��MRHMGEXMRK�E�KVIEXIV�
reliance on traditional or spiritual healing practices in 
VYVEP�GSQQYRMXMIW�� ƈ-RTEXMIRX�GEVI�WIVZMGIWƉ�WLS[�E�
VIPEXMZIP]� WQEPPIV� HMJJIVIRGI� FIX[IIR� YVFER� ����	
�
ERH� VYVEP� ����	
� EVIEW�� MQTP]MRK� QSVI� IUYMXEFPI�

EGGIWW� SV� RIIH� JSV� LSWTMXEPM^EXMSR� EGVSWW� FSXL�
demographics [Figure 6.12].

FIGURE 6.12 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE ON HEALTH BY TYPE AND AREA

FIGURE 6.13 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON HEALTH BY HOUSEHOLD HEAD SEX AND AREA

6.2.6 Transport Related Expenditure

Expenses under this category comprises expenses 
on purchase of vehicles, operation of personal 
transport equipment, on passenger transport 
services, and on transport services of goods.

Bhutanese households spend an average of Nu 
7,825 per month on transport-related expenses. 
Disaggregated by residence, rural households 
reported a mean monthly expenditure of Nu 6,303, 
[LMPI� YVFER� LSYWILSPHW� WTIRH� WMKRMǖGERXP]� QSVI�
at Nu 10,146. Thimphu Thromde stands out with 
E� ǖKYVI� SJ� 2Y� �������� [LMGL� MW� RSXEFP]� EFSZI� XLI�
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national mean, underscoring its role as the capital 
ERH� TVMQEV]� IGSRSQMG� LYF�� -R� GSRXVEWX�� 0LYIRXWI�
WLS[W�E�WMKRMǖGERXP]�PS[IV�I\TIRHMXYVI�SJ�2Y�������
compared to the national averages and urban centers 
like Thimphu Thromde [Table A6.6].

 A consistent trend across most regions and for 
Bhutan as a whole is the higher expenditure in 
urban areas for “Passenger transport services” 
and often for the “Purchase of vehicles,” indicating 
greater reliance on public or private transport and 
potentially more frequent vehicle acquisitions in 
urban settings. For instance, the monthly mean 
expenditure on “Passenger transport services” is Nu 

4,652 in urban areas compared to Nu 2,190 in rural 
areas. This highlights the greater mobility needs and 
infrastructure available in urban centers. Additionally, 
“Transport services of goods” generally exhibits lower 
ǖKYVIW�EGVSWW�FSXL�VYVEP�ERH�YVFER�EVIEW�GSQTEVIH�
to passenger transport, yet it remains a crucial 
expenditure category for businesses and households. 
The wide variation in expenditure patterns across 
HMJJIVIRX� H^SRKOLEKW� ERH� XLVSQHIW�� TEVXMGYPEVP]�
between rural and urban divisions, underscores the 
diverse transportation needs, access to services, and 
economic activities prevalent across the different 
regions of Bhutan [Table A6.6 and Figure 6.14].

FIGURE 6.14 MEAN MONTHLY TRANSPORT RELATED HOUSEHOLD CONSUMPTION EXPENDITURE BY DZONGKHAG AND 
THROMDE

:ILMGPI�TYVGLEWIW�VITVIWIRX�XLI�LMKLIWX�I\TIRHMXYVI��
with households in urban areas spending more 
XLER� �����	
� VYVEP� EVIEW� �����	
�� 6YVEP� LSYWILSPHW�
spend more on the operation of personal transport 
equipment, which is more prevalent in rural areas 
�����	
� GSQTEVIH� XS� YVFER� EVIEW� EX� ����	��
Passenger transport services remain consistent 
EGVSWW�FSXL�EVIEW�EX�EVSYRH����	��MRHMGEXMRK�YRMJSVQ�
HIQERH�VIKEVHPIWW�SJ�PSGEXMSR��1IER[LMPI��XVERWTSVX�

services for goods constitute only a small fraction of 
total transport spending, slightly higher in urban areas 
����	
�GSQTEVIH� XS� VYVEP�EVIEW� ����	
��[LMGL�GSYPH�
be linked to higher commercial activity. This data 
suggests that while rural and urban transportation 
needs align in several respects, infrastructure and 
EGGIWWMFMPMX]�MRǗYIRGI�WTIRHMRK�FILEZMSVW�HMJJIVIRXP]�
across regions [Figure 6.15].
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FIGURE 6.15 MONTHLY TRANSPORT RELATED HOUSEHOLD 
CONSUMPTION EXPENDITURE SHARE BY TYPE AND AREA

6.2.7 Information And Communication Expenditure

Household consumption expenditure on information 
and communication includes spending on equipment 
such as mobile phones and related devices, software 
(excluding games), and services such as voice calls, 
data plans, repairs, and other communication-related 
services.

8LI� QIER� QSRXLP]� -'8� I\TIRHMXYVI� MR� &LYXER�
ZEVMIW� WMKRMǖGERXP]� FIX[IIR� YVFER� ERH� VYVEP� EVIEW��
Nationally, the mean monthly expenditure stands at 
Nu 3,007 per month, with urban households spending 
Nu 4,017, while rural households allocate only Nu 
2,387. This disparity highlights the digital divide, as 

urban areas tend to have better infrastructure and 
greater dependency on digital services. Among 
urban areas, households in Samtse records the 
highest expenditure at Nu 5,441 per month, while 
Trashi Yangtse has the lowest at Nu 1,946 per month. 
1IER[LMPI��VYVEP�VIKMSRW�WLS[�RSXEFPI�ZEVMEXMSR��[MXL�
Paro spending Nu 5,299, and Lhuentse reporting the 
lowest at Nu 1,231 per month. Thromde households 
EPWS� HIQSRWXVEXI� LMKLIV� -'8� I\TIRHMXYVIW� VERKMRK�
from Nu 3,908 in Phuentsholing to Nu 4,269 in 
Gelephu, reinforcing the trend of greater digital 
IRKEKIQIRX�MR�QYRMGMTEP�^SRIW�?8EFPI�%���A�

Female-headed households tend to spend more, with 
mean monthly expenditure of Nu 3,167, compared to 
Nu 2,911 for male-headed households (Figure 6.17). 
)\TIRHMXYVIW�SR�-'8�WIVZMGIW�WIIQ�XS�FI�WMKRMǖGERXP]�
higher in both rural and urban households that are 
headed by females [Figure 6.17].

;MXLMR�XLI�SZIVEPP�-'8�VIPEXIH�I\TIRHMXYVI��I\TIRHMXYVI�
MW�FVSEHP]�GPEWWMǖIH�MRXS�XLSWI�HSRI�SR�-'8�IUYMTQIRX��
software, and services across rural and urban areas. 
Households in urban areas reported higher spending 
EGVSWW� EPP� GEXIKSVMIW�� VIǗIGXMRK� KVIEXIV� EGGIWW� XS�
ERH� VIPMERGI� SR� -'8�� *SV� MRWXERGI�� QIER� QSRXLP]�
I\TIRHMXYVI�SR�-'8�IUYMTQIRX�MR�YVFER�EVIEW�[EW�2Y�
2,557 per (household) compared to Nu 1,627 in rural 
EVIEW��;LMPI� WSJX[EVI�I\TIRHMXYVI� WLS[W� XLI�QSWX�
WMKRMǖGERX� KET� [MXL� YVFER� LSYWILSPHW� WTIRHMRK�
around Nu 1,168 per month versus Nu 172 in rural 
EVIEW�� -'8� WIVZMGIW� XLEX� MRGPYHI� ZSMGI� GEPP�� HEXE�
plans and all also follow this trend, with urban areas 
spending Nu 2,356 against Nu 1,603 in rural areas.

FIGURE 6.16 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE WITHIN INFORMATION AND COMMUNICATION 
CATEGORY BY TYPE AND AREA
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FIGURE 6.17 MEAN MONTHLY EXPENDITURE ON INFORMATION AND COMMUNICATION BY AREA AND SEX OF HOUSEHOLD HEAD

TABLE 6.1 MEAN MONTHLY HOUSEHOLD EXPENDITURE 
ON VOICE AND MOBILE DATA PLAN BY DZONGKHAG AND 
THROMDE AND AREA*

Dzongkhag/Thromde Rural Urban Both 
Areas

Bumthang  1,843  1,677  1,805
Chhukha  1,394  1,302  1,375
Dagana  1,539  2,257  1,666
Gasa  1,967  1,176  1,715
Haa  784  792  786
Lhuentse  894  1,015  910
1SRKKEV  1,165  1,533  1,268
Paro  2,492  2,176  2,422
Pema Gatshel  1,032  1,818  1,268
Punakha  1,954  1,786  1,914
7EQHVYT�.SRKOLEV  1,138  985  1,122
Samtse  1,532  2,104  1,656
Sarpang  1,354  1,474  1,365
Thimpu  1,571  1,462  1,566
Trashigang  1,017  1,157  1,040
Trashi Yangtse  1,014  1,275  1,049
Trongsa  971  1,288  1,035
Tsirang  1,092  1,471  1,144
;ERKHYI�4LSHVERK  1,602  1,732  1,617
Zhemgang  1,056  1,605  1,146
Phuentshogling Thromde  -  1,720  1,720
7EQHVYT�.SRKOLEV�8LVSQHI  -  1,431  1,431
Gelephu Thromde  -  1,963  1,963
Thimphu Thromde  -  1,573  1,573
Bhutan  1,455  1,643  1,528

�8LI�IWXMQEXIW�I\GPYHI�XLSWI�I\TIRHMXYVI�HSRI�SR�ǖ\IH�PIEWIH�PMRI��
broadband internet services

As shown in Table 6.1, the expenditure on voice and 
mobile data plans shows notable variation across 
H^SRKOLEKW� ERH� FIX[IIR� VYVEP� ERH� YVFER� EVIEW��
Urban households generally have higher expenditures, 
EW�WIIR�MR�H^SRKOLEKW�PMOI�(EKERE��2Y�������ZW��2Y�
1,539), Samtse (Nu 2,104 vs. Nu 1,532), and Pema 
+EXWLIP��������ZW�������
��VIǗIGXMRK�KVIEXIV�VIPMERGI�
on mobile communication and internet services. 
However, exceptions exist where rural expenditure 
exceeds or is close to urban, such as in Gasa (Nu 
1,967 rural vs. Nu 1,176 urban) and Bumthang (Nu 
1,843 rural vs. Nu 1,677 urban). Nationally, the mean 
expenditure is Nu 1,528, with rural areas spending 
slightly less (Nu 1,455) than urban areas (Nu 1,643), 
indicating a digital usage and access gap that still 
exists between rural and urban populations.

6.2.8 Recreation, Sports and Culture

Expenditure on recreation, sports, and culture includes 
spending on recreational durables such as cameras, 
video games, sports equipment, and related goods; 
garden products and pets; recreational services such 
as sports and related activities; cultural goods and 
services including newspapers, books, stationery, 
and package holidays.

On average, urban households spends a higher 
propensity on recreational activities, spending Nu 
1,007 monthly, compared to their rural counterparts 
at Nu 800. This disparity suggests differences in 
disposable income, access to recreational facilities, 
or lifestyle preferences between urban and rural 
WIXXMRKW��4EVS�H^SRKOLEK�WXERHW�SYX�[MXL�XLI�LMKLIWX�
mean monthly expenditure at Nu 1,554, indicating 
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E� TSXIRXMEPP]� QSVI� EǙYIRX� TSTYPEXMSR� SV� E� KVIEXIV�
emphasis on leisure activities. The overall national 
mean for these expenditures is around Nu 885 per 
month for the expenditure category (Table A6.8).

Urban households show higher expenditure in 
VIGVIEXMSREP� HYVEFPIW� ����	� ZW� ���	
�� VIGVIEXMSREP�
WIVZMGIW������	�ZW����	
��GYPXYVEP�WIVZMGIW�����	�ZW�
���	
��ERH�RI[WTETIVW��FSSOW��ERH�WXEXMSRIV]������	�
ZW�����	
�GSQTEVIH� XS� VYVEP� LSYWILSPHW��9WEKI�SJ�
other recreational durables such as games and 
sporting equipment is equal across rural and urban 
EVIEW� �����	
�� VIǗIGXMRK� E� WLEVIH� MRXIVIWX� MR� WYGL�
EGXMZMXMIW�� 0MOI[MWI�� YVFER� LSYWILSPHW� �����	
� XIRH�
to spend more on recreational services than rural 
households.

Conversely, rural households show higher 

TEVXMGMTEXMSR�MR�KEVHIR�ERH�TIXW������	�ZW����	
�ERH�
package holiday and neykor� �����	�ZW�����	
��8LMW�
QE]�VIǗIGX�VYVEP�PMJIWX]PIW�XLEX�EVI�QSVI�GPSWIP]�XMIH�
to nature, domestic animals, and traditional practices 
like neykor (spiritual pilgrimage or retreats). The high 
percentages for package holiday and neykor in both 
rural and urban areas indicate a strong cultural or 
spiritual value across the country. Overall, the data 
highlights both commonalities and contrasts in how 
people in different areas of Bhutan engage with 
recreational and cultural activities (Figure 6.18).
-R�XIVQW�SJ�GYPXYVEP�XVEZIP��JIQEPI�LIEHIH�LSYWILSPHW�
spent more on neykor (religious or pilgrimage 
travel), with mean monthly expenditure of Nu 4,308, 
compared to Nu 3,878 for male-headed households. 
The overall mean monthly expenditure on neykor 
stood at Nu 4,072 (Figure 6.1).

FIGURE 6.18 MONTHLY EXPENDITURE SHARE WITHIN RECREATION, SPORTS AND CULTURE CATEGORY BY TYPE AND AREA

FIGURE 6.19 MEAN MONTHLY EXPENDITURE ON NEYKOR BY SEX OF THE HOUSEHOLD HEAD AND AREA
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6.2.9 Education

Educational expenses include expenditure (fees) 
incurred on early childhood and primary education; 
secondary education, post-secondary education 
such as vocational training, language course; tertiary 
IHYGEXMSR�� ERH� IHYGEXMSR� RSX� HIǖRIH� IPWI[LIVI�
WYGL� EW� LMVMRK� SJ� MRHITIRHIRX� XYXSVW�� -)087�� 48)��
etc. Expenses on clothing, footwear and stationeries 
are captured under their respective expenditure 
GEXIKSVMIW�EW�HIǖRIH�YRHIV�'3-'34������

The mean monthly household expenditure on 
education in rural areas was Nu 1,168 , while urban 
LSYWILSPHW� WTIRH� WMKRMǖGERXP]� QSVI�� EZIVEKMRK�
Nu 2,052. The national mean monthly education 
expense stands at Nu 1,519 [ Figure 6.20]. This 
indicates a clear disparity in educational spending 
between rural and urban households, with urban 
households spending approximately Nu 884 more 
per month [Table A6.9].

FIGURE 6.20 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON EDUCATION BY AREA

;MXLMR�XLI�IHYGEXMSR�VIPEXIH�I\TIRHMXYVI��XLI�LMKLIWX�
expense is on tertiary education, accounting for 
����	�SJ�XSXEP�I\TIRHMXYVI��[MXL�VYVEP�EVIEW�WTIRHMRK�
WPMKLXP]� QSVI� �����	
� XLER� YVFER� EVIEW� �����	
��
7IGSRHEV]� IHYGEXMSR� JSPPS[W�� GSQTVMWMRK� ����	�
SJ� XSXEP� WTIRHMRK�� EKEMR� [MXL� VYVEP� EVIEW� �����	
�
WPMKLXP]� XVEMPMRK� YVFER� EVIEW� �����	
�� 7TIRHMRK� SR�
)''(� ERH� TVMQEV]� IHYGEXMSR� �����	
�� MRHMGEXIW� E�
VIPEXMZIP]�FEPERGIH�HMWXVMFYXMSR�FIX[IIR�VYVEP������	
�
ERH�YVFER������	
�EVIEW��4SWX�WIGSRHEV]�IHYGEXMSR�
VIGIMZIW�XLI�PIEWX�EPPSGEXMSR�EX����	��[MXL�VYVEP�EVIEW�
MRZIWXMRK�QSVI� ����	
�GSQTEVIH�XS�YVFER�����	
��%�
WQEPP�TSVXMSR�����	��MW�WTIRX�SR�IHYGEXMSR�RSX�HIǖRIH�
elsewhere, suggesting spending on such as hiring 
SJ�MRHITIRHIRX�XYXSVW�� -)087��48)��[MXL�E�RSXMGIEFP]�
LMKLIV�WLEVI�MR�YVFER�EVIEW�����	
�

FIGURE 6.21 MONTHLY HOUSEHOLD EDUCATION 
CONSUMPTION EXPENDITURE SHARE BY LEVEL OF 
EDUCATION AND AREA

TABLE 6.3 MEAN MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE ON EDUCATION BY SEX OF HEAD OF 
HOUSEHOLD AND AREA

Sex of the Head of 
Household Rural Urban Overall

1EPI 1,008 1,983 1,399
Female 1,422 2,168 1,714
Overall 1,168 2,052 1,519

The data suggests that households headed by 
females consistently have higher education 
expenditure across rural, urban, and overall national 
PIZIPW�� -R� VYVEP� EVIEW�� JIQEPI�LIEHIH� LSYWILSPHW�
spend Nu 1,422, compared to Nu 1,008 for male-
LIEHIH�LSYWILSPHW��VIǗIGXMRK�E�WXVSRKIV�MRZIWXQIRX�
in education despite potential challenges in access. 
This trend persists in urban areas, where female-
headed households allocate Nu 2,168, surpassing 
male-headed households at Nu 1,983. Across 
both rural and urban settings, the national average 
indicates that female-headed households spend Nu 
1,714 on education, compared to Nu 1,399 for male-
headed ones [Table 6.3].

6.2.10 Restaurant And Accommodation Services

This household consumption includes expenditures 
on accommodation services, including spending on 
camping sites and student accommodations such as 
boarding schools, universities, and other educational 
institutions.
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At the national level, urban households report mean 
QSRXLP]� I\TIRHMXYVI� SJ� 2Y� ������� WMKRMǖGERXP]�
higher than rural households at Nu 503, indicating 
a notable urban–rural disparity [Table A6.10). The 
mean monthly expenditure on accommodation 
[accommodation and services charges in hotels, 
inns, hostels, homestay and similar accommodation] 
VIQEMRW� VIPEXMZIP]� GSRWMWXIRX�FIX[IIR� VYVEP� �����	
�
ERH� YVFER� �����	
� EVIEW�� ,S[IZIV�� GEQTMRK� WMXI�
expenditure is notably higher in urban settings 
����	
� GSQTEVIH� XS� VYVEP� EVIEW� ����	
�� PMOIP]� HYI�
to greater availability of recreational facilities and 
tourism-related infrastructure in cities. Conversely, 
student residence, school, and other educational 
accommodation expenditures appear slightly more 

JSV� VYVEP� LSYWILSPHW� ����	
� XLER�YVFER�LSYWILSPHW�
����	
�� 3ZIVEPP�� I\TIRHMXYVI� XVIRHW� HIQSRWXVEXI�
how different accommodation types receive varying 
ǖRERGMEP� EPPSGEXMSRW� HITIRHMRK� SR� PSGEXMSR�FEWIH�
needs and access to infrastructure [Figure 6.23].

(^SRKOLEKW� WYGL� EW� 4YREOLE� ERH� 0LYIRXWI�
report high rural expenditure (Nu 1,295 and Nu 
���� VIWTIGXMZIP]
�� [LMPI� SXLIVW� PMOI� 1SRKKEV� ERH�
8VEWLMKERK�VIǗIGX�QYGL�PS[IV�VYVEP�I\TIRHMXYVI��2Y�
171 and Nu 221). Urban households, particularly 
Thimphu Thromde (Nu 1,654), Gelephu Thromde (Nu 
1,243), and Samtse (Nu 1,612), exhibit the highest 
expenditure levels, underscoring the economic 
concentration in urban centres (Table A6.8).

FIGURE 6.22 MEAN MONTHLY HOUSEHOLD EXPENDITURE ON RESTAURANT AND ACCOMMODATION SERVICES BY TYPE AND 
AREA

 

FIGURE 6.23 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE ON RESTAURANT AND 
ACCOMMODATION SERVICES BY TYPE AND AREA

6.2.11 Insurance And Financial Services

Consumption expenditure in this category includes 
spending on insurance products such as life 
insurance, transport-related insurance, and similar 
ǖRERGMEP� MRWXVYQIRXW��EW�[IPP�EW�I\TIRWIW� MRGYVVIH�
MR�EGGIWWMRK�ǖRERGMEP�WIVZMGIW�

The national monthly mean expenditure under this 
category is Nu 3,914 per month. Urban households 
HIQSRWXVEXI� WMKRMǖGERXP]� LMKLIV� QIER� QSRXLP]�
spending (Nu 4,902) compared to rural households 
�2Y������
��PMOIP]�VIǗIGXMRK�KVIEXIV�EGGIWW�XS�ǖRERGMEP�
institutions, insurance coverage, and formal banking 
services [Table A6.11]. Nationally, urban households 
GSRXVMFYXI� �����	� SJ� XSXEP� ǖRERGMEP� WIVZMGIW�
consumption expenditures. Conversely, rural 
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LSYWILSPHW�EPPSGEXI�E�PEVKIV�TVSTSVXMSR�������	
�SJ�
XLIMV�I\TIRHMXYVI�XS[EVH�ǖRERGMEP�VIPEXIH�GSWXW�

Gender-based differences also emerge, with male-
headed households spending slightly more (Nu 
4,035) than female-headed households (Nu 3,715) 
per month. This variation could stem from household 
ǖRERGMEP� TVMSVMXMIW�� SV� HMJJIVIRGIW� MR� EGGIWW� XS�
insurance and investment opportunities. Overall, 
the trends highlight urban dominance in insurance 
spending while rural households lean more toward 
ǖRERGMEP�WIVZMGIW�?*MKYVI�������*MKYVI������ERH�8EFPI�
A6.11].

FIGURE 6.24 MONTHLY HOUSEHOLD CONSUMPTION 
EXPENDITURE SHARE WITHIN INSURANCE AND FINANCIAL 
SERVICES BY TYPE AND AREA

FIGURE 6.25 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON INSURANCE AND FINANCIAL SERVICES BY SEX 
OF HOUSEHOLD HEAD AND AREA

6.2.12 Personal Care, Social Protection and 
Miscellaneous

Consumption expenditure in this category includes 
spending on personal care items such as electric 
appliances for grooming, services at hairdressing 
salons, jewelry and watches, as well as expenditures 
related to social protection.

The mean monthly expenditure by Bhutanese 
households was approximately Nu 1,507 per month 
on personal care and social protection. Rural 
households spend around Nu 1,110, while urban 

LSYWILSPHW�WTIRH�WMKRMǖGERXP]�QSVI�EX�2Y�������TIV�
month (Table A6.8).

;MXLMR�XLIWI�I\TIRHMXYVI�GEXIKSV]��VYVEP�LSYWILSPHW�
WTIRH� QSVI� SR� 4IVWSREP� 'EVI� �����	
� XLER� YVFER�
LSYWILSPHW� �����	
�� MRHMGEXMRK� E� KVIEXIV� VIPEXMZI�
emphasis or need in this category. On the other hand, 
urban households spend more on Personal Effects 
�����	
� GSQTEVIH� XS� VYVEP� LSYWILSPHW� �����	
��
VIǗIGXMRK� PMJIWX]PI� HMJJIVIRGIW� ERH� TSWWMFP]� KVIEXIV�
access to consumer goods in urban markets [Figure 
6.26).
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A notable contrast emerges in Social Protection 
spending, where urban households spend nearly 
���XMQIW�QSVI�����	
�XLER�VYVEP�LSYWILSPHW�����	
��
This could be attributed to formal insurance, 
pension schemes, or social welfare programs in 

urban settings. The overall national mean monthly 
expenditure masks these disparities, with combined 
WTIRHMRK� EGVSWW� FSXL� EVIEW� EX� ����	� JSV� 4IVWSREP�
'EVI������	�JSV�4IVWSREP�)JJIGXW��ERH����	�JSV�7SGMEP�
Protection.

FIGURE 6.26 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE ON PERSONAL CARE AND SOCIAL PROTECTION BY 
TYPE AND AREA

FIGURE 6.27 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE OF PERSONAL CARE AND SOCIAL PROTECTION BY 
SEX OF HOUSEHOLD HEAD AND AREA
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Figure 6.27 shows that females consistently spend 
QSVI� XLER�QEPIW�EGVSWW�EPP�GEXIKSVMIW�� -R�4IVWSREP�
Care, females spend Nu 1,031 per month on average 
compared to males’ Nu 866 , suggesting that women 
may allocate more resources toward grooming, 
hygiene, or related services. Similarly, in Personal 
Effects, females spend Nu 1,141 versus Nu 1,022 
for males on average per month. This pattern may 
VIǗIGX� HMJJIVIRX� GSRWYQTXMSR� TVIJIVIRGIW� SV� WSGMEP�
expectations placed on women regarding personal 
upkeep and appearance.

Under Social Protection, females again lead with 
Nu 1,435 per monthly mean expenditure compared 
to Nu 1,300 for males. This may indicate greater 
participation in or access to social protection 
QIGLERMWQW�� SV� E� LMKLIV� TVMSVMXM^EXMSR� SJ� ǖRERGMEP�
security by women. The overall mean spending 
reinforces these differences, with females averaging 
Nu 1,656 compared to Nu 1,418 for males. Nationally, 
this suggests that women’s economic behavior 
QE]� FI� QSVI� HMZIVWMǖIH� ERH� WIGYVMX]�GSRWGMSYW��
and highlights the importance of including gender 
perspectives in expenditure and social policy 
analysis.

FIGURE 6.28 MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE ON PERSONAL CARE AND SOCIAL PROTECTION BY 
SEX OF HOUSEHOLD HEAD
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ANNEXURE: STATISTICAL TABLES
TABLE A2.1 POPULATION, HOUSEHOLDS, MEAN HOUSEHOLD SIZE AND PROPORTION OF FEMALE HEADED HOUSEHOLDS BY 
DZONGKHAG/THROMDE

Dzongkhag/Thromde Population Households Mean Household Size Proportion of Female 
Headed Households

Bumthang   11,265   3,165 3.6 72
Chhukha   33,286   9,027 3.7 32.5
Dagana   21,529   5,339 4 33.2
Gasa   2,175   641 3.4 50.2
Haa   8,260   2,392 3.5 35.7
Lhuentse   9,917   2,764 3.6 61.7
1SRKKEV   27,735   7,002 4 43.7
Paro   48,302   13,870 3.5 57.2
Pema Gatshel   18,737   5,551 3.4 30.5
Punakha   22,507   6,177 3.6 56.6
7EQHVYT�.SRKOLEV   25,890   6,671 3.9 22.4
Samtse   53,305   13,885 3.8 25
Sarpang   36,369   8,885 4.1 29.4
Thimphu   16,502   5,069 3.3 34.2
Trashigang   35,549   9,924 3.6 32.6
Trashi Yangtse   12,575   3,515 3.6 52
Trongsa   15,206   3,400 4.5 47.6
Tsirang   19,645   5,145 3.8 14.4
;ERKHYI�4LSHVERK   19,909   5,057 3.9 58.1
Zhemgang   13,671   3,238 4.2 40.2
Phuentshogling Thromde   32,236   9,192 3.5 23.7
7EQHVYT�.SRKOLEV�8LVSQHI   6,407   1,870 3.4 35.2
Gelephu Thromde   9,084   2,601 3.5 30.7
Thimphu Thromde   92,537   25,429 3.6 37.5
Overall   592,598   159,808 3.7 37.7 

TABLE A2.2 POPULATION BY AGE GROUP, AREA AND SEX

Age 
Group

Urban Rural Both Areas
Male Female Both Sex Male Female Both Sex Male Female Both Sex

0–4 10,010 9,295 19,305 12,713 9,717 22,430 22,724 19,011 41,735
5–9 9,679 9,281 18,960 13,959 13,776 27,734 23,638 23,056 46,694
10–14 10,125 9,872 19,997 16,514 16,923 33,437 26,639 26,795 53,434
15–19 8,716 9,319 18,035 17,610 15,542 33,152 26,327 24,861 51,188
20–24 7,108 10,375 17,483 12,048 11,623 23,670 19,156 21,998 41,153
25–29 8,575 11,343 19,919 11,475 10,887 22,363 20,051 22,231 42,281
30–34 11,073 12,234 23,307 12,836 14,710 27,545 23,908 26,943 50,852
35–39 10,092 11,514 21,606 13,394 15,207 28,601 23,486 26,721 50,207
40–44 8,338 8,206 16,544 13,051 14,685 27,736 21,388 22,891 44,279
45–49 6,065 5,586 11,651 11,420 12,735 24,155 17,485 18,321 35,806
50–54 4,430 3,791 8,222 10,649 12,207 22,856 15,079 15,999 31,078
55–59 3,010 3,359 6,369 9,898 9,914 19,812 12,908 13,273 26,181
60–64 1,954 2,845 4,799 9,405 8,858 18,263 11,359 11,703 23,061
65–69 1,625 1,899 3,524 7,823 7,211 15,033 9,447 9,109 18,557
70–74 1,258 1,549 2,807 6,443 5,290 11,732 7,701 6,839 14,540
75–79 958 839 1,798 3,899 3,475 7,374 4,857 4,314 9,172
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Age 
Group

Urban Rural Both Areas
Male Female Both Sex Male Female Both Sex Male Female Both Sex

80–84 421 867 1,289 2,568 2,251 4,819 2,989 3,119 6,108
85+ 560 520 1,080 2,525 2,667 5,193 3,086 3,187 6,273
Overall 103,997 112,695 216,692 188,229 187,676 375,905 292,227 300,371 592,598

TABLE A2.3 AGE DISTRIBUTION BY MARITAL STATUS AND AREA

Area/Marital Status Mean Minimum Maximum 25th Percentile Median 75th Percentile
Both Areas 42.0 14 105 28 39 54
2IZIV�1EVVMIH 24.4 14 96 18 21 26
Living Together 34.0 19 82 24 30 39
1EVVMIH 45.4 16 99 34 43 55
Divorced 44.8 21 99 35 42 53
Separated 46.4 17 93 32.5 43 59
;MHS[�;MHS[IV 69.0 23 105 60 70 79
Urban 37.8 15 95 27 35 46
2IZIV�1EVVMIH 23.5 15 85 18 21 26
Living Together 30.8 19 62 23.5 27.5 34.5
1EVVMIH 41.1 16 95 32 39 48
Divorced 43.4 22 83 35 41 50
Separated 42.7 23 82 32 40 49
;MHS[�;MHS[IV 65.2 25 95 55 67 75
Rural 44.2 14 105 30 42 57
2IZIV�1EVVMIH 25.0 14 96 18 21 27
Living Together 38.3 20 82 28 34 49
1EVVMIH 47.6 16 99 36 46 58
Divorced 45.6 21 99 35 43 55
Separated 48.3 17 93 33 46.5 61
;MHS[�;MHS[IV 70.2 23 105 61 72 80

TABLE A3.1 DISTRIBUTION OF HOUSEHOLDS OWNERSHIP BY DZONGKHAGS, THROMDE AND AREA

Dzongkhag/Thromde
Ownership of Dwelling

Yes No Total
Bumthang
Rural 1,919 501 2,420
Urban 197 548 745
Total 2,116 1,049 3,165
Chhukha
Rural 5,325 1,974 7,300
Urban 343 1,384 1,728
Total 5,668 3,359 9,027
Dagana
Rural 3,942 468 4,410
Urban 548 381 929
Total 4,490 849 5,339
Gasa
Rural 381 50 431
Urban 49 161 210
Total 430 211 641
Haa
Rural 1,591 305 1,896
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Dzongkhag/Thromde
Ownership of Dwelling

Yes No Total
Urban 133 363 496
Total 1,724 668 2,392
Lhuentse
Rural 2,300 107 2,406
Urban 31 326 358
Total 2,331 433 2,764
1SRKKEV
Rural 5,078 84 5,162
Urban 265 1,575 1,840
Total 5,344 1,658 7,002
Paro
Rural 4,948 5,833 10,781
Urban 383 2,706 3,089
Total 5,331 8,539 13,870
Pema Gatshel
Rural 3,781 203 3,985
Urban 481 1,086 1,567
Total 4,262 1,289 5,551
Punakha
Rural 2,983 1,803 4,786
Urban 260 1,131 1,390
Total 3,243 2,934 6,177
7EQHVYT�.SRKOLEV
Rural 5,306 731 6,037
Urban 166 468 634
Total 5,472 1,199 6,671
Samtse
Rural 9,325 1,731 11,056
Urban 511 2,318 2,828
Total 9,836 4,048 13,885
Sarpang
Rural 5,572 2,394 7,966
Urban 452 467 919
Total 6,024 2,861 8,885
Thimphu
Rural 1,801 3,050 4,852
Urban 27 190 217
Total 1,828 3,240 5,069
Trashigang
Rural 7,516 863 8,379
Urban 362 1,183 1,545
Total 7,878 2,046 9,924
Trashi Yangtse
Rural 2,528 526 3,054
Urban 73 388 461
Total 2,601 914 3,515
Trongsa
Rural 1,744 995 2,739



 70 | Household Consumption and Expenditure Survey 2025

Dzongkhag/Thromde
Ownership of Dwelling

Yes No Total
Urban 125 536 661
Total 1,869 1,531 3,400
Tsirang
Rural 3,330 1,154 4,483
Urban 165 496 662
Total 3,495 1,650 5,145
;ERKHYI�4LSHVERK
Rural 3,462 1,017 4,479
Urban 77 501 578
Total 3,539 1,518 5,057
Zhemgang
Rural 2,416 281 2,696
Urban 187 354 541
Total 2,603 635 3,238
Phuentshogling Thromde
Urban 804 8,389 9,192
Total 804 8,389 9,192
7EQHVYT�.SRKOLEV�8LVSQHI
Urban 206 1,663 1,870
Total 206 1,663 1,870
Gelephu Thromde
Urban 661 1,940 2,601
Total 661 1,940 2,601
Thimphu Thromde
Urban 3,269 22,160 25,429
Total 3,269 22,160 25,429
Overall
Rural 75,249 24,068 99,318
Urban 9,776 50,714 60,490
Total 85,026 74,783 159,808

TABLE A3.2 ESTIMATED NUMBER OF HOUSEHOLDS BY TYPE OF CONSTRUCTION MATERIAL USED FOR EXTERNAL WALLS BY 
AREA

Main construction material of the external walls Rural Urban Overall
&VMGOW�'IQIRX�&PSGOW�%YXSGPEZIH�%IVEXIH�'SRGVIXI 33,300 44,219 77,519
7XSRI�;MXL�1YH 30,902 2,653 33,555
;SSH�4PEROW 9,201 3,914 13,115
&EQFSS�;MXL�1YH 4,310 663 4,973
7XSRI�;MXL�'IQIRX 9,287 5,640 14,926
Rammed Earth 5,966 553 6,519
'ERI�&EQFSS 996 151 1,147
8VYROW�&ERERE�0IEZIW 38 ʓ 38
Plywood 1,405 1,644 3,049
1YH�&PSGOW 1,627 254 1,881
Other (Specify) 2,287 799 3,086
Overall 99,318 60,490 159,808
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TABLE A3.3 PROPORTION OF HOUSEHOLDS BY TYPE OF ROOFING MATERIAL, DISAGGREGATED BY DZONGKHAG AND 
THROMDE.

Dzongkhags/
Thromdes

Metal 
Sheets

Thatch/
Banana 

leaf
Bamboo Planks/

Shigles Tarpaulin Slates Concrete/
Cement

Tin 
Sheet Other 

Bumthang 99.5 0 0 0 0 0.47 0 0 0
Chhukha 98.1 0.28 0 0 0.35 0 1.04 0.21 0
Dagana 98.7 0 0 0 0.98 0 0 0.32 0
Gasa 100 0 0 0 0 0 0 0 0
Haa 91.2 1.25 0.64 6.24 0 0.7 0 0 0
Lhuentse 99.5 0 0.55 0 0 0 0 0 0
1SRKKEV 99.5 0 0 0 0 0 0 0.53 0
Paro 98.9 0 0 0.87 0 0 0 0.27 0
Pema Gatshel 99.6 0 0.44 0 0 0 0 0 0
Punakha 100 0 0 0 0 0 0 0 0
7EQHVYT�.SRKOLEV 99.1 0.88 0 0 0 0 0 0 0
Samtse 98.9 0.53 0 0.27 0 0 0 0.26 0
Sarpang 68.3 0 0 0.72 0 0 0 30.96 0
Thimphu 98.7 0 0 0 0 0 0.77 0.56 0
Trashigang 100 0 0 0 0 0 0 0 0
Trashi Yangtse 100 0 0 0 0 0 0 0 0
Trongsa 100 0 0 0 0 0 0 0 0
Tsirang 83.6 0 0 0 0 0 0 15.96 0.5
;ERKHYI�4LSHVERK 99.4 0 0 0.59 0 0 0 0 0
Zhemgang 99.4 0.64 0 0 0 0 0 0 0
Phuentshogling Thromd 99.4 0 0 0 0 0 0.36 0 0.25
7EQHVYT�.SRKOLEV�8LVS 97.3 0 0 0 0 0 2.4 0 0.31
Gelephu Thromde 99.6 0 0 0 0 0 0.41 0 0
Thimphu Thromde 97.4 0 0 0.3 0 0.13 1.19 0.96 0
Overall 96.6 0.13 0.03 0.3 0.05 0.04 0.33 2.5 0.03

TABLE A3.4 DISTRIBUTION OF HOUSEHOLDS BY PRIMARY FLOORING MATERIAL ACROSS DZONGKHAGS AND THROMDES

Dzongkhag/ Thromde
Planks 

on 
timber

Planks 
on Con-

crete

Cement/ 
Con-
crete

Terrazo
Earthen/ 

Clay 
ǗSSV

Wood 
Block on 
concrete

Tiles on 
concrete

Marbles 
on con-

crete
Bamboo Wood 

Logs Others Total

Bumthang 88.37 8.89 0.70 0 0 0.61 0 0.81 0 0.62 0 100

Chhukha 28.76 10.04 52.42 0 3.07 0.27 3.19 0 0.00 2.25 0 100

Dagana 18.77 2.26 64.93 0 12.09 0.00 1.65 0.29 0 0 0 100

Gasa 28.15 0.61 9.22 0 0 3.65 0 0 0.00 58.36 0 100

Haa 89.75 0.00 9.73 0 0 0.00 0 0 0.51 0 0 100

Lhuentse 77.09 10.34 10.95 0 0.00 0 1.63 0.00 0.00 0 0 100

1SRKKEV 57.27 2.24 27.21 1.09 0.61 0 0.4 0 0 11.17 0 100

Paro 41.53 8.65 32.22 2.4 0.42 2.42 2.77 0.76 0.22 8.61 0 100

Pema Gatshel 46.36 4.57 47.25 0 0 0 1.82 0 0 0 0 100

Punakha 47.41 5.11 39.51 0 1.58 0 5.22 0 0 0.4 0.77 100

7EQHVYT�.SRKOLEV 44.54 4.47 48.25 0 1.37 0 0.44 0 0 0.46 0.47 100

Samtse 1.29 0.57 81.48 0 7.26 0 6.95 0.58 1.09 0.78 0 100

Sarpang 0.3 0.74 80.4 0.39 5.89 0 10.05 1.88 0 0.36 0 100

Thimphu 16.05 13.33 60.59 0 0.98 3.04 5.57 0.44 0 0 0 100

Trashigang 54.94 18.82 22.37 1.05 0 0 1.6 0 0 0 1.21 100

Trashi Yangtse 68.57 9.05 13.87 0.42 0.52 1.12 0.79 0 0 5.66 0 100

Trongsa 55.52 9.96 26.68 0.44 0.48 0 6.47 0.44 0 0 0 100

Tsirang 3.35 3.84 63.75 0 18.45 0 4.47 0 0 1.17 4.97 100

;ERKHYI�4LSHVERK 38.57 15.3 29.82 0 0.9 2.28 3.11 0 0 10.02 0 100

Zhemgang 47.53 5.48 42.97 0 0.35 1.23 1.96 0 0.49 0 0 100
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Dzongkhag/ Thromde
Planks 

on 
timber

Planks 
on Con-

crete

Cement/ 
Con-
crete

Terrazo
Earthen/ 

Clay 
ǗSSV

Wood 
Block on 
concrete

Tiles on 
concrete

Marbles 
on con-

crete
Bamboo Wood 

Logs Others Total

Phuentshogling Thromd 1.06 2.2 61.03 0 0 0 32.4 3.31 0 0 0 100

7EQHVYT�.SRKOLEV�8LVS 1.49 2.55 84.33 0 0 0 6.99 4.65 0 0 0 100

Gelephu Thromde 1.03 1.45 43.91 6.41 0 0 39.66 7.55 0 0 0 100

Thimphu Thromde 21.24 21.59 33.05 0.32 0.47 1.77 15.64 3.29 0 2.28 0.37 100

Overall 30.71 8.82 44.76 0.52 2.48 0.75 7.76 1.16 0.13 2.57 0.34 100

TABLE A3.5 PROPORTION OF HOUSEHOLDS BY MAIN SOURCE OF LIGHTING BY DZONGKHAG AND THROMDE.

Dzongkhag/Thromde Electricity Kerosene Firewood (Mebchi) Solar Candle Other 
Bumthang 100.0 0.0 0.0 0 0 0
Chhukha 100.0 0.0 0.0 0 0 0
Dagana 99.0 0.5 0.5 0 0 0
Gasa 100.0 0.0 0.0 0 0 0
Haa 98.5 0.0 1.0 0.0 0.0 0.5
Lhuentse 100.0 0.0 0.0 0.0 0.0 0.0
1SRKKEV 100.0 0.0 0.0 0.0 0.0 0.0
Paro 100.0 0.0 0.0 0.0 0.0 0.0
Pema Gatshel 98.7 0.9 0.4 0.0 0.0 0.0
Punakha 98.8 0.4 0.8 0.0 0.0 0.0
7EQHVYT�.SRKOLEV 99.2 0.5 0.0 0.4 0.0 0.0
Samtse 99.2 0.0 0.3 0.0 0.2 0.3
Sarpang 100.0 0.0 0.0 0.0 0.0 0.0
Thimphu 99.5 0.0 0.0 0.0 0.5 0.0
Trashigang 100.0 0.0 0.0 0 0 0
Trashi Yangtse 100.0 0.0 0.0 0 0 0
Trongsa 100.0 0.0 0.0 0 0 0
Tsirang 97.9 0.4 1.6 0 0 0
;ERKHYI�4LSHVERK 100.0 0.0 0.0 0 0 0
Zhemgang 98.8 0.0 1.2 0 0 0
Phuentsholing Thromde 100.0 0.0 0.0 0 0 0
7EQHVYT�.SRKOLEV�
Thromde 100.0 0.0 0.0 0 0 0

Gelephu Thromde 100.0 0.0 0.0 0 0 0
Thimphu Thromde 99.8 0.1 0.1 0 0 0
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ANNEX 4.1 MEAN MONTHLY FOOD AND NON-FOOD HOUSEHOLD CONSUMPTION EXPENDITURE

Dzongkhag/Domain
Food Non-food Total

Mean Standard 
Error RSE (%) Mean Standard 

Error RSE (%) Mean Standard 
Error RSE (%)

Bumthang 7,518 364 4.84 9,823 489 4.98 17,341 756 4.36
Chhukha 6,296 322 5.11 10,880 592 5.44 17,176 837 4.87

Other than Phuentsholing 
Thromde 6,533 512 7.84 10,553 1,121 10.62 17,085 1,539 9.01

Phuentsholing Thromde 6,063 370 6.11 11,201 401 3.58 17,264 687 3.98
Dagana 6,481 414 6.38 9,685 637 6.58 16,166 868 5.37
Gasa 6,542 366 5.59 9,538 807 8.47 16,080 933 5.8
Haa 6,183 351 5.67 9,750 868 8.91 15,933 904 5.67
Lhuentse 10,910 437 4.01 5,935 323 5.45 16,844 673 4
1SRKKEV 5,623 369 6.56 8,608 808 9.39 14,231 1,133 7.96
Paro 6,776 439 6.48 17,627 1,609 9.13 24,403 1,518 6.22
Pema Gatshel 6,097 236 3.88 6,286 657 10.45 12,383 769 6.21
Punakha 8,813 542 6.15 13,151 1,041 7.92 21,965 1,110 5.05
7EQHVYT�.SRKOLEV 4,450 204 4.59 8,055 700 8.69 12,505 814 6.51

Other than Samdrup 
.SRKOLEV�8LVSQHI 3,891 224 5.75 6,496 681 10.49 10,387 758 7.3

7EQHVYT�.SRKOLEV�8LVSQHI 6,446 532 8.25 13,615 999 7.34 20,061 1,483 7.39
Samtse 5,740 448 7.8 8,047 857 10.65 13,787 1,269 9.2
Sarpang 4,949 169 3.42 7,901 523 6.62 12,850 634 4.93

Other than Gelephu Thromde 4,400 201 4.56 6,826 622 9.11 11,226 787 7.01
Gelephu Thromde 6,825 395 5.79 11,574 797 6.88 18,399 714 3.88

Thimphu 10,920 747 6.84 13,307 640 4.81 24,228 1,007 4.16
Other than Thimphu 
Thromde 6,647 120 1.81 8,898 594 6.68 15,545 606 3.9

Thimphu Thromde 11,772 874 7.43 14,186 767 5.41 25,958 1,179 4.54
Trashigang 4,902 278 5.68 7,624 539 7.07 12,527 710 5.67
Trashi Yangtse 4,274 128 2.99 4,751 415 8.72 9,025 515 5.71
Trongsa 8,921 584 6.55 9,855 1,270 12.89 18,775 1,728 9.2
Tsirang 6,197 670 10.81 7,656 797 10.41 13,853 1,402 10.12
;ERKHYI�4LSHVERK 7,101 347 4.89 7,877 513 6.52 14,978 651 4.35
Zhemgang 5,054 251 4.97 8,169 795 9.73 13,223 929 7.03
Overall 7,069 180 2.55 10,365 241 2.32 17,434 329 1.89
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ANNEX 4.2 MEAN MONTHLY PER CAPITA FOOD AND NON-FOOD HOUSEHOLD CONSUMPTION EXPENDITURE

Dzongkhag/Domain
Food Non-food Total

Mean Standard 
Error RSE (%) Mean Standard 

Error RSE (%) Mean Standard 
Error RSE (%)

Bumthang  7,518  364 4.84  9,823  489 4.98  17,341  756 4.36
Chhukha  6,296  322 5.11  10,880  592 5.44  17,176  837 4.87

Other than Phuentsholing 
Thromde  6,533  512 7.84  10,553  1,121 10.62  17,085  1,539 9.01

Phuentsholing Thromde  6,063  370 6.11  11,201  401 3.58  17,264  687 3.98
Dagana  6,481  414 6.38  9,685  637 6.58  16,166  868 5.37
Gasa  6,542  366 5.59  9,538  807 8.47  16,080  933 5.80
Haa  6,183  351 5.67  9,750  868 8.91  15,933  904 5.67
Lhuentse 10,910  437 4.01  5,935  323 5.45  16,844  673 4.00
1SRKKEV  5,623  369 6.56  8,608  808 9.39  14,231  1,133 7.96
Paro  6,776  439 6.48  17,627  1,609 9.13  24,403  1,518 6.22
Pema Gatshel  6,097  236 3.88  6,286  657 10.45  12,383  769 6.21
Punakha  8,813  542 6.15  13,151  1,041 7.92  21,965  1,110 5.05
7EQHVYT�.SRKOLEV  4,450  204 4.59  8,055  700 8.69  12,505  814 6.51

Other than Samdrup 
.SRKOLEV�8LVSQHI  3,891  224 5.75  6,496  681 10.49  10,387  758 7.30

7EQHVYT�.SRKOLEV�8LVSQHI  6,446  532 8.25  13,615  999 7.34  20,061  1,483 7.39
Samtse  5,740  448 7.80  8,047  857 10.65  13,787  1,269 9.20
Sarpang  4,949  169 3.42  7,901  523 6.62  12,850  634 4.93

Other than Gelephu Thromde  4,400  201 4.56  6,826  622 9.11  11,226  787 7.01
Gelephu Thromde  6,825  395 5.79  11,574  797 6.88  18,399  714 3.88

Thimphu 10,920  747 6.84  13,307  640 4.81  24,228  1,007 4.16
Other than Thimphu 
Thromde  6,647  120 1.81  8,898  594 6.68  15,545  606 3.90

Thimphu Thromde 11,772  874 7.43  14,186  767 5.41  25,958  1,179 4.54
Trashigang  4,902  278 5.68  7,624  539 7.07  12,527  710 5.67
Trashi Yangtse  4,274  128 2.99  4,751  415 8.72  9,025  515 5.71
Trongsa  8,921  584 6.55  9,855  1,270 12.89  18,775  1,728 9.20
Tsirang  6,197  670 10.81  7,656  797 10.41  13,853  1,402 10.12
;ERKHYI�4LSHVERK  7,101  347 4.89  7,877  513 6.52  14,978  651 4.35
Zhemgang  5,054  251 4.97  8,169  795 9.73  13,223  929 7.03
Overall  7,069  180 2.55 10,365  241 2.32 17,434  329 1.89
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TABLE A5.1 MEAN MONTHLY FOOD CONSUMPTION BY AREA

Area Mean
Rural 18,748
Urban 27,317
Overall 21,991

TABLE A5.2 MEAN MONTHLY PER CAPITA HOUSEHOLD FOOD CONSUMPTION BY AREA

Area Mean

Rural 5,816

Urban 9,126

Overall 7,069

TABLE A5.3 SHARE OF MAJOR FOOD ITEMS IN MONTHLY HOUSEHOLD FOOD CONSUMPTION EXPENDITURE BY AREA
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Rural 22.5 12.8 21.5 4.3 16.0 4.5 4.5 2.1 3.5 8.3 100
Urban 20.2 13.1 17.3 5.4 15.0 5.5 5.2 1.7 3.6 13.1 100
Overall 21.4 12.9 19.5 4.8 15.5 5.0 4.8 1.9 3.5 10.6 100

TABLE A5.4 SHARE OF MAJOR FOOD ITEMS IN MEAN MONTHLY PER CAPITA HOUSEHOLD FOOD CONSUMPTION 
EXPENDITURE BY AREA
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Rural 21.8 12.3 21.3 4.3 16.2 4.4 4.6 2.3 3.6 9.2 100

Urban 19.7 12.5 16.8 5.3 14.6 5.2 5.3 1.8 3.8 15.1 100

Overall 20.7 12.4 19.1 4.8 15.4 4.8 4.9 2.1 3.7 12.1 100

TABLE A5.5 OVERALL CEREAL AND CEREAL PRODUCTS SHARE, AND MEAN MONTHLY HOUSEHOLD EXPENDITURE BY AREA

Area Mean Percentage
Rural 4,212 ����	
Urban 5,524 ����	
Overall 4,709 100.0%
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TABLE A5.6 OVERALL CEREAL AND CEREAL PRODUCTS SHARE, AND MEAN MONTHLY CONSUMPTION EXPENDITURE BY 
DZONGKHAG/THROMDE

Dzongkhag/Thromde Mean Share (%)
Bumthang 4,446 1.9
Chhukha 3,773 4.5
Dagana 4,718 3.3
Gasa 3,889 0.3
Haa 3,690 1.2
Lhuentse 9,638 3.5
1SRKKEV 4,591 4.3
Paro 3,751 6.9
Pema Gatshel 3,002 2.2
Punakha 5,353 4.4
7EQHVYT�.SRKOLEV 2,811 2.5
Samtse 3,947 7.3
Sarpang 3,205 3.8
Thimphu 4,451 3.0
Trashigang 3,455 4.6
Trashi Yangtse 3,680 1.7
Trongsa 10,371 4.7
Tsirang 3,577 2.4
;ERKHYI�4LSHVERK 6,487 4.4
Zhemgang 3,521 1.5
Phuentshogling Thromde 3,215 3.9
7EQHVYT�.SRKOLEV�8LVSQHI 3,330 0.8
Gelephu Thromde 3,932 1.4
Thimphu Thromde 7,535 25.5
Overall 4,709 100

TABLE A5.7 OVERALL HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF CEREAL AND CEREAL PRODUCTS BY 
DZONGKHAG/THROMDE
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Bumthang 55.9 8.6 15.6 1.5 15.4 3.1 100
Chhukha 60.1 4.7 16.7 1.6 12.8 4.2 100
Dagana 63.5 5.4 13.8 1.8 11.8 3.7 100
Gasa 70.3 3.0 10.0 2.5 10.2 4.0 100
Haa 60.7 6.0 15.0 1.7 12.6 4.1 100
Lhuentse 81.6 4.3 8.0 0.4 4.5 1.3 100
1SRKKEV 67.8 4.5 14.2 1.3 8.7 3.6 100
Paro 63.1 2.6 17.3 2.2 12.1 2.6 100
Pema Gatshel 60.0 5.9 16.1 1.2 13.1 3.8 100
Punakha 68.0 2.9 13.1 1.7 10.8 3.5 100
7EQHVYT�.SRKOLEV 72.5 4.9 9.5 0.5 11.8 0.8 100
Samtse 64.6 5.7 14.2 2.1 11.0 2.4 100
Sarpang 69.1 5.1 12.3 0.3 11.7 1.4 100
Thimphu 70.6 1.6 12.2 3.3 9.1 3.2 100
Trashigang 72.1 4.9 10.6 1.1 8.7 2.7 100
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Trashi Yangtse 84.9 2.9 6.4 0.0 3.1 2.7 100
Trongsa 82.8 2.2 6.5 0.3 7.1 1.1 100
Tsirang 69.6 5.4 11.5 1.0 9.4 3.1 100
;ERKHYI�4LSHVERK 74.1 3.6 10.8 0.2 7.3 4.0 100
Zhemgang 71.2 4.2 10.7 0.7 10.3 2.8 100
Phuentshogling Thromde 51.7 3.8 23.8 2.9 14.7 3.0 100
7EQHVYT�.SRKOLEV�8LVSQHI 51.4 2.5 23.3 1.9 18.2 2.7 100
Gelephu Thromde 61.5 3.9 17.9 2.3 11.0 3.4 100
Thimphu Thromde 56.2 2.9 20.4 3.3 13.0 4.3 100

TABLE A5.8 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF CEREAL AND CEREAL PRODUCTS BY AREA

Description Cereals Flours of 
cereals

Bread & Bakery 
Products

Breakfast 
cereals

Noodles & 
pasta

Other cereals 
& grain mill 

products
Rural 54.6 4.1 18.6 5.0 13.9 3.9
Urban 49.4 3.6 22.3 5.7 14.4 4.6
Overall 51.0 3.7 21.2 5.5 14.2 4.4

TABLE A5.9 OVERALL MEAT, FISH AND SEAFOOD SHARE, AND MEAN MONTHLY HOUSEHOLD EXPENDITURE BY AREA

Area Mean Percentage
Rural 2,531 ����	
Urban 3,787 ����	
Overall 3,006 100%

TABLE A5.10 OVERALL MEAT, FISH AND SEAFOOD SHARE, AND MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE 
BY DZONGKHAG/THROMDE

Dzongkhag/Thromde Mean Share
Bumthang 3,005 1.9
Chhukha 2,911 5.4
Dagana 3,681 4.2
Gasa 2,091 0.3
Haa 2,963 1.5
Lhuentse 2,724 1.6
1SRKKEV 2,572 3.7
Paro 2,245 6.4
Pema Gatshel 2,611 3.1
Punakha 5,642 7.4
7EQHVYT�.SRKOLEV 1,143 1.6
Samtse 2,617 7.4
Sarpang 1,977 3.6
Thimphu 2,520 2.6
Trashigang 2,194 4.6
Trashi Yangtse 1,481 1.1
Trongsa 2,423 1.8
Tsirang 3,092 3.2
;ERKHYI�4LSHVERK 3,095 3.4
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Dzongkhag/Thromde Mean Share
Zhemgang 2,069 1.4
Phuentshogling Thromde 1,941 3.7
7EQHVYT�.SRKOLEV�8LVSQHI 1,967 0.8
Gelephu Thromde 2,799 1.4
Thimphu Thromde 5,276 27.7
Overall 3,006 100

TABLE A5.11 OVERALL HOUSEHOLD CONSUMPTION EXPENDITURE ON MEAT, FISH AND SEAFOOD SHARE BY DZONGKHAG/
THROMDE
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Bumthang 45.1 40.0 0.4 1.4 5.5 7.6 0.1 100
Chhukha 55.9 19.8 2.7 1.6 10.6 9.3 0.2 100
Dagana 67.1 6.0 4.7 1.0 12.1 9.0 0.2 100
Gasa 44.1 32.1 2.8 4.8 3.9 12.3 0.0 100
Haa 46.6 34.2 1.9 3.9 6.4 6.9 0.0 100
Lhuentse 45.1 30.0 0.4 0.4 6.6 17.0 0.5 100
1SRKKEV 36.4 31.9 2.8 1.5 9.3 18.0 0.2 100
Paro 50.1 23.5 2.1 5.6 5.3 12.3 1.1 100
Pema Gatshel 44.4 23.8 4.7 2.6 8.3 16.1 0.1 100
Punakha 48.0 31.3 3.6 2.0 6.6 8.3 0.1 100
7EQHVYT�.SRKOLEV 58.5 9.9 0.6 0.1 18.1 12.6 0.1 100
Samtse 61.3 12.4 2.7 2.3 14.3 6.8 0.2 100
Sarpang 58.1 16.7 0.8 1.0 15.7 7.7 0.0 100
Thimphu 50.0 28.5 0.9 3.2 5.9 11.4 0.0 100
Trashigang 35.2 33.1 2.4 0.9 10.3 17.4 0.6 100
Trashi Yangtse 43.8 26.2 0.0 0.0 9.9 20.0 0.0 100
Trongsa 48.7 25.0 1.7 1.0 7.6 16.0 0.0 100
Tsirang 66.1 12.4 0.9 1.0 13.5 6.1 0.0 100
;ERKHYI�4LSHVERK 41.6 45.2 0.7 2.1 4.3 6.0 0.0 100
Zhemgang 39.6 24.7 1.9 1.8 12.6 19.4 0.1 100
Phuentshogling Thromde 55.3 16.8 2.6 3.4 12.2 9.5 0.2 100
7EQHVYT�.SRKOLEV�8LVSQHI 54.3 20.2 1.1 2.9 10.2 10.7 0.5 100
Gelephu Thromde 58.0 17.3 1.0 2.9 11.4 8.0 1.5 100
Thimphu Thromde 51.7 26.5 1.8 4.0 6.5 8.5 1.1 100
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TABLE A5.12 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF MEAT, FISH AND SEAFOOD SHARE BY AREA

Description
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Rural 39.9 22.3 6.0 6.2 6.4 14.9 4.3
Urban 44.9 25.2 3.6 4.4 6.2 11.7 4.1
Overall 43.8 24.5 4.2 4.8 6.2 12.4 4.2

TABLE A5.13 OVERALL MILK AND OIL SHARE, AND MEAN MONTHLY HOUSEHOLD EXPENDITURE BY AREA

Area Mean Share
Rural 4,031 ����	
Urban 4,719 ����	
Overall 4,291 100%

TABLE A5.14 OVERALL MILK, OTHER DAIRY PRODUCTS, EGGS & OILS AND FATS SHARE, AND MEAN MONTHLY HOUSEHOLD 
CONSUMPTION EXPENDITURE BY DZONGKHAG/THROMDE

Dzongkhag/Thromde Mean Share
Bumthang 4269 2.0
Chhukha 3908 5.2
Dagana 4544 3.5
Gasa 4491 0.4
Haa 4345 1.5
Lhuentse 9144 3.7
1SRKKEV 4695 4.8
Paro 3629 7.3
Pema Gatshel 4403 3.5
Punakha 5217 4.7
7EQHVYT�.SRKOLEV 2617 2.6
Samtse 3849 7.8
Sarpang 3087 4.0
Thimphu 3659 2.7
Trashigang 3508 5.1
Trashi Yangtse 2529 1.3
Trongsa 6614 3.3
Tsirang 3517 2.6
;ERKHYI�4LSHVERK 6028 4.5
Zhemgang 3622 1.7
Phuentshogling Thromde 3240 4.3
7EQHVYT�.SRKOLEV�8LVSQHI 3147 0.9
Gelephu Thromde 3470 1.3
Thimphu Thromde 5750 21.3
Overall 4291 100
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TABLE A5.15: OVERALL HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF MILK, OTHER DAIRY PRODUCTS, EGGS & OILS 
AND FATS BY DZONGKHAG/THROMDE

Dzongkhag/
Thromde

Raw & 
whole 
milk

Skimmed 
milk

Other 
milk & 
cream

Cheese Yoghurt Eggs Vegetable 
oil Butter Overall

Bumthang 6.5 3.6 20.5 30.1 0.7 13.1 17.2 8.4 100
Chhukha 13.0 4.1 16.2 26.2 1.6 10.3 19.0 9.7 100
Dagana 13.9 6.6 15.9 17.2 6.0 9.8 20.9 9.8 100
Gasa 2.6 1.9 16.0 39.1 10.8 7.6 13.5 8.3 100
Haa 9.8 2.2 15.7 19.2 1.3 10.1 31.9 9.9 100
Lhuentse 9.0 9.7 14.2 25.8 0.4 11.6 18.3 11.0 100
1SRKKEV 3.8 7.3 12.9 24.9 1.5 12.3 28.6 8.8 100
Paro 5.9 3.0 22.8 25.0 2.4 11.9 21.8 7.3 100
Pema Gatshel 4.0 2.9 16.9 24.6 0.8 11.3 31.2 8.3 100
Punakha 4.6 2.6 28.0 24.2 2.2 11.1 17.5 9.9 100
7EQHVYT�.SRKOLEV 6.2 4.9 13.1 24.8 1.1 15.5 22.9 11.4 100
Samtse 14.1 7.4 12.6 21.0 4.6 11.2 18.5 10.6 100
Sarpang 21.0 4.7 9.0 20.6 2.8 9.8 18.7 13.4 100
Thimphu 3.0 4.7 25.3 25.2 2.7 11.5 19.3 8.3 100
Trashigang 4.8 4.7 15.2 27.4 1.1 11.9 23.4 11.4 100
Trashi Yangtse 3.8 1.2 22.4 20.0 0.2 11.7 33.4 7.3 100
Trongsa 2.8 3.5 21.9 31.5 0.6 14.5 18.0 7.2 100
Tsirang 16.0 5.5 13.5 20.7 4.8 11.9 17.0 10.4 100
;ERKHYI�4LSHVERK 7.2 4.1 18.7 31.3 1.1 8.3 17.2 12.1 100
Zhemgang 5.6 5.8 19.3 25.6 0.8 12.3 20.7 10.1 100
Phuentshogling 
Thromde 7.9 4.1 19.5 25.9 2.0 13.3 21.1 6.2 100

7EQHVYT�.SRKOLEV�
Thromde 5.1 4.5 17.9 26.7 3.1 14.4 19.5 8.8 100

Gelephu Thromde 9.0 4.6 15.5 29.7 3.6 13.3 17.8 6.5 100
Thimphu Thromde 5.7 3.9 21.1 25.6 4.8 11.4 19.6 7.9 100

TABLE A5.16: MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF MILK, OTHER DAIRY PRODUCTS, EGGS & OILS 
AND FATS BY AREA

Area Raw & 
whole milk

Skimmed 
milk

Other milk 
& cream Cheese Yoghurt Eggs Vegetable 

oil Butter

Rural 10.1 5.9 18.1 22.1 4.6 10.3 19.4 9.7
Urban 8.0 4.5 19.7 24.9 5.2 11.0 18.2 8.6
Overall 8.9 5.1 19.0 23.7 4.9 10.7 18.7 9.0

TABLE A5.17: OVERALL FRUITS AND NUTS SHARE, AND MEAN MONTHLY HOUSEHOLD EXPENDITURE BY AREA

Area Mean Share
Rural 807 ����	
Urban 1,463 ����	
Overall 1,055 100%
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TABLE A5.18: OVERALL FRUITS AND NUTS SHARE, AND MEAN MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE BY 
DZONGKHAG/THROMDE

Dzongkhag/Thromde Mean Share
Bumthang 1,135 2.1
Chhukha 821 4.4
Dagana 1,060 3.4
Gasa 716 0.3
Haa 957 1.4
Lhuentse 771 1.3
1SRKKEV 885 3.7
Paro 1,094 9.0
Pema Gatshel 615 2.0
Punakha 1,200 4.4
7EQHVYT�.SRKOLEV 616 2.4
Samtse 889 7.3
Sarpang 716 3.8
Thimphu 935 2.8
Trashigang 636 3.7
Trashi Yangtse 450 0.9
Trongsa 980 2.0
Tsirang 1,042 3.2
;ERKHYI�4LSHVERK 904 2.7
Zhemgang 734 1.4
Phuentshogling Thromde 950 5.2
7EQHVYT�.SRKOLEV�8LVSQHI 936 1.0
Gelephu Thromde 1,544 2.4
Thimphu Thromde 1,939 29.3
Overall 1,055 100.00

TABLE A5.19 OVERALL HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF FRUITS AND NUTS BY DZONGKHAG/THROMDE

Dzongkhag/Thromde (EXIW��ǖKW�
�
tropical fruits

Fresh citrus 
fruits

Fresh stone & 
pome fruits

Other fresh 
fruits

Nuts in shell 
or shelled Overall

Bumthang 34.9 16.6 20.9 24.3 3.3 100
Chhukha 28.5 20.2 19.7 25.8 5.7 100
Dagana 35.3 20.7 15.3 24.9 3.7 100
Gasa 30.2 20.3 23.1 21.4 5.0 100
Haa 33.5 18.6 13.9 29.6 4.4 100
Lhuentse 26.0 19.2 25.8 25.6 3.3 100
1SRKKEV 38.1 15.4 17.3 22.8 6.4 100
Paro 27.0 12.9 24.8 28.9 6.4 100
Pema Gatshel 42.1 13.5 15.0 25.0 4.3 100
Punakha 34.9 16.9 18.6 24.2 5.4 100
7EQHVYT�.SRKOLEV 41.9 18.6 15.6 21.0 2.8 100
Samtse 29.4 22.7 12.5 27.2 8.1 100
Sarpang 40.0 24.0 11.5 21.3 3.2 100
Thimphu 32.3 22.5 18.6 21.8 4.8 100
Trashigang 29.1 16.7 21.6 25.8 6.9 100
Trashi Yangtse 32.4 18.0 30.0 14.8 4.8 100
Trongsa 30.8 21.5 20.4 21.6 5.7 100
Tsirang 27.9 32.4 17.2 21.0 1.6 100
;ERKHYI�4LSHVERK 26.6 18.7 23.8 21.6 9.4 100
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Dzongkhag/Thromde (EXIW��ǖKW�
�
tropical fruits

Fresh citrus 
fruits

Fresh stone & 
pome fruits

Other fresh 
fruits

Nuts in shell 
or shelled Overall

Zhemgang 36.4 29.2 14.0 16.5 3.9 100
Phuentshogling 
Thromde 29.8 16.1 17.3 32.6 4.2 100

7EQHVYT�.SRKOLEV�
Thromde 30.2 17.4 20.3 28.0 4.1 100

Gelephu Thromde 39.8 16.4 14.7 27.7 1.4 100
Thimphu Thromde 35.1 16.0 16.9 26.0 6.0 100

TABLE A5.20 MONTHLY HOUSEHOLD CONSUMPTION EXPENDITURE SHARE OF FRUITS AND NUTS BY AREA

Area (EXIW��ǖKW�
�XVSTM-
cal fruits Fresh citrus fruits Fresh stone & 

pome fruits Other fresh fruits Nuts in shell or 
shelled

Rural 31.1 17.2 19.0 25.3 7.4
Urban 31.6 16.0 16.3 27.9 8.1
Overall 31.4 16.6 17.5 26.7 7.8

TABLE A5.21 VEGETABLE CONSUMPTION MEAN AND SHARE ACROSS AREAS

Area Mean Share (%)
Rural 2998 ����	
Urban 4076 ����	
Overall 3406 100.0%

TABLE A5.22 VEGETABLE SUBCLASS CONSUMPTION PATTERNS BY AREA.
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Rural 19.2 21.2 6.5 16 11.2 5.3 13.7 7
Urban 20.4 19.5 7.4 16.3 9.8 5 11.1 10.5
Overall 19.7 20.4 6.9 16.1 10.6 5.2 12.5 8.6

TABLE A5.23 VEGETABLE CONSUMPTION MEAN AND SHARE BY DZONGKHAG/THROMDE

Dzongkhag/Thromde Mean Share (%)
Bumthang 4326 ���	
Chhukha 3039 ���	
Dagana 3072 ���	
Gasa 2199 ���	
Haa 3405 ���	
Lhuentse 4266 ���	
1SRKKEV 3250 ���	
Paro 3042 ���	
Pema Gatshel 3168 ���	
Punakha 3693 ���	
7EQHVYT�.SRKOLEV 2193 ���	
Samtse 3167 ���	
Sarpang 2674 ���	
Thimphu 3622 ���	
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Dzongkhag/Thromde Mean Share (%)
Trashigang 2505 ���	
Trashi Yangtse 2584 ���	
Trongsa 4270 ���	
Tsirang 2969 ���	
;ERKHYI�4LSHVERK 3540 ���	
Zhemgang 3218 ���	
Phuentshogling Thromde 2780 ���	
7EQHVYT�.SRKOLEV�8LVSQHI 2917 ���	
Gelephu Thromde 3664 ���	
Thimphu Thromde 4988 ����	

TABLE A5.24 VEGETABLE SUBCLASS CONSUMPTION ACROSS DZONGKHAG/THROMDE.
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Bumthang 23.3 16.8 8.1 14.0 9.4 4.1 19.5 4.7
Chhukha 19.4 17.4 5.6 15.6 11.3 6.4 13.2 11.1
Dagana 17.6 21.6 5.0 15.3 12.9 10.7 7.3 9.8
Gasa 13.3 23.8 4.0 17.7 7.0 1.9 20.2 12.1
Haa 19.4 19.6 7.1 15.6 8.7 5.3 16.1 8.2
Lhuentse 19.7 20.8 5.1 13.9 9.8 4.5 21.7 4.6
1SRKKEV 17.8 18.3 8.4 15.6 12.3 5.2 13.5 9.0
Paro 20.3 20.0 8.0 17.8 10.3 3.1 13.5 7.0
Pema Gatshel 13.7 21.7 6.9 14.9 15.1 5.1 15.0 7.6
Punakha 19.1 22.2 6.8 16.6 11.4 4.9 11.4 7.6
7EQHVYT�.SRKOLEV 17.5 22.8 8.9 16.6 13.2 6.1 7.7 7.1
Samtse 17.8 21.6 5.1 16.2 11.6 9.2 7.5 11.0
Sarpang 24.0 23.7 9.4 16.1 11.1 3.6 6.2 6.0
Thimphu 21.7 21.0 6.2 17.0 8.0 4.0 13.1 9.0
Trashigang 15.4 23.3 6.8 16.5 13.1 5.0 12.9 7.1
Trashi Yangtse 17.0 18.7 5.2 13.9 7.4 0.7 36.0 1.0
Trongsa 22.1 24.4 5.4 14.1 10.2 3.1 13.4 7.4
Tsirang 20.5 20.7 6.1 16.5 9.6 9.0 9.5 8.1
;ERKHYI�4LSHVERK 18.0 17.5 5.6 19.0 8.2 3.0 21.8 7.0
Zhemgang 21.6 22.8 5.3 18.0 10.3 2.5 12.1 7.5
Phuentshogling 
Thromde 22.4 17.1 6.9 13.7 13.1 5.7 8.1 13.1

7EQHVYT�.SRKOLEV�
Thromde 18.6 18.6 8.7 18.2 11.1 5.0 7.7 12.1

Gelephu Thromde 28.5 18.3 7.0 15.6 9.2 6.0 6.6 9.0
Thimphu Thromde 20.4 20.1 7.6 16.3 8.9 4.7 12.6 9.4
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TABLE A5.25 SUGAR, CONFECTIONERY AND READY-MADE FOOD CONSUMPTION MEAN AND SHARE BY AREA.

Area Mean Share (%)
Rural 851 ����	
Urban 1508 ����	
Overall 1100 100.0%

TABLE A5.26 SUGAR, CONFECTIONERY AND READY-MADE FOOD CONSUMPTION MEAN AND SHARE BY AREA.
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Rural 13.8 4.4 1 10.6 6.2 7.5 14.9 0.9 6.7 32.6 1.5
Urban 7.5 5.7 2.4 14.6 8 7.9 19.9 1.5 7.8 24.2 0.5
Overall 10.55 5.04 1.72 12.66 7.14 7.69 17.47 1.2 7.3 28.28 0.95

TABLE A5.27 SUGAR CONFECTIONERY AND READY-MADE FOOD CONSUMPTION MEAN AND SHARE BY DZONGKHAG AND 
THROMDE

Dzongkhag/Thromde Mean Share (%)
Bumthang 1201 ���	
Chhukha 999 ���	
Dagana 1107 ���	
Gasa 894 ���	
Haa 876 ���	
Lhuentse 1181 ���	
1SRKKEV 910 ���	
Paro 794 ���	
Pema Gatshel 1082 ���	
Punakha 1135 ���	
7EQHVYT�.SRKOLEV 763 ���	
Samtse 1104 ���	
Sarpang 721 ���	
Thimphu 1199 ���	
Trashigang 719 ���	
Trashi Yangtse 540 ���	
Trongsa 1042 ���	
Tsirang 918 ���	
;ERKHYI�4LSHVERK 1071 ���	
Zhemgang 836 ���	
Phuentshogling Thromde 880 ���	
7EQHVYT�.SRKOLEV�8LVSQHI 1232 ���	
Gelephu Thromde 1088 ���	
Thimphu Thromde 1935 ����	
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TABLE A5.28 SUGAR, CONFECTIONERY, AND READY-MADE FOOD SUBCLASS CONSUMPTION ACROSS DZONGKHAG AND 
THROMDE
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Bumthang 7.8 4.0 1.7 14.7 4.1 7.7 16.2 0.5 5.0 38.0 0.1 100.0
Chhukha 9.3 6.1 1.5 12.8 3.5 7.6 22.1 1.4 6.0 28.1 1.6 100.0
Dagana 9.4 9.0 1.4 11.2 7.3 11.8 18.4 0.2 5.1 24.4 1.9 100.0
Gasa 9.6 5.6 1.0 12.7 6.3 12.4 19.7 1.0 8.9 20.8 1.9 100.0
Haa 8.5 6.0 0.9 17.2 8.8 7.7 12.3 2.4 5.2 28.8 2.2 100.0
Lhuentse 19.9 1.0 0.8 2.5 1.9 6.6 25.3 1.8 8.9 30.6 0.7 100.0
1SRKKEV 14.5 2.5 1.2 15.5 9.8 7.6 16.3 2.4 5.6 23.0 1.8 100.0
Paro 10.2 5.1 1.7 16.0 6.6 7.9 15.3 1.4 7.2 28.1 0.5 100.0
Pema Gatshel 16.3 4.1 0.8 10.4 6.3 6.6 15.1 1.2 9.5 28.3 1.5 100.0
Punakha 12.4 8.2 1.3 12.1 4.4 4.5 18.5 0.6 7.0 30.6 0.6 100.0
7EQHVYT�.SRKOLEV 11.6 0.7 0.1 18.6 17.5 8.0 5.6 0.4 4.1 32.6 0.9 100.0
Samtse 7.4 6.2 1.2 11.9 9.0 7.9 17.5 1.5 6.8 28.9 1.7 100.0
Sarpang 13.1 2.6 1.2 6.9 10.0 6.2 10.1 0.1 6.4 42.6 0.7 100.0
Thimphu 7.3 4.5 3.4 13.6 4.0 11.3 14.9 0.5 9.2 31.2 0.2 100.0
Trashigang 21.5 1.7 0.8 8.1 4.3 5.1 15.5 0.4 8.3 32.8 1.6 100.0
Trashi Yangtse 20.1 2.1 1.0 3.3 5.4 5.2 9.8 0.1 6.7 45.7 0.7 100.0
Trongsa 26.0 1.0 0.9 4.1 8.5 6.8 13.5 0.4 8.4 29.4 1.0 100.0
Tsirang 10.7 5.4 0.4 13.0 6.2 4.1 18.3 0.2 6.2 32.6 2.9 100.0
;ERKHYI�4LSHVERK 12.5 2.3 1.1 10.0 6.2 10.7 13.6 2.3 6.4 33.2 1.9 100.0
Zhemgang 15.3 2.6 0.9 13.8 4.4 4.4 16.4 0.2 7.1 33.8 1.0 100.0
Phuentshogling Thromde 7.3 6.2 1.0 14.5 9.1 6.4 17.3 0.4 9.3 27.8 0.8 100.0
7EQHVYT�.SRKOLEV�
Thromde 6.2 2.8 1.2 17.5 16.4 6.5 15.0 2.1 5.9 26.0 0.5 100.0

Gelephu Thromde 7.8 5.8 2.9 13.9 11.4 4.3 16.2 1.6 9.5 26.2 0.4 100.0
Thimphu Thromde 7.4 6.3 2.9 13.9 6.7 8.7 21.0 1.7 8.0 23.0 0.3 100.0

TABLE A5.29 NON-ALCOHOLIC BEVERAGE CONSUMPTION MEAN AND SHARE BY AREA.

Area Mean Share (%)
Rural 854 ����	
Urban 1421 ����	
Overall 1,069 100.0%

TABLE A5.30 NON-ALCOHOLIC BEVERAGE SUBCLASS CONSUMPTION SHARE BY AREA.

Area Fruit and 
vegetable juices

Coffee and coffee 
substitutes

Tea, maté and other plant 
products for infusion Water Soft 

drinks
Other non-alcoholic 
beverages

Rural 34 9 18 10 21 8
Urban 27 16 15 20 13 9
Overall 30 13 16 15 17 9
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TABLE A5.31 NON-ALCOHOLIC BEVERAGE CONSUMPTION MEAN AND SHARE BY DZONGKHAG AND THROMDE

Dzongkhag/Thromde Mean Share (%)
Bumthang 1004 ���	
Chhukha 858 ���	
Dagana 969 ���	
Gasa 694 ���	
Haa 1160 ���	
Lhuentse 1681 ���	
1SRKKEV 869 ���	
Paro 833 ���	
Pema Gatshel 1274 ���	
Punakha 1129 ���	
7EQHVYT�.SRKOLEV 884 ���	
Samtse 960 ���	
Sarpang 731 ���	
Thimphu 942 ���	
Trashigang 707 ���	
Trashi Yangtse 531 ���	
Trongsa 1180 ���	
Tsirang 1401 ���	
;ERKHYI�4LSHVERK 1004 ���	
Zhemgang 853 ���	
Phuentshogling Thromde 915 ���	
7EQHVYT�.SRKOLEV�8LVSQHI 1347 ���	
Gelephu Thromde 1272 ���	
Thimphu Thromde 1676 ����	

TABLE A5.32 NON-ALCOHOLIC BEVERAGE SUBCLASS CONSUMPTION ACROSS DZONGKHAGS AND THROMDE.

Dzongkhag/
Thromde

Fruit and 
vegetable 

juices

Coffee 
and coffee 
substitutes

Tea, maté and other 
plant products for 

infusion
Water Soft 

drinks

Other non-
alcoholic 

beverages
Total

Bumthang 38 14 17 14 16 1 100
Chhukha 29 9 19 11 18 14 100
Dagana 29 7 19 10 20 15 100
Gasa 27 18 13 4 20 19 100
Haa 20 5 12 53 7 3 100
Lhuentse 34 10 17 1 18 19 100
1SRKKEV 30 10 13 10 28 9 100
Paro 35 10 18 12 15 9 100
Pema Gatshel 31 12 19 11 19 8 100
Punakha 28 14 16 18 18 6 100
Samdrup 
.SRKOLEV 45 4 9 2 33 6 100

Samtse 28 9 21 15 15 11 100
Sarpang 47 8 12 11 21 2 100
Thimphu 25 19 28 6 18 5 100
Trashigang 35 6 17 5 27 11 100
Trashi Yangtse 44 7 34 6 2 8 100
Trongsa 34 11 15 11 25 5 100
Tsirang 25 6 8 42 14 6 100
;ERKHYI�
Phodrang 35 16 18 7 16 7 100
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Dzongkhag/
Thromde

Fruit and 
vegetable 

juices

Coffee 
and coffee 
substitutes

Tea, maté and other 
plant products for 

infusion
Water Soft 

drinks

Other non-
alcoholic 

beverages
Total

Zhemgang 35 10 13 11 23 7 100
Phuentshogling 
Thromde 27 9 10 19 18 17 100

Samdrup 
.SRKOLEV�
Thromde

41 10 7 14 16 12 100

Gelephu 
Thromde 29 18 8 28 11 6 100

Thimphu 
Thromde 25 20 16 19 12 8 100

TABLE A5.33 ALCOHOLIC BEVERAGE CONSUMPTION MEAN AND SHARE BY AREA.

Area Mean Share (%)
Rural 800 ����	
Urban 868 ����	
Overall 827 100.0%

TABLE A5.34 ALCOHOLIC BEVERAGE SUBCLASS CONSUMPTION SHARE BY AREA.

Area Spirits and liquors Wine Beer Other alcoholic beverages
Rural 14 4 65 18
Urban 17 13 63 7
Overall 15 7 64 13

TABLE A5.35 ALCOHOLIC BEVERAGE CONSUMPTION MEAN AND SHARE BY DZONGKHAG AND THROMDE

Dzongkhag/Thromde Mean Share (%)
Bumthang 1161 ���	
Chhukha 801 ���	
Dagana 965 ���	
Gasa 870 ���	
Haa 588 ���	
Lhuentse 1300 ���	
1SRKKEV 658 ���	
Paro 912 ���	
Pema Gatshel 940 ���	
Punakha 757 ���	
7EQHVYT�.SRKOLEV 594 ���	
Samtse 1019 ����	
Sarpang 581 ���	
Thimphu 637 ���	
Trashigang 518 ���	
Trashi Yangtse 351 ���	
Trongsa 1378 ���	
Tsirang 1018 ���	
;ERKHYI�4LSHVERK 844 ���	
Zhemgang 481 ���	
Phuentshogling Thromde 673 ���	
7EQHVYT�.SRKOLEV�8LVSQHI 630 ���	
Gelephu Thromde 752 ���	
Thimphu Thromde 929 ����	
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TABLE A5.36 ALCOHOLIC BEVERAGE SUBCLASS CONSUMPTION ACROSS DZONGKHAG AND THROMDE.

Dzongkhag/Thromde Spirits and liquors Wine Beer Other alcoholic beverages
Bumthang 6 2 71 21
Chhukha 10 3 76 11
Dagana 22 6 61 11
Gasa 14 11 66 9
Haa 43 6 43 8
Lhuentse 5 2 64 30
1SRKKEV 7 3 68 23
Paro 11 8 74 6
Pema Gatshel 4 4 73 19
Punakha 18 3 67 11
7EQHVYT�.SRKOLEV 13 2 58 27
Samtse 24 6 60 10
Sarpang 12 12 67 10
Thimphu 17 12 65 7
Trashigang 6 3 57 34
Trashi Yangtse 1 1 65 33
Trongsa 9 5 75 12
Tsirang 20 3 58 19
;ERKHYI�4LSHVERK 18 6 57 19
Zhemgang 5 11 53 31
Phuentshogling Thromde 19 4 72 5
7EQHVYT�.SRKOLEV�8LVSQHI 9 13 70 7
Gelephu Thromde 9 10 78 3
Thimphu Thromde 21 16 56 7

TABLE A5.37 TOBACCO AND NARCOTICS CONSUMPTION MEAN AND SHARE BY AREA.

Area Mean Share (%)
Rural 934 ����	
Urban 1317 ����	
Overall 1084 100.0%

TABLE A5.38 TOBACCO AND NARCOTICS SUBCLASS CONSUMPTION SHARE BY AREA.

Area Cigarettes Other tobacco products Narcotics
Rural 15 7 78
Urban 28 3 69
Overall 21 5 74

TABLE A5.39 TOBACCO AND NARCOTICS CONSUMPTION MEAN AND SHARE BY DZONGKHAG AND THROMDE.

Dzongkhag/Thromde Mean Share (%)
Bumthang 1420 ���	
Chhukha 1133 ���	
Dagana 1111 ���	
Gasa 1497 ���	
Haa 843 ���	
Lhuentse 1016 ���	
1SRKKEV 653 ���	
Paro 1325 ����	
Pema Gatshel 1103 ���	
Punakha 1533 ���	
7EQHVYT�.SRKOLEV 648 ���	
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Dzongkhag/Thromde Mean Share (%)
Samtse 1105 ���	
Sarpang 725 ���	
Thimphu 884 ���	
Trashigang 526 ���	
Trashi Yangtse 231 ���	
Trongsa 1501 ���	
Tsirang 596 ���	
;ERKHYI�4LSHVERK 1227 ���	
Zhemgang 683 ���	
Phuentshogling Thromde 1231 ���	
7EQHVYT�.SRKOLEV�8LVSQHI 908 ���	
Gelephu Thromde 1448 ���	
Thimphu Thromde 1314 ����	

TABLE A5.40 TOBACCO AND NARCOTICS SUBCLASS CONSUMPTION SHARE ACROSS DZONGKHAG AND THROMDE

Dzongkhag/Thromde Cigarettes Other tobacco products Narcotics
Bumthang 10 2 89
Chhukha 15 9 76
Dagana 26 11 64
Gasa 24 4 72
Haa 12 7 82
Lhuentse 24 4 72
1SRKKEV 12 6 82
Paro 27 3 70
Pema Gatshel 10 2 88
Punakha 16 4 80
7EQHVYT�.SRKOLEV 13 6 81
Samtse 26 9 65
Sarpang 14 5 81
Thimphu 22 2 76
Trashigang 13 3 84
Trashi Yangtse 2 2 96
Trongsa 9 6 84
Tsirang 12 17 71
;ERKHYI�4LSHVERK 10 6 84
Zhemgang 14 5 82
Phuentshogling Thromde 27 3 69
7EQHVYT�.SRKOLEV�8LVSQHI 20 2 78
Gelephu Thromde 50 1 49
Thimphu Thromde 27 2 71

TABLE A6.1 MEAN MONTHLY EXPENDITURE ON CLOTHING BY DZONGKHAG AND THROMDE

Dzongkhag/Thromde Rural (Nu) Urban (Nu) Overall
Bumthang 2,631 3,096 2,741
Chhukha 1,839 2,281 1,924
Dagana 2,227 2,283 2,237
Gasa 3,376 2,158 2,973
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Dzongkhag/Thromde Rural (Nu) Urban (Nu) Overall
Haa 1,662 2,076 1,750
Lhuentse 1,348 2,535 1,508
1SRKKEV 1,463 3,075 1,889
Paro 2,887 2,567 2,817
Pema Gatshel 917 1,489 1,087
Punakha 1,902 3,026 2,165
7EQHVYT�.SRKOLEV 1,094 2,398 1,224
Samtse 1,044 2,228 1,287
Sarpang 1,401 1,498 1,411
Thimphu 1,728 1,507 1,718
Trashigang 1,644 3,773 1,991
Trashi Yangtse 780 1,048 821
Trongsa 2,126 2,123 2,125
Tsirang 1,078 1,873 1,182
;ERKHYI�4LSHVERK 2,052 3,095 2,175
Zhemgang 2,433 3,306 2,583
Phuentshogling Thromde 0 1,552 1,552
7EQHVYT�.SRKOLEV�8LVSQHI 0 2,029 2,029
Gelephu Thromde 0 2,280 2,280
Thimphu Thromde 0 2,986 2,986
Overall 1,711 2,525 2,024

TABLE A6.2 MEAN MONTHLY EXPENDITURE ON FOOTWEAR, BY DZONGKHAG/THROMDE AND AREA

Dzongkhags/Thromde Rural Urban Overall
Bumthang  925  1,276  1,009
Chhukha  700  887  736
Dagana  783  823  790
Gasa  948  729  878
Haa  611  665  622
Lhuentse  470  861  522
1SRKKEV  619  924  699
Paro  1,065  892  1,027
Pema Gatshel  363  644  446
Punakha  715  1,104  801
7EQHVYT�.SRKOLEV  497  792  525
Samtse  483  1,128  615
Sarpang  518  517  518
Thimpu  561  522  559
Trashigang  559  1,108  647
Trashi Yangtse  522  599  532
Trongsa  778  794  781
Tsirang  510  775  544
;ERKHYI�4LSHVERK  735  932  758
Zhemgang  718  948  756
Phuentshogling Thromde  -  663  663
7EQHVYT�.SRKOLEV�8LVSQHI  -  668  668
Gelephu Thromde  -  705  705
Thimphu Thromde  -  1,011  1,011
Overall  646  896  740
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TABLE A6.3 MEAN MONTHLY EXPENDITURE ON HOUSING, WATER, ELECTRICITY, GAS AND OTHER RELATED FUELS

Dzongkhags/Thromde Rural (Nu) Urban (Nu) Overall
Bumthang  5,922  8,105  6,436
Chhukha  7,109  6,365  6,967
Dagana  7,684  8,487  7,824
Gasa  5,886  4,230  5,343
Haa  7,242  9,622  7,735
Lhuentse  4,584  4,130  4,525
1SRKKEV  4,606  5,120  4,741
Paro  15,648  13,301  15,125
Pema Gatshel  4,699  4,680  4,694
Punakha  5,994  9,917  6,877
7EQHVYT�.SRKOLEV  5,374  5,330  5,369
Samtse  5,555  7,465  5,944
Sarpang  5,138  5,652  5,191
Thimphu  7,556  11,246  7,714
Trashigang  4,486  7,159  4,902
Trashi Yangtse  4,417  7,971  4,884
Trongsa  4,786  6,785  5,175
Tsirang  5,593  7,691  5,863
;ERKHYI�4LSHVERK  6,022  7,994  6,247
Zhemgang  4,745  4,962  4,781
Phuentshogling Thromde  -  10,732  10,732
7EQHVYT�.SRKOLEV�8LVSQHI  -  7,686  7,686
Gelephu Thromde  -  7,803  7,803
Thimphu Thromde  -  10,255  10,255
Overall  6,724  9,283  7,692

TABLE A6.4 MEAN MONTHLY EXPENDITURE ON FURNISHING, HOUSEHOLD EQUIPMENT AND ROUTINE HOUSEHOLD 
MAINTENANCE CATEGORY BY DZONGKHAG AND AREA

Dzongkhag/Thromde Rural (Nu) Urban (Nu) Overall
Bumthang  1,559  1,573  1,562
Chhukha  1,864  1,366  1,769
Dagana  3,150  4,685  3,422
Gasa  2,679  1,325  2,231
Haa  1,214  1,069  1,184
Lhuentse  1,921  2,304  1,969
1SRKKEV  1,845  3,060  2,165
Paro  3,220  1,753  2,918
Pema Gatshel  784  1,635  1,025
Punakha  2,048  3,376  2,352
7EQHVYT�.SRKOLEV  875  1,567  943
Samtse  1,083  3,442  1,561
Sarpang  1,468  569  1,378
Thimphu  1,351  902  1,332
Trashigang  1,248  2,996  1,521
Trashi Yangtse  495  928  557
Trongsa  2,121  1,918  2,082
Tsirang  2,374  2,175  2,348
;ERKHYI�4LSHVERK  1,639  1,268  1,597
Zhemgang  1,531  1,441  1,516
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Dzongkhag/Thromde Rural (Nu) Urban (Nu) Overall
Phuentshogling Thromde  -  2,510  2,510
7EQHVYT�.SRKOLEV�8LVSQHI  -  2,429  2,429
Gelephu Thromde  -  1,624  1,624
Thimphu Thromde  -  2,615  2,615
Overall  1,736  2,440  2,001 

TABLE A6.5 MEAN MONTHLY EXPENDITURE ON HEALTH-RELATED COMMODITIES BY DZONGKHAG/THROMDE AND AREA

Dzongkhag/Thromde Rural (Nu) Urban (Nu) Overall
Bumthang  983  1,041  999
Chhukha  664  667  665
Dagana  1,256  1,451  1,296
Gasa  1,675  513  1,306
Haa  892  317  786
Lhuentse  1,467  761  1,357
1SRKKEV  1,316  1,237  1,295
Paro  700  1,206  799
Pema Gatshel  911  850  890
Punakha  1,197  1,517  1,275
7EQHVYT�.SRKOLEV  690  562  669
Samtse  573  1,212  714
Sarpang  1,378  1,251  1,367
Thimpu  804  451  787
Trashigang  1,332  1,538  1,370
Trashi Yangtse  1,166  1,268  1,183
Trongsa  1,348  934  1,265
Tsirang  894  834  885
;ERKHYI�4LSHVERK  1,508  685  1,414
Zhemgang  735  901  764
Phuentshogling Thromde  -  603  603
7EQHVYT�.SRKOLEV�8LVSQHI  -  678  678
Gelephu Thromde  -  1,317  1,317
Thimphu Thromde  -  1,278  1,278
Overall  986  1,097  1,032

TABLE A6.6 MEAN MONTHLY EXPENDITURE ON TRANSPORT RELATED COMMODITIES BY DZONGKHAG/THROMDE AND AREA

Dzongkhag/Thromde  Rural (Nu)  Urban (Nu)  Overall 
 Bumthang  7,912  8,566  8,065 
 Chhukha  7,879  16,472  9,600 
 Dagana  5,663  10,695  6,661 
 Gasa  5,206  11,206  7,184 
 Haa  7,386  8,515  7,647 
 Lhuentse  2,394  4,704  2,694 
�1SRKKEV�  3,306  6,477  4,125 
 Paro  10,125  4,839  8,957 
 Pema Gatshel  4,816  9,695  6,702 
 Punakha  7,074  9,850  7,726 
�7EQHVYT�.SRKOLEV�  3,272  9,356  4,032 
 Samtse  2,878  7,870  4,013 
 Sarpang  7,384  9,851  7,636 
 Thimphu  7,993  2,632  7,829 
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Dzongkhag/Thromde  Rural (Nu)  Urban (Nu)  Overall 
 Trashigang  4,934  8,095  5,486 
 Trashi Yangtse  1,932  9,433  2,940 
 Trongsa  12,871  5,780  11,341 
 Tsirang  4,580  17,631  6,391 
�;ERKHYI�4LSHVERK�  6,453  2,922  5,990 
 Zhemgang  10,209  9,592  10,100 
 Phuentshogling Thromde  -  6,418  6,418 
�7EQHVYT�.SRKOLEV�8LVSQHI�  -  9,275  9,275 
 Gelephu Thromde  -  9,787  9,787 
 Thimphu Thromde  -  13,035  13,035 
Overall  6,303  10,146  7,825 

TABLE A6.7 MEAN MONTHLY EXPENDITURE ON INFORMATION AND COMMUNICATION BY DZONGKHAG AND AREA

Dzongkhag/Thromde  Rural (Nu)  Urban (Nu)  Overall (Nu) 
 Bumthang  2,752  3,129  2,841 
 Chhukha  2,238  3,025  2,392 
 Dagana  2,355  3,881  2,622 
 Gasa  3,415  2,436  3,093 
 Haa  1,465  2,217  1,622 
 Lhuentse  1,231  3,269  1,495 
�1SRKKEV�  1,567  3,615  2,110 
 Paro  5,299  4,752  5,177 
 Pema Gatshel  1,348  4,146  2,142 
 Punakha  2,923  5,071  3,406 
�7EQHVYT�.SRKOLEV�  1,713  2,894  1,828 
 Samtse  2,075  5,441  2,767 
 Sarpang  2,405  2,223  2,386 
 Thimphu  2,665  3,031  2,681 
 Trashigang  1,599  4,549  2,061 
 Trashi Yangtse  1,235  1,946  1,329 
 Trongsa  2,194  2,999  2,352 
 Tsirang  1,907  3,064  2,056 
�;ERKHYI�4LSHVERK�  2,258  3,154  2,360 
 Zhemgang  1,613  3,269  1,890 
 Phuentshogling Thromde ʓ  3,908  3,908 
�7EQHVYT�.SRKOLEV�8LVSQHI� ʓ  3,427  3,427 
 Gelephu Thromde ʓ  4,269  4,269 
 Thimphu Thromde ʓ  4,141  4,141 
Overall  2,387  4,017  3,007 

TABLE A6.8 MEAN MONTHLY EXPENDITURE ON RECREATION, SPORTS AND CULTURE BY DZONGKHAG/THROMDE AND AREA

Dzongkhag/Thromde  Rural (Nu)  Urban (Nu)  Overall 
 Bumthang  1,072  1,289  1,129 
 Chhukha  671  349  600 
 Dagana  749  928  784 
 Gasa  1,261  267  938 
 Haa  1,078  227  875 
 Lhuentse  598  409  570 
�1SRKKEV�  408  1,600  767 
 Paro  1,767  760  1,554 
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Dzongkhag/Thromde  Rural (Nu)  Urban (Nu)  Overall 
 Pema Gatshel  1,080  1,112  1,091 
 Punakha  866  2,272  1,175 
�7EQHVYT�.SRKOLEV�  327  429  339 
 Samtse  390  1,345  629 
 Sarpang  237  322  247 
 Thimphu  1,468  1,297  1,463 
 Trashigang  661  2,083  892 
 Trashi Yangtse  210  162  201 
 Trongsa  652  484  620 
 Tsirang  981  595  924 
�;ERKHYI�4LSHVERK�  615  561  609 
 Zhemgang  730  347  648 
 Phuentshogling Thromde  -  615  615 
�7EQHVYT�.SRKOLEV�8LVSQHI�  -  583  583 
 Gelephu Thromde  -  983  983 
 Thimphu Thromde  -  1,148  1,148 
Overall  800  1,007  885 

TABLE A6.9 MEAN MONTHLY EXPENDITURE ON EDUCATION BY DZONGKHAG/THROMDE AND AREA

 Dzongkhag  Rural (Nu)  Urban (Nu)  Overall 
 Bumthang  590  843  692
 Chhukha  412  230  379
 Dagana  535  1,145  704
 Gasa  655  284  573
 Haa  179  344  254
 Lhuentse  999  447  577
�1SRKKEV�  171  473  286
 Paro  634  474  590
 Pema Gatshel  394  375  389
 Punakha  1,295  1,179  1,246
�7EQHVYT�.SRKOLEV�  239  341  253
 Samtse  510  1,612  866
 Sarpang  460  646  475
 Thimpu  845  .  845
 Trashigang  221  670  347
 Trashi Yangtse  .  250  250
 Trongsa  363  495  401
 Tsirang  568  339  516
�;ERKHYI�4LSHVERK�  649  483  634
 Zhemgang  289  302  292
 Phuentshogling Thromde  -  558  558
�7EQHVYT�.SRKOLEV�8LVSQHI�  -  655  655
 Gelephu Thromde  -  1,243  1,243
 Thimphu Thromde  -  1,654  1,654
Overall  503  1,182  874

TABLE A6.10 MEAN MONTHLY EXPENDITURE ON RESTAURANTS AND ACCOMMODATION SERVICES BY DZONGKHAG AND 
AREA

Dzongkhag  Rural (Nu)  Urban (Nu) Overall 
 Bumthang  590  843  692 
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Dzongkhag  Rural (Nu)  Urban (Nu) Overall 
 Chhukha  412  230  379 
 Dagana  535  1,145  704 
 Gasa  655  284  573 
 Haa  179  344  254 
 Lhuentse  999  447  577 
�1SRKKEV�  171  473  286 
 Paro  634  474  590 
 Pema Gatshel  394  375  389 
 Punakha  1,295  1,179  1,246 
�7EQHVYT�.SRKOLEV�  239  341  253 
 Samtse  510  1,612  866 
 Sarpang  460  646  475 
 Thimphu  845  .  845 
 Trashigang  221  670  347 
 Trashi Yangtse  .  250  250 
 Trongsa  363  495  401 
 Tsirang  568  339  516 
�;ERKHYI�4LSHVERK�  649  483  634 
 Zhemgang  289  302  292 
 Phuentshogling Thromde  -  558  558 
�7EQHVYT�.SRKOLEV�8LVSQHI�  -  655  655 
 Gelephu Thromde  -  1,243  1,243 
 Thimphu Thromde  -  1,654  1,654 
Overall  503  1,182  874 

TABLE A6.11 MEAN MONTHLY EXPENDITURE ON INSURANCE AND FINANCIAL SERVICES BY DZONGKHAG/THROMDE AND 
AREA

Dzongkhag/Thromde  Rural (Nu)  Urban (Nu) Overall 
Bumthang  1,949  2,305  2,033 
Chhukha  2,974  4,094  3,188 
Dagana  2,963  3,835  3,115 
Gasa  200  231  210 
Haa  2,588  4,483  2,981 
Lhuentse  136  250  151 
1SRKKEV  5,558  12,636  7,418 
Paro  5,974  3,353  5,390 
Pema Gatshel  259  1,498  609 
Punakha  7,947  9,073  8,200 
7EQHVYT�.SRKOLEV  4,041  12,040  4,801 
Samtse  3,917  12,996  5,766 
Sarpang  2,030  2,168  2,044 
Thimphu  1,209  1,156  1,207 
Trashigang  3,772  8,642  4,530 
Trashi Yangtse  448  1,615  601 
Trongsa  6,032  11,820  7,158 
Tsirang  1,406  1,373  1,402 
;ERKHYI�4LSHVERK  281  348  289 
Zhemgang  1,941  4,836  2,425 
Phuentshogling Thromde  -  4,260  4,260 
7EQHVYT�.SRKOLEV�8LVSQHI  -  9,115  9,115 
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Dzongkhag/Thromde  Rural (Nu)  Urban (Nu) Overall 
Gelephu Thromde  -  4,985  4,985 
Thimphu Thromde  -  3,610  3,610 
Overall  3,313  4,902  3,914 

TABLE A6.11 MEAN MONTHLY HOUSEHOLD EXPENDITURE ON PERSONAL CARE AND SOCIAL PROTECTION BY DZONGKHA, 
THROMDE AND AREA

Dzongkhag/Thromde  Rural (Nu)  Urban (Nu) Overall
Bumthang  1,137  1,668  1,262 
Chhukha  1,158  1,900  1,300 
Dagana  1,612  3,097  1,870 
Gasa  1,688  1,269  1,551 
Haa  1,255  1,274  1,259 
Lhuentse  552  1,040  615 
1SRKKEV  743  1,984  1,069 
Paro  2,398  2,211  2,356 
Pema Gatshel  641  1,378  849 
Punakha  1,218  2,164  1,431 
7EQHVYT�.SRKOLEV  533  1,129  590 
Samtse  1,038  3,471  1,533 
Sarpang  913  690  890 
Thimphu  1,275  843  1,257 
Trashigang  686  1,834  865 
Trashi Yangtse  387  652  422 
Trongsa  1,478  1,529  1,488 
Tsirang  843  1,555  934 
;ERKHYI�4LSHVERK  832  1,315  887 
Zhemgang  1,040  2,040  1,207 
Phuentshogling Thromde ʓ  1,709  1,709 
7EQHVYT�.SRKOLEV�8LVSQHI ʓ  1,451  1,451 
Gelephu Thromde ʓ  1,898  1,898 
Thimphu Thromde ʓ  2,539  2,539 
Overall  1,110  2,159  1,507 

TABLE A6.12 NON-FOOD CONSUMPTION SHARE BY NON-FOOD CATEGORY AND AREA

Particulars Rural Urban Overall
,SYWMRK��;EXIV��)PIGXVMGMX]��+EW�ERH�SXLIV�JYIP 24.4 23.0 23.7
Transport 18.5 22.0 20.1
-RWYVERGI�ERH�ǖRERGMEP�WIVZMGIW 12.0 12.2 12.1
Special Family Occasion 13.2 7.1 10.4
-RJSVQEXMSR�ERH�'SQQYRMGEXMSR 8.6 10.0 9.2
Clothing and Footwear 8.3 8.4 8.3
Furnishing, Household Equipment, and others 6.1 5.8 5.9
Personal care, social protection and others 4.0 5.4 4.7
Recreation, Sports and Culture 2.1 2.1 2.1
Education Services 1.8 2.4 2.1
Health 0.8 1.1 0.9
Restaurant and Accommodation services 0.2 0.6 0.4



 98 | Household Consumption and Expenditure Survey 2025

www.nsb.gov.bt


